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a National Symbol for 
QUALITY ADHESIVES announces its 


most OUTSTANDING product NOW 
AVAILABLE for HOME USE 


TITEBOND 


ALIPHATIC RESIN GLUE 


It is not often that an industrial material is available in small packages for home use. 
TITEBOND is probably the best known and most widely used heavy-duty glue in the 
woodworking industry. Much of the finest furniture made depends in great measure upon 
TITEBOND glue joints for its high quality. 

Not a “white” glue, not a “brown” glue, TITEBOND combines the best features of 
both. It offers the fast set and ease of use of white glue, and has the tack, toughness and 
durability of liquid hide glue. 

























The same fine quality that has made TITEBOND a standard glue in America’s leading 
furniture plants is now for the first time offered in small packages for retail sales. No other 
glue like it is available to the home craftsman or household user. NO OTHER GLUE 
SETS SO FAST, HOLDS SO WELL, AND IS SO EASY TO USE. 


From the manufacture of finest furniture to the simplest household task, TITEBOND 
can be depended upon for best results. 


COMPACT DEALER’S AID 


To conserve space and promote sales, The Franklin Glue Co. has created a 





Excellent for: 


sturdy, attractive display stand that holds 16 two-oz., 9 four-oz., 9 eight-oz. and e WOOD 

6 sixteen-oz. plastic squeeze bottles. The total retail value of this assortment 

is $42.95. Dealer cost is $24.30. This allows a 43.4% profit. Refills and open stock © LEATHER 
(up through and including sixteen-oz. bottle only) during 1959 available at e LAMINATES 
special introductory price of 12 for 10 in full case lots. © PAPER 
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MANUFACTURING CO. 


DIVISION OF HARSCO CORP. 
COLUMBUS, OHIO 


MAKING MONEY IN POWER MOWERS 


LAWN-BOY REPORT: JULY 2, 1959 


Power Mower ‘“‘Chamber of Horrors” Pays Off! 


You’ve heard about accentuating the posi- 
tive. Well, stressing the negative can work 
for you, too... especially if you take the ex- 
ample of Simpson’s Hardware in Bethesda, 
Maryland. They use old broken-down power 
mowers as silent salesmen! 


This unique idea took form this spring as 
Robert Morocco of Simpson’s took in a 
great many relatively new “‘cheapie’’ mow- 
ers of all kinds in trade on new LAWN-BOYS. 
He scrapped most of them... all but four 
really spectacular wrecks. They are posi- 
tively so bad, they are funny. And these 
are the best salesmen for LAWN-BOY quality 
that money can buy! 

You see, these clunkers are mute testimony 
of what a man is in for when he falls for a 
‘bargain.’ Actually, as he can plainly see, 
he is getting no “bargain”’ at all. 

A customer’s own arithmetic tells him 
that forty or fifty bucks spent every two or 
three years on a “‘bargain”’ special will cost 


more than twice as much in the long run as 
buying LAWN-BOY quality in the first place. 
The smart dealer still knows that sales of 
quality merchandise consistently build re- 
peat business. And this display drives the 
idea home! 


And don’t forget to keep a LAWN-BOY 
demonstrator right out there ready to run. 
Your prospects then can compare the in- 
ferior product with the top line units and 
see for themselves the many extra features 
that are available with LAWN-BOY. 


When your prospects see the difference 
for themselves, then you can get out there 
and make the most of it. Sell them on 
LAWN-BOY performance. On LAWN-BOY’s 
lasting level-cut. On the many exclusive 
LAWN-BOY features that make any LAWN- 
BOY mower worth far more when they buy 
it, worth far more while they use it, and 
worth far more when they trade it in after 


years of dependable power-mowing ease. 


Sales Manager 


Sincerely, 


Lamar, Missouri, Division of Outboard Marine Corporation. 
-_ Makers of Johnson, Evinrude and Gale Outboard Motors. 
In Canada: LAWN-BOY, Peterborough, Ontario. 
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Attractive, Transparent 
Bag Contains Chain 
and Fittings for Making 
a Safe, Strong Swing! 


Kids love swings, and so do parents—when they’re safe and 
strong! Now, with Acco Swing Kits, you can sell a swing that’s 
sure to appeal to everyone—kids, parents, and especially you, 
Mister Dealer! The Acco Swing Kit contains chain and fittings 
for assembling a sturdy new swing or repairing an old one. No 
need to stock separate swing components any more— because 
they’re all right here in one complete package. Put up in a 
colorful, transparent polyethylene bag, Acco Swing Kits are 
always ‘‘on display’’ on a counter or on a wall rack. Join the 
swing to Acco Swing Kits—a sparkling new fun item that’s 
packed with profit for you! 


Here's what the New Acco Swing Kit contains: 








* two pieces No. 1/0 Double Loop (Tenso) Chain, 
each 10 ft. long. 


(No. 526) Steel ‘‘S’’ Hooks. 


¢ two rust-proof Nylon bearing links. 


4 


¢ four pieces % 


All chain and fittings are bright zinc plated. Packed 
five bags to a carton, five cartons to a shipping case. 


t 
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‘Specify American when you order these items from your distributor” 
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SASH CHAIN 


For double hung windows and 
many other uses where flat 
chain is needed. Runs smooth- 
ly over pulleys. In cold rolled 
steel or solid bronze. 





ELWEL MACHINE 
CHAIN -Twist link elec- 
trical welded chain. Also in 
straight link. Bright, bright 
zinc and hot galvanized finish. 
No. 5 to 7/0 sizes. 50 and 100 
ft. cartons. 


SAFETY PLUMBERS’ 
CHAIN — A light flat chain 


in brass or steel. Four sizes— 
2/0 to 2. In 50-ft. (cartons) 
or 500-ft. (reels). 


JACK CHAIN 


A light weldless chain with 
wide use where strength is not 
a factor. In brass or steel. 50 
ft. cartons or 500 ft. reels. 





COIL 
For a host of regular uses ex- 
cept lifting. Open hearth basic 
steel—self colored. Hot gal- 
vanized finish. 


HANDY CHAIN 
As its name implies, a chain 
of countless uses. Elwel 
Handy chain is 66-in. long— 
has snap on one end, ring on 
the other. 





TENSO COW TIES 


In a varied range of styles and 
sizes. Bright finish. 





~~ 
a 


TENSO PORCH CHAINS 


Set consists of two Y-type 
chains, two ceiling hooks. 2/0 
leader with 1/0 branches. 














For joining large sizes of 
chain. Use one size heavier 
than chain size. 3/16 to1% in. 





TENSO CHAIN 


Light, yet strong. In bright, 
bright zinc and hot galvanized 
finish. 100 ft. in carton— 250, 
500 or 1000 ft. on reel. No. 7 
to 10/0 sizes. 


DOG CHAIN 


ACCO makes a 

variety of dog 

chain both in 

welded and weld- 

less styles. Ask 
*—your distributor 
= for information. 
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COTTER PINS 
Made from cold drawn half- 


round steel wire. One end ex- 
tended for easy spreading. 
Wide selection of sizes. 





ORDER 
FROM YOUR 
DISTRIBUTOR 


Contact your American Chain dis- 


tributor for complete information 
about these items or write our 
York, Pa., office for free Cata- 
logs DH-176B and DH-140. 
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American Chain Division * American Chain & Cable Company, Inc. 
Bridgeport, Conn. + Factories: *York and *Braddock, Pa. 
Sales Offices: *Atlanta, Boston, *Chicago, *Denver, Detroit, *Houston 


*Los Angeles, New York, Philadelphia, Pittsburgh, *Portiand, Ore., *San Francisco 
*Indicates Warehouse Siocks 
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Editorial 


by W. A. Phair 


Business barnacles.. . 


How difficult it seems at times to really understand that a mind 
that is always open to new ideas is the best insurance we can get 
for the future. 


When we look back, we can all see many instances where we missed 
a golden opportunity because our minds were closed tight against a 
new idea that was suggested to us. 


If you were to ask me what I consider the most important char- 
acteristic for a hardwareman to have today for survival in busi- 
ness, I would say that it is a willingness to give consideration to 
each new idea put in front of him. I do not say that he should buy 
every such idea, but I do think he should at least give it an honest 
objective appraisal. 


Those of you who are salt water sailors know that barnacles on 
the bottom of a boat will drastically reduce the speed of the boat. 
I have spent many hours and got many skinned knuckles scraping 
barnacles off a boat in order to get the maximum speed out of it. 


Well, businesses suffer from barnacles, too. If these barnacles get 
too numerous they will slow down a business just as they slow down 
a boat. If you neglect these barnacles, they can do real and lasting 
damage. 


The hardware business .. . retail, wholesale and manufacturing 

. is susceptible to many types of barnacles. One type that is doing 
a great deal of damage is represented by the belief that only you 
know the best way to do a job; that everybody else is wrong. 


We can see this barnacle, with some frequency, in the hardware 
trade. We see it on dealers who consistently refuse to try a new 
promotion idea, or to experiment with a new item or new merchandis- 
ing technique. 


We see it on wholesalers who insist that what they did 25 years 
ago is still the right way to do it today; they refuse to even discuss 
the possibility that there might be better ways of doing a job. 


We see it on manufacturers who never think of improving their 
lines or their packaging, who refuse to look at the changes that are 
taking place in wholesale houses and in retail stores. 

It’s hard to understand these folks. They do not hesitate to adopt 
new and modern methods in their homes and in their traveling, but 
they shut their minds against new ways of running their businesses. 


I realize that every new idea that pops up is not necessarily a 
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Editorial 


continued 


good one. In fact, many of these ideas are impractical. But every 
once in a while a real good one comes along, and unless your mind 
is open, you'll miss this good one. 


I think most folks in the hardware trade realize how fast things 
are changing. We of Hardware Age find our family of subscribers 
growing at a tremendous pace. There are more folks reading Hard- 
ware Age today than ever before in our history. Last week a new 
all-time record was set for the number of new subscribers that 
joined the family in one day. 


One of the reasons for this great interest, I think, is the realiza- 
tion that things are changing and a man must keep posted if he is 
going to keep up with the world. And we try hard to keep you posted. 


Now it’s discount clubs... 


Just as the trading stamp fad is beginning to fade out and more 
and more discount houses are ending up in bankruptcy courts, and 
it seemed we might be able to get back to honest merchandising, 
along comes another brainstorm. 


This time it’s the discount clubs. A consumer pays $3 to $5 for a 
membership. This entitles him to a little book listing all sorts of 
retailers who have agreed to give these club members a 10 percent 
discount on everything but food. On food, it’s 5 percent. Everything 
is on a cash basis; there are no charge accounts. 


I guess the best way to describe these clubs is to say that they 
are about five times worse than trading stamps. The stamps cost 
a retailer about 2 percent of gross sales. These clubs will cost 10 
percent. 


Retail arithmetic is pretty simple. You have to do about 25 per- 
cent more business at 10 percent off to end up with the profit you 
would make at regular prices. It is most unlikely that any hardware 
store will ever get such an increase from one of these clubs. And 
remember, the 10 percent comes off everything, including short mar- 
gin items and sale merchandise. 


What’s behind these clubs? Well, if they click, they could mean 
real big money to the operators. Right now they talk of expecting 
to get one million members. At $3 to $5 each, this is big money. 


You can’t blame the consumer for being interested in these clubs. 
All of us would like to reduce our expenses by 10 percent. But this 
isn’t in the cards. Selling at 10 percent off means a reduction of 
about 43 in normal dealer profit. In this club deal, the retailer pays 
the full freight. | 


The 10 percent these clubs would cost a dealer, if spent on good 
local store promotion, would bring far better and more lasting re- 
sults. If you start giving 10 percent to these club members, what 
are you going to do with your regular trade who are not members? 
Do you think they are going to stand by and see you give 10 percent 
to some of your customers, while your regular trade pays the full 
price? It doesn’t work that way. 
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“Changing to TRUFLEX V-Belts 
Brought a Big Jump In Our Sales,” 


says Earl Kelly, owner of Kelly's Hardware, Bellaire, Texas 


“With Gates Truflex V-Belts, | average 7 sales a day—over 150 a month. 
It’s one of my top profit items,” Mr. Kelly says. “Before changing to Truflex, 
I was selling only 25 to 30 belts a month. Now I often sell more than that 
in a week! I credit this big increase in belt sales—and profits —to 
Gates complete merchandising program...and to the fact 
that Truflex is a top-quality belt.” 


Gates Merchandising Program 


Can Increase Your V-Belt Profits, Too! 


A new supplement to the valuable Gates V-Belt Replacement Guide 
has just been sent to Gates Truflex Dealers, bringing them completely 
up-to-date on the latest replacement V-Belt numbers. This is an example 
of the way Gates Merchandising Program puts you ahead of competition 
and keeps you there. 

The Gates Program is based on years of hardware trade experience. 
Seasonal popularity charts and up-to-date V-Belt merchandisers are avail- 
able to turn waste space into profit centers. In all respects, Gates provides 
a complete, proved plan that results in greater profit for you. 


You can easily change over to high-profit Gates Truflex 


V-Belts. You won’t lose a penny on your present stock. Simply contact 





your nearby Gates Truflex Wholesaler today. 


Other Gates 


Hardware Products + The Gates Rubber Company denver, colorado 


Garden Hose World’s Largest Maker of V-Belts 
TPA-LD4 
Kleen-Ezy Door Mats 





Underground Sprinklers 
Washing Machine Hose 


Tered Seal Peep Gates Truflex V-Belts | 


Want more facts? Circle 104 p. 75 
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SUMMARY OF EVENTS THAT 


Stormy weather strikes Fair Trade 
hearings so dealer support needed 


Fair Trade is running into tough obstacles at 
each turn in the current fight for Congressional 
approval. 

The Senate Commerce Subcommittee headed 
by Sen. Strom Thurmond (D., S. C.) held two 
days of hearings in June. Almost all witnesses 
favored Fair Trade. But the few opponents were 
powerful. The Justice Department again strongly 
urged against passage. Vice-President Nixon 
added his political prestige to the opposition, 
claiming it would not help price stability or 
economic growth. 

Rep. Emanuel Celler (D., N. Y.) powerful 
Chairman of the House Judiciary Committee, 
testified 16 states have ruled Fair Trade violates 
their constitutions. 

Backers of the bill insist it is needed to pro 
tect small business from loss-leader, predatory 
competition. 


outlook 

Fair Trade proposals are in trouble. The only 
thing that can save the plan is strong, vocal, 
widespread, and frequent support from home- 
town business. If you favor Fair Trade, write 
to your congressman and senators now. Urge 
them to work for its passage. 


It looks like 1959 business boom 
will carry through second half 


Business prospects are rosy for the rest of 
this year. 

The economy started the summer with almost 
all segments going at boom or near-boom clips. 
Here’s the business outlook now: 

Industrial production is at new highs—and 4 
percent ahead of the previous peak in 1957. 

Retail trade is at record levels, some 10 per- 
cent above last year. 


WILL AFFECT YOUR 


Employment at 66 million is at a new high and 
unemployment at 3.3 million is the lowest level 
in 18 months. 

New home construction slipped slightly in 
May. But it is still at a rate which, if continued 
for the year, would produce a record 1.34-1.45 
million new homes this year. 


outlook 

Consumers are in a buying mood, with record 
high savings and total income. 1959 retail sales 
wil hit a new high, some 5 percent above pre- 
vious record, 


lf you need money borrow now, for 
rising interest means tight credit 


Credit will remain tight. The costs of bor- 
rowing for both business and consumers will 
remain high. 

Latest round of interest rate boosts will re- 
main in effect throughout the year, government 
experts warn, but they probably won’t get any 
higher. 

Full effects of recent credit tightening have 
not filtered down to business and consumers. 
But soon dealers will pay higher interest rates 
for loans for expansion, inventory, moderniza- 
tion, 

Loans will be harder to get. When credit is 
tight, lenders make fewer loans. More col- 
lateral, and better references are needed. Some 
borrowers will find they won’t get the loans they 
need. Some consumers will have trouble financ- 
ing purchases. 


outlook 


If you will need to borrow money this Fall, con- 
tact your lender a little early. Don’t wait until 
the last minute. Be a little more careful im 
granting credit to your customers. But remem- 
ber, of you can give credit, you will help your 
competitive position, 


BUSINESS 
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INTRODUCES 


Aucthet SELF-SERVICE 
DISPLAY CARD 


For use on pegboard 
and in counter bins 


x’ 
Here’s another self-service sales stimu- ETAT, 
lator from MASTER — the popular 


— | 
No. 500 padlock now pre-packaged on te r ts 
a fast-selling INDIVIDUAL DIS- es. 
PLAY CARD known as the No. ® 


: ; : LAMINATED 
500-D, at no increase in price! 


This new and different display card is Pp Pe | | k 
one of a series developed by MASTER rs | 0 C 


to promote impulse sales. It displays 
the padlock openly, enabling customers 
to see and examine both padlock and 
keys. 


The sturdy, reinforced card, with metal 
bracket, can be used as a display on 
pegboards, in bins, or hung from any 
merchandiser or wall bracket. 


NOTE: MASTER’s individually-boxed No. 
500 will be continued as before, so when 
ordering you can choose whichever you 
prefer — either in a carton (No. 500) or 
ona card (No. 500-D). 


ae 
Master SaaS2=~— 
Padlock | 
Pawan NO. 22-D DISPLAY CARD 
ber PROVES “BEST-SELLER”! 


— h Attractive and colorful disploy card 

introduced several monthe 3” x 4%". Packed 12 to a carton. Space 
ago, the 22-D has already ; : , . 
shown its sales-power to provided for insertion of retail price. 
dealers all over the coun- NO INCREASE IN COST TO YOU 

Y: ing MASTER’s famous No. . : 

_— Featuring aA Le Rs : ea Specify Carded No. 500-D Dispiay Cards 

22 padlock, the 22-D Display Card is Ord f y Whol 

also available at no increase in price! on Future Orders from Your oresater. 


Master Jock Company. Milwaukee 45,Wis. Wovld4 Largest Padlock Manufpacinons 





HARDWARE BUSINESS 


outlook 


TRENDS AND FACTS TO HELP YOU PLAN FOR THE FUTURE 


boom-year boxscore .. . 


Nearly every retail category has posted good gains for May and 
the first five months of 1959 as compared to 1958. Here are some 
of the figures for outlets closest to the hardware market: 


Company ay, 195 5 months 
Western Auto O% +22.4% 
Gamble-Skogmo + 17.7% +20.0% 
Sears, Roebuck 
Montgomery Ward 19 +16.9% 


Speigel 


no inventory buildup .. . 


Manufacturing, wholesale, and retail inventories beginning the 
month of May stood at $88 billion, about the same as May 1, 1958. 
This can lead to real jam-ups because sales are skyrocketing. For 
the building materials and hardware trade, May 1 inventories were 
just $80 million higher than the same period last year, an increase 
of less than 4 percent. Sales to date this year in hardware stores 
are ahead by twice that amount. If present sales increases carry 
into the Fall season, serious shortages may occur unless there is 
an inventory buildup. 


income's up, costs steady ... 


Your customers will be well fixed for the big Fall season just 
ahead. Personal income in May hit an annual record rate of $376.2 
billion, $3 billion more than in April. It’s income that means some- 
thing, for the price index is steady. May’s income record, based 
on annual adjustments, is a staggering $25 billion higher than 
May, 1958, and the lion’s share of the gain went to hard-goods in- 
dustries for wages and salaries. 


big May sales gains... 


Sales of industrial wholesalers rose a whopping 27 percent in 
May, as compared to May, 1958, according to the Nationa] Indus- 
trial Distributors’ Assn. Sales for five months of 1959 were up 
21.2 percent. Accounts receivable rose 24.3 percent, and inventories 
gained 5.9 percent. Apparently, recession memories have kept in- 
ventory gains well behind the pace of sales gains. This is also 
true in many retail fields, for most department stores are showing 
7-8 percent gains on the year with only fractional increases in 
stock on hand. 


... turn to page 106 for more news of How’s the Hardware Business 
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Famous PINCOR 


Quality. and Performance for 1959 


sa ® New Complete Line 


® New Features 
® New Low Prices 


: 619-8-TR* 19” Rotary 
619-8 | 19” Rotary 
619-BS-TR* | 
619-BS 

: 622-8-TR° 


3 HP PINCOR 
3 HP PINCOR 
2'2 HPB&S 
2%) HPB&S 
| 3 HP PINCOR 
3 HP PINCOR 
2’) HPB&S 
2’) HPB&S 
3 HP PINCOR 


| Die-Cast Aluminum 
Die-Cast Aluminum " 

19” Rotary _ Die-Cast Aluminum 

19” Rotary Die-Cast Aluminum 


22” Rotary 








Die-Cast Aluminum 


SELF- PROPELLED 493.8 
ROTARY 
622-BS-TR® 


t 622-BS 
921-8-TR° 





22” Rotary Die-Cast Aluminum 





22” Rotary Die- Cas! Aluminum 


22” Rotary Die- Cast Aluminum 


21” Rotary Stamped Steel 





921-8 


| $P-921-8TR® 
$P-921-8 
$P-925-9TR® 


SP-925-9 


; 
td 
| 
| 
7 
; 
j 
- 


21” Rotary 


21” Self-Prop. 


Rotary 


21” Self-Prop. 


Rotary 


25” Self-Prop. 


Rotary 


| 25” Self-Prop. 


Rotary 


3 HP PINCOR 


3 HP PINCOR 


3 HP PINCOR 


32 HP PINCOR 


3\2 HP PINCOR 


32 HP PINCOR 


Stamped Steel 


Stamped Steel 


Stamped Steel 


Stamped Steel 


Stamped Steel 


25” Rotary 
25” Rotary 


| P-925-9TR° 
P-925-9 


Stamped Steel 





32 HP PINCOR 


1% HP, 8 AMP 
PINCOR 


18” Reel 2HPB&S Steel 
21” Reel 2HPB&S Steel 


ae -— "ss 


Stamped Steel 


817-E 17” Elec. Rotary Die-Cast Aluminum 


5518-BR 
5521-BR 








All Rotary Models have staggered Wheels and off-set chute. Leaf 
Mulcher standard equipment on Rotary Models with the exception of 
the Electric Rotary. 

*TR—Designates ‘Touch and Go'’, one knob control, and Recoil starter on Handle 


PINCOR the most complete line of Power Mowers feature the 
newest improvements for 1959. They offer you the lowest 
prices and highest profits ever: New powerful Pincor engines 
with increased Horsepower: New cutting height adjustment is 
revolutionary, the new touch and go, 1 knob handle control is 
so easy for everyone to operate. Look for Pincor for 1959— 
Get the facts—write, wire or phone for full information. 


Keo Nhead wm CIITA 
in 1959 


‘eat: elm oh mm ag LO), | 3 3. eed a, El 2) feoege). iete] 1.20). 7- Bale), | 
5841 








a sen at Olle. ¢-tal- ma s- mee @tallon: loloMGh- mm ililolell- Mmm Mcll-]olalelal: m=) ia. 0 isl gte er miele. 


Power Lawn Mowers « Electric Portable Power Tools » Gasoline Engines + Electric Generating Plants 
Want more facts? Circle 106 p. 75 
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MERCHANDISING 


newsletter 


A REPORT TO HELP YOU MAKE BETTER LONG RANGE PLANS 


Team-sports sales can be fabulous. Now's the time to investigate. 
More hardware dealers going after this profitable Fall business, 
getting it. Adds up to big volume with little sacrifice in mar- 
gins. Find a salesman who'll work evenings for you. Put him ona 
strictly-commission basis for overtime efforts. Have him call on 
school coaches, offering basic assortments of football uniforms, 
Shoes, Etc. Unit sales of more than $200 are common. Project 

this idea into basketball, baseball, other sports later. A good 
man can make more than $50 extra a month, as you pick up an extra 
$1000 in sales. But get started soon. 
































Another discount headache? Newest brainchild making the rounds is the 
national diScount club idea. Several are now operating. Members (who are 
consumers) pay a $3-5 fee for a book listing establishments where they 

are supposed to get a flat 10 percent discount on all purchases, excepting 
food items. But the angle here is that only cash purchases are eligible, 
no charging. Some hardware stores participating. Experts see this plan as 
just five times as costly as trading stamp deals. Amount of extra sales 
resulting from these clubs are seen as negligible. 





























Can you get along without credit? Maybe, but many retailers be- 
lieve that easier credit and more credit will be the key to in- 
creases in this year's sales volume. Suggest reviewing store 
promotions to make certain credit iS emphasized enough. Depart- 
ment stores are stretching former one-year terms to two years 

on soft goods, wooing more credit customers. Many dealers report 
that most sales gains posted this year are due basically to 
credit. Stores known for generous credit terms will get lion's 
Share of booming volume. Credit's a must for big sales gains. 























Look for a big sales boom this Fall. If you buy and promote for a 7-10 
percent gain, you'll get it. You'll sell about 40 percent of year's vol- 
ume of exterior paints in the August-October period; one-third of in- 
terior paints move in this season. Fall is a prime season for lawn feeds, 
re-seeding, pest control. Guns and ammunition at peak. Winter hardware, 
housewares, clean-up and fix-up lines zoom after Labor Day. Hardware, 
department store sales now running 7-8 percent ahead of 1958, may gain 
further as big Fall push nears. Empty wagons don't build sales. Promotion- 
less stores don't show gains. 












































14 e HARDWARE AGE, July 2, 1959 





FLEETLINE 


PINE CONE 

















line by Wallace, created 


With its custom-crafted look for dining room or kitchen, and 
the Wallace name that means quality tableware, the new 
ciliate: Sy alata: |S papaals oncitanan flatware customer. 


STAR CREST 


the new Solist "line! 


Here's the newest in high style, high quality, graded stain- 
less steel flatware—the ‘‘STYLIST”’ 
to fill the price gap in your stainless assortment. Teaspoons 
retail at only $.75. And there's a full assortment of dis- 
tinctive packaging to choose from. 


She'll SEE the difference. Four handsome patterns to choose 
from. She'll FEEL the difference. Heavier stainless. Graded 
.. finely-balanced! (Never ‘‘bowl-heavy."') It will feel just 


right because there's perfect uniformity in every piece. 


Trade her up to quality stainless. Better merchandise means 
bigger volume. Bigger profits. Ask your Wallace representa- 
tive to show you the new “‘STYLIST”’ line. Or write Dept. 
WH, Wallace Silversmiths, Wallingford, Conn. 


WALLACE wy STAINLESS 


A DIVISION OF WALLACE SILVERSMITHS, 


)} AT- WALLINGFORD, CONN. . SINCE 1835 





SHOP THE STYLIST LINE AT THE SHOW 


ATLANTIC C 


CITY HOUSEWARES SHOW BOOTHS NO. 221-223-225 JULY 13-17 


Want more facts? Circle 107 p. 75 





3 THE HOT LINE GETS } 


Wont more facts? Circle 108 p. 75 





EMPIRE BRUSHES, INC., PORT CHESTER, NEW YORK 


Went more facts? Circle 108 p. 75 





MARLEX 


linear polyethylene 
makes housewares news! 


MARLEX is a rigid, durable premium-quality material used for 
hundreds of heavy-duty industrial and commercial applications, as 
well as for attractive home products. 


VIRTUALLY INDESTRUCTIBLE - - - Housewares made of MARLEX 
plastic are tough and strong! Bend ‘em, boil ‘em, bounce ’em.. . 
MARLEX can take it. 


EXCELLENT RIGIDITY --.- If you have been buying housewares made of 
soft conventional polyethylene or rubber compounds, you'll be agree- 
ably surprised by the sturdy structural rigidity of MARLEX articles. | 


BETTER TEMPERATURE RESISTANCE ~.. You can freeze MARLEX 
housewares at temperatures as low as 180° below zero without damaging 
them . . . and heat them up to as high as 250°F! You can boil or steam- 
sterilize MARLEX housewares . . . wash them in automatic dishwashers. 


“DIAMOND GLOSS” FINISH - - -e Housewares made of MARLEX can 
be designed in any color desired. The hard, glossy surface of this new 
material has superior abrasion resistance and is very easy to clean and 
maintain . . . won’t chip, rust, dent or discolor: 


GREATER CHEMICAL RESISTANCE -.- MARLEX is unaffected by most 
acids, alkalies, detergents, greases or cils. It has very low permeability 
to most liquids and gases. And it is nonabsorbent and waterproof. 


NONALLERGENIC ... MARLEX is compatible with all body tissues. 
It is even used for surgical sutures, tubes and prosthesis materials. It is 
odorless, tasteless and nonirritating . . . excellent for kitchenware and 
food containers! 

CORROSION-PROOF, ROT-PROOF, BACTERIA RESISTANT ««- No 
matter how long you subject MARLEX to hot, humid tropical condi- 
tions it never rots, rusts, discolors or mildews. Bacteria cannot attack it. 
Perfect for the Southern and export markets. 


LIGHTWEIGHT—FLOATS ON WATER! ... Even though MARLEX 
polyethylene products are exceptionally tough and rugged, they are very 
light in weight. For example, items made for use aboard boats will 
actually float if accidentally dropped overboard! 


MORE VERSATILE, ECONOMICAL ... MARLEX can be molded into 
attractive, colorful kitchenwares or heavy-duty radiation shielding for 
atomic energy reactors. It can be extruded into filaments for making 
cloth, rope, shoe uppers or industrial filters. It can be extruded into 
sparkling clear transparent packaging film that can be boiled and heat- 
sealed. And it can be heat-formed into a wide variety of articles such as 
frozen food containers, luggage and TV cabinets. In most cases it is the 
least expensive material available that can meet required specifications. 


In fact, no other type of material can serve so well and so economi- 
cally in so many different applications ! 


*MARLEX is a trademark for Phillips family of olefin polymers. 


MARLEX 


PLASTICS SALES DIVISION, 
PHILLIPS CHEMICAL COMPANY 


A subsidiary of Phillips Petroleum Company, 
Bartlesville, Oklahoma 


Look for the MARLEX label — your 
assurance of quality and durability 
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NEW PRODUCTS 





New Kitchen Canister 
Set in Extra-Large Sizes 


The new Plas-Tex pantryware line in- 
cludes a set of four attractive kitchen 
canisters made of boilproof MARLEX 
linear polyethylene. 


These new canisters are said to have 
the largest capacities of any plastic 
food canisters on the market. Thus, 
the housewife does not have to fill 
them as frequently. 


Having wide mouths, these con- 
tainers permit the housewife to meas- 
ure easily without spilling. The lids, 
made of a high-impact plastic, fit 
tightly . . . keep out dust and humid- 
ity, and seal in flavor and freshness. 


The MARLEX canisters themselves 
are unbreakable and stain-resistant 
and can be washed in automatic dish- 
washers. 

These canister sets are available in 
five different colors. Further informa- 
tion can be obtained from The Plas- 
Tex Corporation, 2525 Military Ave., 
Los Angeles 64, Calif. 


Want more facts? Circle 110 p. 75 > 





most 
beautiful 
canisters 


wh ever made ! 
» “ eS 


~ Ae 


Eyclusive styling in 
unbreakable linear polyethylene. 
Over-capacities. 

No spilling when measuring. 


c 


FLOUR SUGAR COFFEE TEA 
7 ibs 6 Ibs 1%, Ibs 4%, Ib 


“Diamond Gloss” finish. 
; ‘on-porous...resists stains, odors. 
Lids fit perfectly 
Bseal in freshness. 
EM NO. PT-720D 
AS-TEX DELUXE CANISTER SET 
olors: Red, Yellow, White, Pink, Turquoise with 
. gold trim. 
Packaging: Individual reshipper with two and two 


nesting. $ 98 
Weight: 24% Ibs. per individual reshipper. retail 


DRPORATION + 2525 Military Avenue * Los Angeles 64, California 


i aay 
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Your Mower is worth more on top, too! 


only Clinton CLINTALLOY And why is the Clinton CLINTALLOY so much 


93/ 


F : d f better than any other 234 to 314 hp. gasoline 
ngines are reserve or engine? It’s simple. The CLINTALLOY is the 


top quality mowers — never one and only shell molded, nickel impregnated 
f d ° I iron engine in the industry—by far more durable 
oun on cuf-price stoc than any other. Its one piece cast iron cylinder 
block has the greatest possible reciprocating- 
force absorption capacity to cut vibration to 
|/3rd that of comparable gasoline engines. The 
Clinton CLINTALLOY gives longer life because 
of lower bearing pressure and reduced piston 
travel. It has established a new standard of 
power, durability and trouble-free operation in 
air-cooled gasoline engines. 


HEN you ask $20... $30... or $50 more 

for one mower than another—both with 
the same engine on top—yow're in trouble. That's 
why the revolutionary CLINTALLOY Engine is 
reserved exclusively for better quality mowers— 
to give you the one worth-more reason that every 
mower-shopper can see and understand. 


This one phrase can sell your better quality, ... the CLINTALLOY on top will help you sell 
higher margin mowers: “They're both good buys the mower beneath for what it is worth! It’s 


but this one has the Clinton CLINTALLOY vour EXCLUSIVE 
Engine on top.” There is the one big difference 

the prospect can put his finger on... the one 

big difference you can hang your worth-more 

sales story on. 


found only on better mowers. 


hee & 
ee hry 
CLINTON ENGINES CORPORATION NGINES 
World's Largest Manufacturers of the Most Complete Line of Air-Cooled Gasoline Engines. VW/ 


Dept. B-4, Maquoketa, lowa \ 
Want more facts? Circle 111 p. 75 A 


Want more facts? Circle 112 p. 75 > 
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NEW UNIVERSAL Feur-Epay 
..» VACUUM WARE 


THERMAL-SHOCK TESTED: 





IN ICY CHAMBER PROVES 
SUPERIOR PERFORMANCE 
OF NEW UNIVERSAL LINE 


Beverage steaming hot, bottle un- 
harmed after 8 hours agitation in frigid 
chamber! This scientific test—sever- 
est ever given any vacuum bottle— 
demonstrates UNIVERSAL’s unique 
strength and heat retention powers! 





eM Pe Nr 
a ) if | P 4 
‘a 
aca Pogeeee 7 st ~ “a | 
2. Wide-Mouth Food dar, 
Pint Size (shown) No. 98918. ; | 
Quart (No. 9892B), 10-oz. “=<... , a 
_ (No. 98908). sae, 7 i . 
3. "Pour-Easy"’ Quart Bottle, | 2. 
cups, No. 33848. — 
Pa ° Pi : 





Styled to sell on sight by RAYMOND LOEWY 


Built right, priced right by UNIVERSAL UNIQUE DISPLAY PACKAGE 


Proved performance! Rugged good looks! An unbeatable rg | Loewy-designed, serves as space- 

combination that makes LU NIVERSAL the vacuum ware it ) saving counter sales piece. 

pays to handle! Brilliantly styled by the world-famous Ray- 7 

mond Loewy Associates, this new line sells itself right off oe YOUR CUSTOMERS will be pre- 

your shelf. Keeps itself sold, too. Famed UNIVERSAL fea- i lo sold by UNIVERSAL with Ther- 

; ] | , , ' mal-Shock Test promotion in 

tures and quality are built in every | NIVERSAL item! y XY cmaeiiaitnetniieniiain weaaane 
and PARENTS’ MAGAZINE. 

BRAND-NEW Polyethylene Other UNIVERSAL extras 

“KLEEN-SEAL” STOPPER Rugged construction 


Scientifically designed stop- Exclusive spout never drips a drop 

per is odorless, stays clean! Easy-on, Easy-off Cup ao ‘Wi RSAL 
Provides positive seal with New shock absorber mounting 

easy opening and closing. 


Bottom opening for easy filler replacement LANDERS, FRARY & CLARK, NEW BRITAIN, CONN 


v8 


aut-NeW UNIVERSAL" Shu-Temp' 


sales-makers designed by Raymond Loewy! 


NEW “SHUR-TEMP’’ VACUUM BOTTLES NEW “SHUR-TEMP” (70 Series). Two NEW “SHUR-TEMP” (90 Series). Comes 
(67) Series). Available in Quart (No. 3360B) handy sizes. Quart (No. 3370B) and Pint in three sizes, as shown: Quart (No. 3390B). 
Pint (No. 2660B) and 10-0z. (No. 1160B). (No. 2670B) with all Universal features. Pint (No. 2690B) and 10-0z. (1190B). 


ie |e oe New! 


WORKMAN’S 
LUNCH KITS 





Sada 








NEW YORKER (No. 9696B). SCOTSMAN (No. 9683B). Quart 

Quart food jar, “Pour-Easy” bot- food jar (9893B) and bottle B ABOVE. No. 194B Work- 
tle. Nested cups. GOTHAMITE (3385B). HIGHLANDER (No. wr pamen Bit (steel) with 
(No. 9695 B) has twoquart bottles. 9697B) has twoquart bottles. pga Shur-Temp’ Pint Bottle No. 


2070B. Same bottle also av ail- 





able with Aluminum Lunch 
, nem Kit No. 4093B. 
LEFT. Workman’s Lunch Kit 
No. 4091B (aluminum) with 
**Pour-Lasy” Pint Bottle No. 
20680B. Steel lunch kit No. 
1090B also has “Pour-kasy” 
Pint Bottle. 


America’s Finest Line of Vacuum Ware 


NEW IVY LEAGUER (No.9699B). | WESTERNER (No. 9684B). Leath- UW ey IVE a) At 
Convenient, leather-like pocket. _—er-like “Sur-V-Lon” case. ‘Two : 
Red sandwich box. Two No. No. 3385B quart bottles. Nested 


noae ; ' LANDERS, FRARY & CLARK, NEW BRITAIN, CONN 
3385B quart bottles, nested cups. cups. Steel sandwich box. 
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NOW! BUY WINDOW MATERIALS 
DIRECT FROM THE MANUFACTURER 


an>D SAVE UP TO 25% 





DIAMOND -T, nationally- 


known manufacturer of top-quality 
products for over 30 years, now 
makes it possible for you to MAKE 
MORE MONEY THAN EVER BEFORE 
in Window Materials and Pressure- 
Sensitive Tapes. 


agents— YOU GET THE SAVINGS! 


Yes! We now offer you the finest 
quality products, dependable deliv- 
eries and extra-long profits that 
you ve never thought possible. Pro- 
fits that YOU MUST HAVE to stay 


in business during these difficult 
days of inflation and constantly ris- 
ing costs. Don't wait! Write today 
for catalog and prices. 


DIAMOND-T- BRAND 


SELLING DIRECT to the dealers of 
America, we by-pass the middlemen 
— eliminate expensive missionary 








WINDOW MATERIALS 








SALES TESTED @® PROFIT PROVED 


WINDOW KITS 
3 TYPES: 


24 ft. of sturdy vinyl with choice of 54 ft. of fiber 
moulding strips and nails, or water-repellent mount- 
ing tape . . . 36 x 72” Clear Polyethylene with 
fiber moulding strips and nails. 


America’s Finest 


PRESSURE-SENSITIVE TAPES 


EXTRA-STRONG CLEAR VINYL TAPE with FREE dis- 
penser. Holds most anything to anything—indoors 
or out. 


Offering a Complete Line 


of the Most-Wanted Items 


4-MiL CRYSTAL CLEAR VINYL 

4x4 COTTON REINFORCED fused plastic 

14x14 GALVANIZED STEEL WIRE REINFORCED 
9x9 GALVANIZED WIRE REINFORCED 

4-MIL CLEAR VINYL (Economy) 
BUDGET-PRICED WAX CLOTH 

FIBRE MOULDING STRIPS 


Widths: 28”, 36”, 48”, 72” in 50 and 100-ft. rolls. 
Our Roll Goods Fits Your 36” Floor Fi~ture 


MASKING TAPE — for painting, weather-stripping, 
sealing, etc. 5 Sizes and Widths, bulk or in colorful 
cellophane bags. 


4 ’ 


HAymarket 
1-7506 


DIAMOND-T-BRAND 


DIAMOND-T-WAXED PAPER CORP. 


Representatives: 


A few choice Territories still 
open. WRITE FOR DETAILS. 








Want more facts? Circle 113 p. 75 A | 
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e PINK 


Polly Flex, omni 


YELLOW 


VEGETABLE BINS 1% 
now in 


COLORS: . 


with extra-profit aia. ; 1 Si = 1 
TOP TRAYS Be eect ‘ 


The Only Vegetable Bins With Capacity Equal to the Space They Occupy—and They Won't Tip, either! 


Now! include PINK and TURQUOISE in Your Republic Order 


Housewives from coast-to-coast are buying up set with matching No. 224A Tray retails for $8.76. 
Polly Flex Vegetable Bins and handy Top Trays. 3 No. 223 Bins with matching No. 223A Tray 
And now you can add two more colors, Pink and retails for $6.35. Remember—a full year of power- 
Turquoise to this profitable selection. Display and ful national advertising has pre-sold Polly Flex 
sell both sizes with Trays in sets of 3. No. 224 Bin Vegetable Bins to your customers. Order Now! 





Republic Has The Top Buys In Traffic-Building Polyethylene Housewares 


Supreme’ Decorated Wastebaskets Coppertone Refuse Container Polly Flex Clothesbaskets Polly Flex Dishpans 

The fast-selling rectangular baskets 22-Gallon Coppertone container Our Oval! Clothesbasket at $2.98 and Republic made the first polyethylene 
homemakers prefer. In 4 sizes; priced blends with yard surroundings. Round aot $2.49 are the top clothes- dishpans — and still makes the best! 
at $1.29, $1.98, $2.49, $3.98. In Pink, Eliminates backyard clatter. Finish basket buys you can offer customers. In 3 sizes that fit all sinks, retailing 
White, Red, Yellow, Turquoise, Black. won't chip or fade. Unbreakable Both have Republic’s famous close for $1.79, $1.98, $2.49. In Yellow, 
Step up your wastebasket profits with handles and locking lugs. Takes webbing, reinforced handles. In White, Turquoise, Pink, Red. Guaran 
these Polly Flex Decorated beauties! abuse. Outstanding value at $9.95. Yellow, Turquoise, Red, Pink. teed to give every customer full value. 


Polly Flex Housewares Are ; 
Nationally Advertised in— % » box 


McCALLS ° SUNSET « FARM JOURNAL Polyethylene Housewares 


AL 
ADIES’ HOME JOURN . , . 
 DROGRESSIVE FARMER Republic Molding Corporation 


ail 6465 Avondale Avenue Chicago 31, Illinois 
S 2 “a 


Want more facts? Circle 114 p. 75 
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Worthington 
gives you 
the best housewares first! 


With housewares sales accounting for a steadily-increasing per- 
centage of retail store profits, it is important that you have a 
dependable source of supply. 


Worthington meets this need—perfectly! 


For, Worthington is one of America’s major distributors of fine 
housewares. Its stocks and sales of Pyrex, Corning Ware, Rubber- 
maid, Cal-Dak, Ekco, Revere Ware, Big-Boy, Lustro-Ware, Lenox 
Plastics, Federal Glassware, Mirro Aluminum... and other top 
lines are among the nation’s largest. 


N\A ZZ A 
> i — Because of this, Worthington is your best one source for all 


_— housewares. When you order from Worthington, you get latest 
Mp P LOVE z model, nationally-advertised, counter fresh, brand name wares 
4m which you can sell at full profit margins. And—your Worthington 
ores romotion department and sales representatives are always read 
A ZL . : — 


to furnish retail merchandising help and displays. A-241A 


a Mr. Miles, housewares department 

" manager, joined Worthington as an order 

clerk in 1932. Later, he served on the city 

sales desk and in 1939 became a salesman 

a in the Buffalo territory. In 1943, hereturned 

to Cleveland as housewares buyer and was 

promoted to his present post in 1949. 

/ \ Worthington’s position of eminence in the 

/ vy 8 O; housewares field is, to a great extent, the 
| ‘ : result of his efforts. 


ic od | 


\ Ware 
Kee “Y 


— / THE 
-7GEO.WORTHINGTO 
/ 








THE GEO. WORTHINGTON CO. 


CLEVELAND I, OHLO 


Plan to attend the Worthington Toy and Gift Show... July 19-29! 
Want more facts? Circle 115 p. 75 
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One-second performance 


The revolutionary 


“Instant Heat’ 
- element... “bol } | a RE ema mS I Be 
originated, pioneered “ 
and PROVED Re 
Me , 


by Toastmaster! 


ofit offer ; 
dealers |}, Let your customers see and 


(LIMITED TIME ONLY) | 
yOU GET FREE, ~ , Check these 
49B1 Automatic Heater AUTOMATIC HEATER 


: wy 
(retail $19.95) WEEYONS . Just turn if on ana features: 


r master é : Both Radiant 
Toas : ~_ all one 


cae, ba and Blower 
of your choice—allone Be Wwrastch it sell for you! | Ficuherton 
lor mixed. A total @ 
model or , vented, polished 
of 13 heaters. reflectors, and 
, 00 a iin 7 super-efficient 
Save +6 "4 Toastmaster’s “Instant Heat”’ element is cing age 
MAKE $6.00 EXTRA #F more than a product improvement. It’s ordinary fer. 
— ¢ 7 2 ‘oO is i, . . . 
PROFIT! pra Paar | a dramatic, effective sales device. Just 
9B1 Automatic . . 
— 5) at spe- I turn on any Toastmaster heater and let mayngrrncnngy~ Aten 
Sd) 4! - mostat Control 
, , four customer feel the instant surge of turns heater on and 
r cost y 5 off to maintain de- 
sired temperature. 














(regular de rete | . 
$12.99) with yeemas . ‘| hot air that leaps out. It’s a real selling 
for any 6 Toastmaster 
Heaters of your choice 
—all one model or 
‘xed. A total of | fy . | | 
ennere i Make this your BIG year in heater 
ING KIT TO EVERY 
NG HEATER SPECIALS! 
f, 
vi Heat”” element. Each heater comes in 


excess 
° lon ; Tip-Over Safety 
“Blashing Action” Heater disp'"y 


decorator-styled rose-beige baked enamel; Switch (all 3 mod- 








demonstration ! Use it to build your heater 





sales volume. Floor-Level Air 


Intake takes cold- 
est floor-level air 


alow ’ : _ — - —heats it, circu- 
sales. Stock all 3 Toastmaster heaters— sates © hnctontiy 


FREE MERCHANDIS 





DEALER ORDER! 





each featuring the revolutionary ‘Instant 





OS 


els). Current cuts off 
themselves ® all are packed one-to-a-carton for easy, automatically if 
lets customers sell eck | oe 
“instant Heat | low-cost handling. tally overturned! 
ve Push-button Demonstration ! y- | 
Put this beautiful com- 
pact counter display Ws 
work in your store: + 
touch of the button, 
and a blast of hot = 
ides a dramatic, 
on-the-spot, demons Place your order now with 
on- -$ 
strat of ‘‘Instant 
Heat” in action. Its and take advantage of the 
ea ‘ vs 
an $8.90 value, but it : j 
available at 4 specia 
low cost through your 


anes Ql Your Toastmaster 


Want more facts? Circle 116 p. 75 








Flashing Lighted Panel! 
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sells thousands of heaters J 


call 
om 











feel ‘‘Instant Heat’’ in action 


Ml 


| 





gf 


_ HH 


fi 
























































DE LUXE 
2-ELEMENT $ 9 5 

AUTOMATIC 

HEATER 


MODEL 9A2 


retail 


1650 or 1320 W. 


COMPACT S$ 9 5 


AUTOMATIC HEATER 
MODEL 9B1 * 1320 W. retail 


These heaters have PROVED they sell themselves 
POPULAR-PRICED 
+ . | . > = ' 
. make sure YOU get those sales! RADIANT HEATER 
MODEL 9Cl * 1320 W. 


Saar: ee 


retail . —— . 
* Manufacturer's 
Recommended Prices 


5 Distributor, Today TOASTMASTER mia = 


TOASTMASTER”™ is a registered trademark of McGraw-Edison Company, Elgin, I1!. and Oakville, Ont 


Want more facts? Circle 116 p. 75 
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only 


\ $2.98 


and any old can opener 


A iii en; 


PR am = 


F Gecranteed by, "” 
Good Housekeeping 


< iy 
oF as aoverristd 1 


nnual SWING-A-WAY 


Here’s just the right prescription for pulling traffic during dull summer weeks 

. the 7th annual SWING-A-WAY money-saving TRADE-IN promotion. YOU GIVE 
$1.00 TRADE-IN ALLOWANCE for any old can opener toward the purchase of a 
regular $3.98 Swing-A-Way Standard Magnetic Can Opener,-and MAKE YOUR 
FULL SWING-A-WAY MARK-UP. Hundreds of dealers were disappointed last 
year. Better act now! Order the No. 321 TRADE-IN deal at your usual! discount. 


A SELL-OUT THE PAST 6 YEARS 
ORDER YOUR TRADE-IN DEALS NOW! 


CAT. NO. CONTAINS RETAIL EACH TOTAL RETAIL 


321 3 — No. 607W White $2.98 $17.88 
2 — No. 607Y Yellow 2.98 
1 — No. 607R Red 2.98 


Packed 3 #321 DEALS 


in 3-color 
COUNTER 
DISPLAY 


TO SHIPPING CARTON WEIGHT 27 LBS. 


YOU CAN SELL MORE, MAKE MORE WITH 


SWING-A-WAY MANUFACTURING COMPANY e 4100 BECK AVENUE 
Want more facts? Circle 117 p. 75 
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pecial ...Stock and display 


this Revere Ware best-seller... 


14-qt. Copper-clad stainless steel 
Covered Sauce Pan Cat. No. 1401) 


$ 469 


retail 


NOW regularly $6.50 


... and this Patriot Ware 
trafhic-stopper 


2-qt. Solid Stainless Steel 
Whistling Tea Kettle Cat. No. 4620 


$ 429 


retail 


NOW regularly $5.25 


*These specials in effect from May I through July 31, 1959. 


Lots of promotional material—mats, glossies, ete.—now available. For 
details see your supplier or write direct to... 


REVERE COPPER AND BRASS INCORPORATED 


Rome Manufacturing Company Division 


Rome, New York « Clinton, Illinois « Riverside, California 
Want more facts? Circle 118 p. 75 
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COMPLETE PROMOTIONAL PACKAGE featuring 
CLOPAY Window Shades - CLOPAY Plastic Yard Goods 


New Self-Merchandising Store Display Racks FREE! 











ae = a FOR WINDOW SHADES— = 

o i | | ea Rack holds assortment of seven shades ond ae 
—sells Style and Color! Brackets for | 
curtain rods sell a second profitable ES opone 
line for you. acetate 











FOR YARD GOODS— rh 


New display gives you a ready-made 
plastic Yard Goods department with 
a balanced assortment. 











ee 








Special banners for your dis- 
play racks and streamers for 
window or in-store use will flag 
your customers and create 
impulse sales. 


: Attractive 
POINT-OF-SALE 


















FREE MAT SERVICE 
\ arouitlé a Feature these Promotional Leaders 
Ay vous P., 
\ ° ,or* —e . . ~ 
\ "ae o Wy nh. , 
\"9 WM se concn lor Fall Decorating 
. 3 Ye3: an ; cian wis vas cos Pa 
no § §=UOG CLOPAY CLOPAY PLASTIC 
: —s\ Di sé WINDOW SHADES YARD GOODS 
=A hy | 22 2 CALYPSO PLASTIC DUPLEX, white CLOPANE, clear vinyl for slip covers, 
: a on the outside with smart pastel colors storage wrapper and 1,000 other uses. 
3 nside. 
\ er Mom maa ws wa gar POLYMAT for nonskid protective cov- 
PLISSE reproduction in washable plas- ering over floors and carpets. 
tic of fine Austrian linen. 
For your own local newspaper adver- Xtreme = aor PLASTI-LOOM for stair treads and 
tising, special ads on shades and on NEW CLOPAQUE with the “silver lin- other heavy-duty floor covering uses. 
plastic Yard Goods to tie in with the ee a ee 
Fall Decorating promotion theme. a 
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Profit Builder! 
ot Qu .opayv 


SATA. 
“FP -SHNESS 
“C_Gour home Wwath- 


STRIKING 
FULL-COLOR 
NATIONAL 
ADVERTISING 


This full-page color smash 
appears in Better Homes & 
Gardens Home Furnishings 
Ideas Annual... high-impact 
national advertising to 
spearhead your own local 
store promotion. 





* *® PLASTIC YARD GOODS '» «ce 


FOR DOUBLE BARREL SALES sd ar Your Pre Gy Pal oar 
PROMOTE BOTH CLOPAY concern 
WINDOW SHADES and ee 


NAME 


CLOPAY PLASTIC YARD GOODS Done 


CITY 
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watch your sales go up 


PYREX BOWL. 


Already proved a best-seller / 
Famous Pyrex No. 440 bow! set 


Why does it turn so fast? It comes in modern 
colors and shapes women love — great for 
mixing, baking, serving, storing, decoration. 
- Handles are easy-pour spouts. Turquoise 
or pink with white, yellow with black. 
Phe 4 sizes nest: 114-pt., 114-qt., 
4-qt. SET RETAILS AT $4.95 


Promotion supported by big ad! 
Full-page, full-color ad on the No. 440 
bowl set runs in September Ladies’ 


Home Journal —to be seen by millions! 
But don’t wait till September to order! 


STOCK UP NOW! 
THIS PYREX BOWL SET IS A FAST SELLER ALL SUMMER LONG! 


Want more facts? Circle 120 p. 75 
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with this great 
PROMOTIO 


with order—colorfu/ display cards 


You get a card with every case: bright photograph 
on one side, selling message on the other. 

You get the easy makings, too. Sturdy legs, 5” pins, 
instructions. All cards co-ordinate, join easily, 
quickly. Use a group setup for a window (above), 
singles or pairs for aisle-end displays, and stop traffic! 


SEE THIS AND MORE PYREX®W ARIE /DEAS 
BOOTHS 528-536 at the National Housewares Exhibit 


Consumer Products Division, Corning Glass Works, Corning, N. Y. 
Want more facts? Circle 120 p. 75 
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K-V 1 

CLOTHING CARRIER 

Virtually doubles closet hanging 
space. Easily installed, a slight pull 
brings a whole wardrobe into easy 
reach. Available in 10” to 48” models. 


K-V 724 

PORTABLE LOOP SHOE STAND 

Fits neatly under hanging garments, 
requires little space on closet floor. 
Holds nine pairs of shoes. Size 24” 
wide, 10” high. Easily assembled. 


EXTENSION CLOSET ROD 

The perfect answer for closets too 
shallow for the K-V 1 Clothing Carri- 
er. Non-sagging. Five sizes to fit 
all closets. 


K-V 793 

DISAPPEARING TOWEL RACK 

3-bar model mounts on wall or cabi- 
net. Towels and garments slip over 
free end of three chrome bars, slides 
in and out on ball bearing carrier. 
Size: 5” wide; 20” long. Bright 
chrome finish. 


K-V 791 

DISAPPEARING CUP RACK 

Protects cups from chipping or crack- 
ing. Holds 12 cups, slides easily in 
and out. Fastens to underside of 
shelf, saves shelf space. Size: 11” 
closed; 18” extended. 


K-V Shelf Standards 


K-V 80-180 

OPEN SHELF HARDWARE 

The easy, quick way to add shelves 
to a wall. Siots in K-V 80 standards 
allow l-inch adjustments. Lengths 
from 18” to 144”. Patented friction 
grip on K-V 180 brackets assures 
firm, level hold with perfect align- 
ment. Lengths from 4” to 20”. Satin 
anochrome finish. 


K-V 80-180 also available in satin 
brass finish — the modern decorator 
color so much in demand. 


K-V 255-256 

BUILT-IN SHELF HARDWARE 
Standards can be mounted flush or 
on surface. Screw holes every 6” on 
centers. Slots allow 4%” adjustments. 
Lengths from 24” to 144”. Supports 
easily adjusted, fit tight into stand- 
ard slots. For shelves in cabinets, 
bookcases, closets, room dividers. 
Nickel plate and bonderized bronze. 


K-V 87-187 

HEAVY-DUTY SHELF HARDWARE 
Extra heavy-duty standards. Easy to 
install. Slots allow 2-inch adjust- 
ment. Lengths from 36” to 144”. 
Brackets of special cold rolled steel. 
Recommended for paint, hardware, 
grocery and hangrod installations. 
Lengths from 8” to 24”. Satin ano- 
chrome finish. 





and Brackets 


Want more facts? Circle 121 p. 75 
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K-V Drqwer Slides K-V Folding & Sliding Door Hardware 


K-V 80-180 


K-V EZY-FOLD 
FOLDING DOOR 
HARDWARE 


rine a easiest Easy to install. Fits any 

K-V 1300 door of any material, 
LIGHTWEIGHT EXTENSION DRAWER SLIDE size or weight, simpli- 
With nylon rollers for noiseless, smooth and fies stock problem. 
effortless operation. Guaranteed to keep drawers ae eee —— 
from sagging or sticking. Capacity to 50 Ibs sag-free, tight fitting 
K-V 1400 Ball Bearing Full Extension Drawer doors. Comes in a com- 
Slide Available in sizes 12” to 38”. (Not illus- plete packaged as- 
trated). sembly, with all hard- 
ware and easy-to-fol- 

low instructions. No 

special tools needed. 



































-V 1600 

SELF-CLOSING EXTENSION DRAWER SLIDE 
Closes automatically when drawer is within six 
inches of closing. Drawer easily removed at full OVERHEAD SLIDING 
extension without removing mounting screws. 

Easy to install. Recommended load at least 75 Ibs. DOOR HARDWARE 
DO-IT-YOURSELF With this packaged K- 
PACKAGE ASSEMBLIES V sliding door assemb- 


K-V 80-180 and 233-239 anand tome 
standards and brackets owner can complete 
come in easy to display, home improvements 
easy to sell packages. Each quickly, easily and pro- 
package contains enough fessionally. Smooth op- 
component parts for a com- eration, long life are 
plete installation. Easy-to- guaranteed. No special 
saaned an She porheane noel een a 


quired. Package con- 
which come packed 12 to a tains all hardware and 


shipping carton K-V 1700 easy-to-follow instruc- 
EXTRA HEAVY DUTY EXTENSION DRAWER SLIDE tions. 

Glides out to full extension, even under loads of 
more than 100 ibs. Recommended for heavy duty 
drawers. Frictionless, noiseless, easily installed. 


K-V 233-239 


BO AIG, DEARMOND, POG, 
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See it at the 
Housewares Show 
Atlantic City 


BAKELITE and UN1on CARBIDE are 
registered trade-marks of 
Union Carbide Corporation. 


e Here’s the most dramatic improvement in polyethyl- 


ene in years... 

e@ Here's a new kind of polyethylene that gives you free- 
dom from “quality” worries, cuts costly returns, makes 
more customers happy. 

Look at the advantages of BAKeire Brand Polyethyl- 
ene Copolymer...unmatched by any other polyethylene: 
LOW TEMPERATURE TOUGHNESS. No more cold 
weather complaints! When we subjected Polyethylene 
Copolymer to 40 below freezing temperatures it wouldnt 
crack ...even when garbage cans were dropped six feet 


onto concrete. 


DETERGENT CRACKING RESISTANCE. Harsh detergents 


Want more facts? Circle 122, p. 75 








Last winter garbage cans molded of BAKELITE 
Brand Polyethylene Copolymer were tested for 
toughness at 20 degrees below freezing. A sixteen- 
ton trailer truck driven over the cans had no effect 
... there was no cracking, no shattering! 












© 


Refuse container furnished by Rubbermaid, Inc. 


kind of Polyethylene! 


can ruin a dish pan in a few months... but not when You get more... Yes, because of all these features, you 
it's made of the new Polyethylene Copolymer! It’s six get more for your money ... more selling points... when 


times more resistant than conventional polvethylene. its molded with BAKE.LItrE Brand Polyethylene Copoly- 


FLEX LIFE. This polyethylene was bent back and forth mer. When youre going through the Show... watch for 
900 thousand times without evidence of damage. In the the symbol that says Polyethylene Copolymer. It may be 
same test, other polyethylenes cracked after only 30 your most profitable minute at the Show. Or write Dept. 
J J é : . a : - - Bs: ; 1. - " . 5 — 
thousand bends. Now you can be sure that self-hinged GG-99G, Union Carbide Plastics Company, Division of 
lids won't fracture after a few weeks of use. Union Carbide Corporation, 
30 East 42nd Street, New 


RIGIDITY. BakeLire Polyethylene Copolymer is one- York 17. N. Y. In Canada: | 
third more rigid than general purpose polyethylenes for Cashide Chemicals Com. EB] Site). 


similar applications. pany, Division of Union rey -\risiie) = 


APPEARANCE. Compares with or surpasses the better Carbide Canada Limited, 


general purpose polyethy lenes currently available. ‘ Toronto 7. 
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IT PAYS TO “SELL UP” 
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Quick turnover on Oxco’s Red Breast Whisk oats GoopD DISGPL AY é 


Broom at 69¢ makes it well worth your while 


to sell up to this genuine palmetto whisk. Its r 
uniform quality—whisk after whisk—and its Muh “Oa Fi | 
untold uses around the home, workshop, car or | 7 = | pe oN 
office make it a brush that appeals to any and all oe e -— , 

of your customers, male or female. Sure-fire ) 
evidence of its popularity is the fact that custom- 
ers all over America purchase almost 1,000,000 
Red Breast whisks each year! Check your stock 
right now on this nationally advertised whisk, 
then... SEE YOUR JOBBER! 


Display the fast-moving Red Breast on either 


_ of Oxco's attractive, modern and permanent- 
type displays—the No. 25 or the No. 12 
Household Brush Merchandisers. Order Red 


OX FIBRE BRUSH COMPANY, INC. Breast from your Jobber packed one dozen 
preoenicx ¢lebGshed /§§F$ MARYLAND to a carton, or, at ai slightly higher price, one 
dozen to a printed display carton. 








i HOUSEHOLD RUSHES cs 
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Decoware’s new Country Garden pattern is 
the kind of Blue Ribbon sales winner that 
you'll want to have working for you! It’s got 
everything: the high-quality lithography for 
which Decoware is famous; a modern, func- 
tional design unequalled in crispness and clar- 
itv, and a low product cost that means high 
sales and profits for you. 


Country Garden has been created to meet the 


homemaker’s preference for designs which 


appeal to the palate. With its bright red trim 

and colorful vegetables, Country Garden pro- 

vides the right accent for every kitchen decor. 
> > >. 

On all counts, Country Garden is a winner. 

Here it is! Stock it! Sell it! today. And 


you'll keep right on selling it tomorrow! 


CONTINENTAL EC CAN COMPANY 


EASTERN DIVISION: 530 Fifth Ave., New York 36 
CENTRAL DIVISION: 135 South LaSalle St., Chicago 3 
PACIFIC DIVISION: Russ Building, San Francisco 4 





WIND TUNNEL DESIGN 


The history making 
TORO exclusive that’s 
going to stay a 
TORO exclusive 


HERE’S WHAT IT MEANS: 








The first real improvement in rotary power mowers in 50 years—that’s what en- 
thusiastic Toro dealers are calling the new “Wind Tunnel Design”. This latest 
Toro development makes your Toro franchise more valuable than ever... and 
we're determined to see to it that ““Wind Tunnel Design” remains an exclusive 
FOR TORO Toro feature. Already some competition is attempting to jump on this profitable 
DEALERS bandwagon, but our general and patent counsel have taken all steps to protect 
our exclusive customer-winning features and mechanisms. We consider **Wind 
Tunnel Design” such a valuable property, both for you and for us, that upon 
issuance of our patents we shall enforce our exclusive rights in court if necessary, 
regardless of the trouble or expense involved. 





The tremendous public acceptance of ““Wind Tunnel Design’’ may lead to efforts 
FOR MOWER on the part of manufacturers to develop similar designs and mechanisms. We'd 
like to point out that Toro has already filed over 8 patent applications covering 


MANUFACTURERS the various important phases of the “"Wind Tunnel Design’. Any infringement 


will, of course, be immediately brought to the attention of our counsel, 





Never before has a single mower created such a sensation as Toro’s new ““Wind 
Tunnel Design’. And never before has a Toro tranchise offered so many advan- 
tages. “Wind Tunnel Design” ts the latest of many Toro triumphs, including the 
FOR unique features of the original Whirlwind *, the leaf mulching attachment, the 
Power Handle *, and the new riding sensation the Sportsman *, 


PROSPECTIVE Fresh, new ideas like these are part of the Toro potential you'll be sharing 
as a Toro dealer. You'll also enjoy the most dependable, efficient service system 
TORO DEALERS 


in the industry; fast parts service through a network of 77 distributors; the most 
powerful advertising and merchandising support in the industry ; and most impor- 
tant—the sales-building magic of the Toro name, top-rated nationally among 
all power mowers. 


Write today for full 
details of a profitable 


TORO dealership. 





Toro Manufacturing Corp., 3042 Snelling Ave., Minneapolis 6, Minnesota 





*A registered trademark and development of the Toro Manufacturing Corporation. 
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Genuine 


CAL-DAK 


for quality 


KING-SIZE 


Space-Saver 


ROLL-A-RACK'( SETS 
and TRAY TABLES 


with Florentine 
Brass-plated frames 


e Stunning designs in durable trays 
of fiber glass reinforced polyester 
with heavy contoured edge...heat, 
scratch, stain and alcohol resistant 

e Timeless, glamorous patterns with 
subtle glints of gold and silver, fea- 
turing real foliage, butterflies, 
abaca, gold threads that cannot 
fade, wear or wash off 

e Easy-to-clean Cal-Dak tray shape 
with curved rim... 20°38" x 16” 
holds a full meal 

© Smooth, sturdy troy clips hold firm 

e 25” high contoured “non-skid” 
plastic-tipped table legs of °3”’ 
electrically welded tubular steel, 
nickel-plated then brass-plated and 
finished in crystal clear baked 
enamel for lasting, lustrous beauty 

e Four tray tables fold to store on 
Space-Saver Roll-A-Rackt 


ITEM NO. 148 e FIBER GLASS 
ROLL-A-RACK' SET (5 pcs.) 
Packed | set to carton, ship. wt. 19 Ibs 
Fair Trade Price $29.95 
ITEM NO. 1480 ¢- INDIVIDUAL 
FIBER GLASS TRAY TABLE 
Packed 2 to carton, ship. wt. 8 Ibs. 
Fair Trade Price $6.95 each 




















—_—— ITEM NO. 148 - ITEM NO. 148 | ag ITEM NO. 148 
FIBER GLASS ROLL-A-RACKt SET FIBER GLASS ROLL-A-RACKt SET FIBER GLASS ROLL-A-RACKt SET 
Pattern No. 72— FERN’ Pattern No. 73—"RIVERSIDE”’ Pattern No. 74—''TAHITIAN 


tent | f 
Patent applied for ALL PRICES SUBJECT TO CHANGE 


CAL-DAK Manufacturers of Work-Saving Quality Housewares 


FOUR FACTORIES: Lancaster, Pa. + Chicago, I'l. « Little Rock, Ark. + Colton, Calif. 


FORM NO.640 COPYRIGHT CAL-DAK 1959 LITHO IN U.S.A. 





Genuine ROYAL FAMILY OF TRAY TABLES 


CAL-DAK myperial TRAY TABLES ¢ ROLL-A-TRAY SETS 


for quality 


HOSTESS CARTS ¢ COFFEE TABLES 


The ultimate in luxurious party 
serving convenience for the home 
that has everything. A handsome 
contemporary furniture ensemble for 
the smaller home and the bride. 


ITEM NO. 844 +: IMPERIAL 
HOSTESS CART 


27'\4” high...with two removable 
Imperial trays. 3” swivel casters. Holds 
a dozen glasses, ice bucket, decanters, 
hors d'oeuvres and serves as a roomy, 
portable bar 


ITEM NO. 430 + IMPERIAL 
TRAY TABLE 


25” high with extra-large 28%4" x 19%8” 
tray top. An ideal lamp or end table. 
Will hold complete dinner service for 
one or snacks and refreshments for two. 
Folds for storage 


e %"’ electrically welded tubular 
steel frames, nickel-plated then 
brass-plated and finally finished in 
crystal clear baked enamel for 
triple protection and lasting, lus- 
trous beauty 

@ Alcohol and stain resistant trays 

® Spring steel clips, plastic-coated, 
won't scratch 

® Plastic-tipped non-skid legs 

® Exclusive Cal-Dak tray shape, with 
curved-rim ...easy to wipe clean 





eee 


“Royal Ivy” © Pattern No. 611 


NO. 433 ¢ IMPERIAL COFFEE TABLE ITEM NO. 43 + IMPERIAL 
(Pattern No. 611 — “Royal Ivy”) ROLL-A-TRAY SET 
1614” high with 2834” x 1938” tray (Pattern No. 612 — “South Seas”’) 
holds a complete coffee service for six. Four pieces: 3 Imperial tray tables that 
Folds for storage fold for storage on matching brass rack 
“South Seas” © Pattern No. 612 
SPECIFICATIONS 
SHIPPING RETAIL FAIR 
ITEM NO ITEM PATTERN NAME PACK WEIGHT TRADE PRICE 
43-611 Imperial Roll-A-Tray Set (4 pcs.)*’ “Royal Ivy set to ctn 21 Ibs. $29.95 
43-612 Imperial Roll-A-Tray Set (4 pcs.)*” “South Seas’ set to ctn 2] Ibs. 29.95 
430-61} Imperial Tray Table “Royal Ivy’ to ctn. 7 Ibs. 8.95 
430-612 Imperial Tray Table “South Seas” to ctn. 7 V4 Ibs. 8.95 
433-611 Imperial Coffee Table “Royal Ivy” to ctn. 7 Ibs. 7.95 
433-612 Imperial Coffee Table “South Seas to ctn. 7 Ibs. iva 
844-61] Imperial Hostess Cart “Royal Ivy” to ctn 16 19.95 
844-612 Imperial Hostess Cart South Seas” to ctn 16 19.95 


ee ee ee ee ee ee 


**No. 43 composed of 3 tray tables and rack with full-swivel 3” casters. 


CAL- DAK Manufacturers of Work-Saving Ouality Housewares 


FOUR FACTORIES: Lancaster, Pa. «+ Chicago, Ill. « Little Rock, Ark. « Colton, Calif. 





A roundup of self service ideas 


Hardware Age 


feature articles 


July 2, 1959 Vol. 184, No. 1 


Should I go into self service? 


Can I sell more hardware with self service or semi-self service? Will self 


service reduce payroll expenses? Here are experiences of dealers to guide you. 


Self service increased sales 28 percent, boosted 
average unit sales 20 percent, reduced payrolls 33 
percent, cut down walkouts by 50 percent. 

These are hardware dealers talking. 

This is their experience. HARDWARE AGE asked 
some 20 dealers to report on experience with self 
service or semi-self service and related merchandis- 
ing problems. 

The general opinion about self service seems to be 
that it works best in the larger stores. And it must 
be remembered that self service, full or parttime is a 
supplement to clerk service rather than a replace- 
ment for it. 

Self service’s basic function for you is to free 
salesmen to wait on customers who actually need 
help. Its advantages must be apparent to your trade, 
or don’t change to self service. 

In addition to checking stores that have gone into 
self service full time, HARDWARE AGE has been 
checking dealers who have modernized recently. We 





Location... 
four opinions > 


find that two out of three dealers who have remod- 
eled have swung to full or partial self service. 

A trend is evident: stores that are big enough and 
well located tend to lean more and more on self 
service as a tool to fight competition and always- 
increasing overhead. 

The following report on self service will help you 
decide whether full time or partial self service is 
practical for you. 

This report is published in quotes from some of 
the 20 dealers who gave their experience on self 
service. Some of the opinions vary, but all are food 
for thought if you are planning a move or remodeling. 

Here is how you can apply this report to the prob- 
lems in your store: 


@ Study the statements about each point. 
@ Study the conclusions for each point. 


@ Check the questions at the end of the report to see 
how well you score in self service potential. 


—“Shopping centers are best, the 
bigger the center, the better. But 
watch your lease terms, and ex- 
pect to lose money for a while. 
There’s a higher income level, less 
pilferage and more demand for 
credit generally in a self service 
store in a big shopping center. 
_ Also, there’s traffic guaranteed by 
the other stores.” 

—“Downtown stores pull traffic all 
day, and in early evenings. Shop- 


ping centers have too much traffic 
concentrated in too few hours. We 
have a wider demand for more 
assorted merchandise, for bigger 
unit sales. We have more pil- 
ferage, but we’ve learned safe- 
guards.” 

—“Give me a roadside location. 
Room to move around and expand. 
Ill build my own traffic and keep 
"em coming back.” 

—“I’m sure 89 percent of my cus- 


tomers, regardless of income or 
location, prefer self service. It is 
a good theory that will work just 
about anywhere, if it’s set up 
right.” 


Conclusion? 

There are advantages and dis- 
advantages to every type of loca- 
tion, no matter where you go. Self 


service is in demand everywhere, 
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Should I go into self service? 








(Continued) 


but it will only work in a store 
that is big enough, yet still can 
give full service to customers who 
need it. 


PRCMG ... 
seven opinions 


—‘No price means no sale, as far 
as I’m concerned. What’s the sense 
of spending money on self serve 
modernizing if you don’t follow 
through? Customers will pass by 
unmarked bins and items, or 
they’ll tie-up the checkout girl 
later while we scurry around try- 
ing to find the price. Price mark- 
ing is a habit, and it has got to be 
100 per cent to work at all.” 
—‘Naturally, my checkout girl 
isn’t busy all the time, so when 
she’s free I use her to help with 
price marking and bagging.” 

—“T use a 10¢ grease pencil to 
price mark everything. It may be 
a little old fashioned, but it’s bet- 
ter than no marking. I don’t have 
time to set up and use the more 
complicated marking devices.” 
—T use one of those self-inking 
stampers with adjustable digits. 
Cost me only $10 and it works on 
just about everything but glass, 
waxed items, and ceramics.” 

—I invested $50 in a complete 
marking set. It has about 100 
separate marking sticks that cover 
the bulk of my price selections. 
It’s fast. Each ink refilling is 
good for 500-1000 impressions. I 
figure it has paid for itself in 
eliminating guesswork.” 

—“T spent quite a bit of money on 
an electric ticket machine, but it’s 
paying for itself. I get clean, 
durable, appealing tickets, 10 or 
100 in minutes. They stick to 
about anything. The machine 
makes string tickets, too.” 

—“I wish more manufacturers 
would supply pre-marked mer- 
chandise with reasonable list 
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prices. It saves us time and 
trouble, and looks a lot better than 
my grease pencil.” 


Conclusion? 


No matter what system you use, 
price mark everything or you’ll 
lose sales and precious checkout 
time. 


Pilferage control... 
six opinions > 


—‘We keep all small valuables 
near checkout station where it 
looks like they are being watched, 
even if they’re not.” 

—‘Small expensive items are kept 
in glass covered bins and wall 
cabinets. When someone lifts the 
cover or slides a door, a quiet 
buzzer goes off. This alerts clerks 
and usually scares off shoplifters. 
Of course, it may cut down a little 
on impulse sales, but we think it’s 
worth it.” 

-——“Low gondolas let you see what 
is happening in your store. High 
displays give shoplifters little pri- 
vate areas where they can pocket 
things without being seen. Slim 
checkout lanes discourage bulging 
pockets.” 

—“Our register sign says ‘We re- 
serve the right to inspect bags.’ 
This discourages the average 
sneak thief. We seldom have to 
exercise the privilege.” 

—‘‘We have no more or less pil- 
ferage than before self service. 
This is a small, prosperous town. 


The fear of every neighbor know- 
ing what happened is just about 
enough to eliminate shoplifting 
altogether.” 

—“TI figure my pilferage at about 
1 percent of gross sales since I 
went self service. It was easily 
twice that before, because we 
couldn’t watch customers and 
clerks so readily.” 


Conclusion? 


Open arrangement and apparent 
watchfulness discourages most 
shoplifters. 


Store size, shape... 
five opinions > 


—‘Square stores are best, giving 
maximum checkout traffic from all 
directions. Supervision and theft 
control are easier, too. Long thin 
stores are worst, for they cause 
traffic jams when you’re busy and 
you can never see all that is hap- 
pening.” 

—‘‘Size of your store is not impor- 
tant if the shape and layout are 
right. Fairly square stores are 
best. Don’t try to put a $10,000 in- 
ventory in a $2000 space. And re- 
member, good fixtures can double 
available space.” 

—‘Stores over 5000 sq ft have a 
terrific pilferage problem, that’s 
why I stayed below that figure.” 
—‘Self service won’t work in store 
with sales under the $200,000 
range. You need volume to cover 
costs of changing over and main- 
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taining a more modern store and 
equipment.” 

— ‘A small store can look a lot 
bigger with the right kind of paint 
job and lighting fixtures.” 


Conclusion? 


Stores should be as_ square 
shaped as possible, and big enough 
to do a volume in the $200,000 
range for full self service. Bigger 
volume is needed in line with costs 
of changing to and maintaining 
self service. Smaller stores will 
find semi-self service more feasible. 


Floor plans, checkout... 
eight opinions > 
—‘Checkout stations must flank 
every entrance, but be set back at 
least 6 ft so customers can get in- 
side and look around before going 
through a turnstile.” 

—“T don’t believe in turnstiles. 
People don’t like them.” 

—‘A door without a checkout 
booth is an invitation to pilfer- 
age.” 

“Aisles have to be at least 3 ft 
wide, so there’s room for a U-turn 
and family shopping. Mine are 
nearly 4 ft wide, because I think 
spaciousness invites browsing.” 
—‘The sight of a checkout coun- 
ter scares away most thieves.” 

— ‘Gondolas and other fixtures 
should be placed parallel with 
front of store, so folks can see 
what you’ve got through the win- 
dows. Draws traffic inside.” 

—‘“Every fixture should be labeled 
or numbered to let customers find 


their way around easily. Other- 
wise, you spend all day directing 
traffic.” 

-“No gondola or booth should be 
above a 5 ft 6 in. level. Customers 
have to be able to see the entire 
store to be drawn to unfamiliar 
sections. If you don’t get them to 
move about, you lose the big im- 
pulse-sale value of self service.” 


Conclusion? 


Let customers see over your dis- 
plays. Locate checkout stations 
strategically. Identify depart- 
ments. Have wide aisles. 


Personnel... 
six Opinions 


— ‘We didn’t fire anyone when we 
changed to self service, though we 
knew we should and could get 
along with less help. When some- 
one resigned we didn’t make a re- 
placement, and the problem solved 
itself without upsetting the staff. 
It took two years, but we lost three 
men and sales climbed 22 percent. 
This is where self service really 
pays off.” 

— ‘The big idea in self service is 
to stop bothering customers with 
that ‘May I help you?’ line. Most 
customers would rather be left 
alone, and they buy more on im- 
pulse when they aren’t bothered. 
Those who want help will signal 
for it. Salesmen have to learn 
this, or they’ll kill off self service.” 
—‘In changing to self service, we 
planned a big sales increase. We 
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didn’t add any help as the increase 
began to become a fact. We're 
getting maybe 30 percent more 
sales from the same staff, and this 
is how we are paying for self serve 
modernization.” 

-*There’s always something to do 

for idle help in our self service 
setup. There is price marking, 
housecleaning, bagging, and fac- 
ing-up stock. In our old setup, 
idle people stood around and 
joked, or ducked out for a smoke. 
—‘You’ve got to give each man a 
section to be responsible for in 
self service. Alternate salesmen 
each month to give them all a fair 
deal.” 
—‘Tf you aren’t getting $25,000- 
$30,000 per man in sales a year, 
something’s wrong with your 
setup. You’ve got to hit this 
amount to make money in self ser- 
vice.” 


Conclusion? 


It is the same kind of selling as 
before, but help to customers is 
only given when it’s asked for. 
Self service gives you time to con- 
centrate on customers who need 
help. There is plenty else to do to 
keep the store clean and well 
stocked for the next rush of sales. 


Lighting... 
five opinions > 


—“T asked for and got 50 ft-candle 
lighting at counter levels in my 
self service remodeling. This is 
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How to rate your self service potential 


Should I go into self service ? Here's a quiz that will help you find out if your present store 
(Continued) has self service potential. Each of the following questions 


soft but bright light that lets cus- 
tomers see what they’re getting 
without squinting.” 

—‘“Your light depends on how 
much glass frontage you have, and 
what colors you use to finish the 
store interior. I had about 25 ft- 
candles in my old setup because 
walls and fixtures were dark and 
we used hanging lamp bulbs. Now 
I have a 90 percent glass front, 
slimline lighting, and walls fin- 
ished in light yellows and greens. 
I get about 55 ft-candles at coun- 
ter level.” 

—‘Uncovered fluorescent lights 
give the most light. We removed 
the plastic diffusers and nearly 
doubled the candle power on our 
sales floor.” 

—‘“Lights under canopies are a 
must. Spotlights to highlight spe- 
cial displays help sales.” 
—‘‘*When light is less than 40 ft- 
candles at display levels, sales fall 
off.” 


Conclusion? 


Good lighting has to be engi- 
neered, and may cost a little more, 
but it pays for itself. A photog- 
rapher’s light meter will show you 
what you now have. 


In general > 


The small neighborhood store 
will find little to justify an expen- 
sive changeover to self service. 
When you install a checkout coun- 
ter it’s got to be manned or you 
are right back where you started. 

Stores that aren’t big enough 
for a change to full self service 
may find that a partial self service 
setup will be the answer to their 
problems. Many stores use clerk 
service during slow periods, then 
hang up self-service signs for the 
busy days and hours. 

Remember, self service is a sup- 
plement to clerk service, not a re- 
placement for it. Ask yourself: 
“Will self service be an advantage 
for my customers?” If not, don’t 
change. @ End 
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covers a vital point in self service operations. Each “no' 
answer you check off shows you where you have a weakness 
that should be corrected for a better sales potential. You 
will find ideas for store improvement in the article on these 
pages. 


Yes 


Do your customers want and need self service? (  ) 
Are your fixtures adequate for self service? ( 


Do you have increased traffic potential and 
parking for it? 


Is your store square enough for balanced traf- 
fic flow? 


Are your aisles at least 3 ft wide? 


Are all sales areas visible from one point in 
store? 


Do you have open-face or gondola display units? 


Have you a good location for checkout lane 
and register? 


Do you have protection against theft for small 
items ? 


Do you have shopping carts, baskets or bags? 


Do you have a price marking system for all 
items? 


Do you package small items to speed sales? 


Can you train sales clerks to help only those 
who need it? 


Do you have at least 30-40 ft candlepower 
lighting? 


Do your departments have signs or location 
markers? 

Are your displays low enough to see over? 

Has your store got a visual front? 


Do you use perforated paneling to increase 


sales area? 


Can you get along with the same staff if sales 


increase considerably ? 


Can you handle new stock quickly, keep displays 


faced-up? 





Customer conveniences... 


Your No. 4 sales maker 


Si en ae sii 
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The modern front of Staller’s hardware store gives the impression of size that attracts more street traffic 


How can you compete with chain and paint stores 
in your community? How can you compete with met- 
ropolitan stores reaching your market? 

One answer is to make it easy for customers to 

Make it easier for the customer buy, in a word: Convenience. — . 
This has been proven at Staller’s of Wildwood, N. J. 
to buy from you is the basis About 10 years ago, Staller’s remodeled. Results of 
: that experience guided the planning of the new 
of success for this Staller’s, a brand new building with everything geared 
to customer convenience. The store was given a com- 
resort city hardware store. plete face lift, with visual front, brighter fluorescent 
1. lights and redesigned fixtures. This was not done 
impulsively. The late owner and founder, Louis 
Staller, and his son Bernie, president of today’s Stal- 
ler’s, visited many stores in three states to get ideas 

on store design. 

The face lift resulted in a 50 percent increase in 
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Massive, open displays have made paint and sundries the key department for traffic and sales. 


Customer conveniences: 


No. 1 sales maker 
(Continued ) 


business within a few years. Items sold easier from 
the self-serve fixtures, yet service was still demanded 
and gladly given. 

Staller’s experience and close watch on sales results 
paid off last year after the store burned to the ground. 
Bernie Staller started from scratch and set up tempo- 
rary headquarters in the store warehouse a few 
blocks away. 

Once again, Staller executives traveled several hun- 
dred miles to check store layout trends. The staff 
added their own ideas and came up with one of the 
most sparkling stores in the area. 

Every concept of the store is aimed at customer 
convenience. This, says Mr. Staller, is the answer to 
more first time sales and many more repeat sales. 

Modern merchandising is based on convenience. 
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Tools are: a modern store; well displayed merchan- 
dise; bright, cheerful color schemes; plenty of light; 
heat and air conditioning; and service before, during 
and after the sale. 

Convenience means more than in-store merchandis- 
ing. For convenience of the store itself is one of the 
big reasons for survival of hardware stores. In other 
words, many customers can beat your prices. All 
they need to do is order from a chain or drive several 
miles to a discount house. 

The reason they don’t is convenience. Customers 
want to walk or drive only a short distance for their 
needs and get on with the job at home. They want 
it now and not tomorrow and a week from now. Cus- 
tomers who come in for paint, trim hardware, or 
heavy hardware for a job they are doing, don’t want 
to be disappointed. If they are, too often, they will 
find some other store that keeps basic staples in stock. 

Staller’s excels in this form of convenience. There 
is a tight inventory control, augmented by daily use 
of pocket want cards. 

There are many features built into the store for 





customer convenience; some are apparent, some are 
not. Briefly they are: 


@ 100 percent exposure of merchandise. 
Every piece of merchandise is visible and easy to 
reach. There is no storage space at all within the 


Paint represents 30 percent of total store volume. Bernie 
Staller (right) believes product knowledge and service 
make the difference between an average volume and an 
outstanding volume in any department 











self service store. Gondolas and wall fixtures are open 
all the way to the floor. If the customer can’t see it, 
Staller’s doesn’t have it. Tight inventory control 
makes sure they do have it. Employes carry pocket 
want cards to keep a constant check on stock. 

The store does maintain a large back-up at its ware- 


Merchandise, brought in from the warehouse on hurry 
call, waits in the rear entrance hallway. It will be placed 
on display within a few minutes. Some items, such as 
ladders, may remain on display in the hallway. 


This bright housewares and gift department attracts vacationers from the street. It is right up near the front win- 
dows. 100 percent display puts all merchandise within sight and reach of the customers. 
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Customer conveniences: 


No. 1 sales maker 
(Continued ) 


house. A sudden or heavy demand for an item can 
be handled until more can be trucked in from a whole- 
saler, the closest is about 70 miles away. 

@® Bright lighting. 

Fluorescent ceiling fixtures provide an average of 
200 foot candle power in the 78 x 96 ft selling area. 
Major departments are set off in shallow alcoves with 
indirect lighting to highlight them and attract more 
customer attention. 

@ Heating and air conditioning. 

Bernie Staller maintains that customers like to shop 
where they are comfortable. In winter, the store is 
well heated. Any extra money spent on fuel is written 
off to goodwill. Air conditioning is viewed in the 
same way. The 28-ton unit keeps the one-story build- 
ing cool all summer long. 

@ Impression of bigness. 

Staller’s believes that customers are attracted by 
a store that gives the impression of size. The store 
looks big for several well planned reasons. 

Out front, an extra high facade gives added height 
to the visua] front. The sign across the front makes 
the store look large. 

Inside, the ceiling is 12 ft high. Low fixtures add 
to the impression of wide open fixtures. Good color 
schemes make customers feel comfortable as well as 
impressed. 

@ Register at front check-out location. 

There are two check-out points, one at the center 
of the store and one at the front door. The center 
counter is used for rush periods only. The store front 
check-out location is valuable in two ways. 

First, it immediately tells the entering customer 
that this is a self service store. He then feels free 
to go ahead and shop. Yet service is there if he wants 
it. It is a firm belief at Staller’s that service is 
hardware stores’ answer to “big time’’ competition. 

Second, front locations are good, because the cashier 
can see the entire shopping area. This helps reduce 
pilferage and also gives the cashier a chance to spot 
customers who need help. 

Pilferage at Staller’s has definitely been cut since 
the counter has been opened up front. The store has 
a rear entrance from a parking lot which is now 
clearly visible to the cashier. 

About 85 percent of the business is done from May 
to October in the resort community of Wildwood. 
About 10,000 people live in the area all year ’round. 
This is an increase of about 25 percent in the past 
10 years. Staller’s business has increased 50 percent 
in the same period. 

In off seasons, the store sells heaters and stove 
pipe. A big floor covering department and a newly 
added furniture division (in warehouse) also help 
carry over the winter months. 
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Basic hardware staples, such as hand tools, builders’ 
hardware and plumbing items, are kept in stock at all 
cost. They are any hardware store's bread and butter. 


Staller’s stays competitive with metropolitan area 
prices to get a bigger volume of take home sales to 
departing vacationers. 

The firm carries a long established name in Wild- 
wood. The store, founded in 1913, was successful 
from the start. Present day Staller’s employs 12 full 
time employes plus several part time clerks who pitch 
in at the busiest part of the season. 

Officers of the store are Bernard Staller, president; 
May Staller Noble, treasurer; and Nathan Staller, sec- 
retary. 

William Prosser is store manager and also outside 
man for paint sales. He is the store’s key to a paint 
volume that surpasses local paint stores. It represents 
about 30 percent of total volume. 

The store is what it is today because it pays strict 
attention to the wants of the customers. It offers 
convenience to the customer through constant atten- 
tion to modernization of facilities and merchandising 
methods. @ End 





For more sales... 


Highlight NEW items 


Grouped displays of new items and lines build 


traffic and sales when signs tell the story. 


Most of your customers have a keen interest 
in new merchandise. ~~ CARD TOPPER yn ey TICKET 

A counter or bin section that features a ’ . —WOL BERS 
“what’s new?” theme will be a steady source of | 
traffic and sales. 

Pull attractive, important new items from 
shipments as fast as they are received. Build 
a display showing at least one each of these 
items, even though they are not related to each 
other. Put a bold, neat sign above the display, 
and watch the steady stream of traffic it builds. 

Keep the display neat and clean, under one , 
salesperson’s supervision. Change samples often. Ceres ere 

Here are a couple of ideas for signing your on 
what’s new counter. ®@ End 























A glass bin section or even a plain 
counter top can serve as whats-new 
headquarters. Standard wood or 
| BE SURE a | ‘ metal sign holders, used as shown, 

TO Matte : will be a traffic lure. Small clip- 
PAINT DEPT ticket holders on the individual bins 
can carry what's-new signs and cards 
giving product information. 
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Here's a sign idea that will buiid trattic’s 
interest in new products, anywhere in 
your store. You can make this sign 
holder with basic tools for pennies, in 
moments of spare time. With this 
L£ND £LEVATION<—* ~~ holder, you can put signs where they II 
> %nt> get maximum exposure. You get vis- 
CUT SLOT THE THICKNESS <= RE 4 ibility from both sides of any fixture. 
OF TWO CARDS ' ~_ A You can change prices without changing 

sandiiain : the basic sign. 
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Housewares Show Outlook 





Atlantic City Housewares Show ... 


Paces new sales peak 


The hottest housewares show on record 
is what the experts say about 

the 31st National Housewares Exhibit, 
opening July 13 for a 5-day stand at 
Atlantic City. Mid-year NHMA survey 


shows optimism well founded. 


Housewares’ growing importance to the hardware 
trade will be verified and emphasized on July 13 
at Atlantic City’s Convention Hall. 

For on that date, the 3lst NHMA National House- 
wares Exhibit will open its doors to: 


(1) Record attendance, possibly more than 25,000. 


(2) Record number of exhibitors, 715 against last 
year’s 660. 


(3) Record-breaking economy shaping up for 
1959. 


(4) Buyers and manufacturers who have pre- 
dicted that 1959 will shatter the housewares sales 
record set last year. 

This all adds up to a beehive of activity. There’]] 
be more to do, see, and buy, and probably less time 
to do it in. You should plan your visit in advance 
with these things in mind: 

@ An accounting of your inventory and sales, 
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$4 billion in housewares sales? Maybe next year. 














for this year and last. Know where you stand finan- 
cially. 

@ A list of promotions for which you'll need 
special merchandise and co-op help, and a record 
of want-book calls for new items. 

@ An open mind, and a determination to look 
over all new items. Plan to visit manufacturers 
you don’t know. Plan to see the whole show. 


Here are key facts about the show 


@ Dates: Monday through Friday, July 13-17. 
Daily hours are 9 to 5, excepting Friday when the 
show closes at 12 noon. 

@ Events: 

Independent Housewares Show exhibit, opens 
Sunday, July 12 at 10 a.m. Closes Wednesday, July 
15, at 9 p.m. Exhibits at Ritz Carlton and Ambassa- 
dor Hotels. 

Summer Housewares Show Reception of NHMA, 
July 13, 6-8 p.m., American Room of Hotel Tray- 
more. 

Interim meeting of National Federation of House- 
wares Clubs, July 14 at 8 p.m., Hotel Traymore. 

Dolph Zapfel, NHMA secretary, says that “next 
year homemakers will budget $4 billion for house- 
wares. The population explosion of the last decade 





plus improvements in housewares’ design have con- 
tributed to the sales growth. Also, the housewares 
boom reflects the spread of housewares from the 
kitchen throughout the home, basement, patio, yard, 
and garden.” 

Although steel remains a question mark, home 
building, marriages, births, and family income are 
all headed for new peaks this year. These are the 
basic factors behind the confidence for more house- 
wares sales in 1959 than ever before. 

A lot of wholesalers and dealers were caught with 
empty shelves in the early part of this year. The 
recession faded faster than anticipated. 

With pessimism and the recession only memories, 
the 3lst NHMA Show ought to be a corker. 


What’s ahead in housewares? 


Here’s a brief summary of housewares sales facts 
and predictions by buyers and manufacturers who 
responded to Business Survey No. 7, one of a con- 
tinuing series of surveys being conducted by 
NHMA. 


® What buyers think 


Q. What is the best year (dollar volume) your 
has had in housewares? 


A. 51 percent said 1958. 
18 percent said 1957. 
11 percent said 1956. 
10 percent said 1955 or previous years. 


- Does it look now as though your gross busi- 
will rise or fall in 1959? 

. 68 percent said rise. 
12 percent said fall. 
20 percent said remain the same. 


Q. Those who say business will rise, how much 
will the increase be? 
A. 47 percent said 1-9 percent. 
33 percent said 10-19 percent. 
14 percent said 20-29 percent. 
5 percent said more than 30 percent. 


® What manufacturers think 


Q. What is the best year (dollar volume) your 
firm has had in housewares? 
A. 56 percent said 1958. 
17 percent said 1957. 
10 percent said 1956. 
17 percent said 1955 or previous years. 


Q. Does it look now as though your gross busi- 
ness will rise or fall in 1959? 
A. 85 percent said rise. 
3 percent said fall. 
12 percent said remain the same. 


Q. Those who say business will rise, how much 
will the increase be? 
A. 28 percent said 1-9 percent. 
35 percent said 10-19 percent. 
24 percent said 20-29 percent. 
13 percent said 30 percent or more. 


6 Conclusion: The feeling that 1959 housewares 
sales will far surpass those of 1958 is a majority 
opinion based upon a good year to date and a grow- 
ing economy. It is fairly safe to assume that the 
1959 National Housewares Show will be the strong- 
est show in history, in proportion to the number 
of exhibitors. @ End 
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How you can get more traffic 


from your mailing list 


Sales increase each time this dealer mails 


his own newspaper full of local news events 


Four years ago when Cleon D. 
Ramsdell ran short of items to 
fill a full page newspaper ad for 
his store, Ramsdell’s Hardware, 
Hanover, Mich., he stumbled on a 
promotional goldmine. 

Mr. Ramsdell’s Ramblings was 
born in an emergency, and has be- 
come exciting reading to 1500 reg- 
ular mailing list customers. 

Ramblings is a folksy, two-sided 
newspaper that tells of customers’ 
mishaps at golf, or the new shade 
of pink a customer has painted his 


house. It is a lively piece of en- 
tertaining literature that draws its 
appeal from local news events. 

Ramblings is also a_ suecessful 
traffic builder for Mr. Ramsdell. He 
feels that everyone likes to antici- 
pate seeing his name in print. Ac- 
cordingly, customers’ are 
often heard to remark, “I shouldn’t 
have said that, you’ll put it in your 
paper,” after a chance remark that 
has news possibilities. 

Ramblings gently spoofs activi- 
ties of some customers, but con- 


store 





Rural Route Box Holder, Post Office Holder 


BULK RATE | 
U.Se Postage Paid 
Permit No. l 


7 


centrates on owner Ramsdell as the 
“goat” of most of its material. 
Many customers drop in regularly 
to report news items or comment 
on old ones. 

Mr. Ramsdell figures his cost at 
about 14%é¢ apiece for a 1500-piece 
mailing, plus his labor in prepara- 
tion. Mailings are on no regular 
schedule, and this heightens an- 
ticipation. 

“Business always increases con- 
siderably after a mailing,’ Mr. 
tamsdell said. end 











BULK RaTE 
UeSe Poctrge Paid 
Henover, Michigan 
_ Permit Noe 1 


RAMSDELL'S 
amblings 


OPEN EVENINGS = SUNDAYS 
HANOVER == PHONE 330 


Rural Route Box Holder, Post Office Holder 
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HARDWARE PLUMBING 





DON'T LOBODY MOVE! 





Been trying to hold beck until tho store wes completely remod- 
sled before we had our fell Sale, but the hand-0ill we cre senuinz to 
you is so full of gooacies, couldn't weit. It will be in the 
@round Trursaey or Fridey. Don't send the dog to the meil bo 
two days as sometimes they get over-enthused and 


"ei 


This folksy newspaper is a_ trattic 
builder for Ramsdell's Hardware. 











Texas Wholesale Convention 





We need better promotion, 


say Texas Distributors 


Independent wholesalers have been lax in telling how they provide an 


economic means of distributing goods, convention is told. Suggestions 


for improving industry promotion are studied. 








Officers Of 


Texas Wholesale 
Hardware Association 


Elected June 13, 1959 
Presideni 

George H. Norsworthy 

Schoellkopf Co. 


First vice-president 
J. W. Barnes 
Waco Hardware Co. 


Second vice-president 
J. J. Caraway 
Peden Iron & Steel Co. 


Secretary-treasurer 
H. Weddington 
1327 National City Bldg. 
Dallas 


Executive committee 

A. J. Murray, Momsen 
Dunnegan Ryan Co.; 
G. C. Black, Boca Chica 
Hardware Co.; A. H. 
Lane, Huey & Philp Co.; 
G. C. Ratcliff, Amarillo 
Hardware Co.; L. R. 
Scheurer, Wichita Hard- 
ware Co. 








The need of doing a better job of 
telling the story of the importance 
of the wholesaler’s role in distri- 
bution was discussed at the recent 
convention of the Texas Wholesale 
Hardware Assn. in Austin, Texas. 

Independent, general line whole- 
salers are doing a vital job in sup- 
plying economic distribution, 
speakers emphasized, but these dis- 
tributors have been lax in explain- 
ing this. 

On the other hand, it was pointed 
out, other types of distributors 
have been very aggressive in sell- 
ing their type of operation to both 
dealers and manufacturers. 

Several methods for improving 
the promotion job being done by 
members of the association were 
suggested at the meeting and are 
under consideration. 

The Texas wholesalers’ meeting 
was held concurrently with the an- 
nual convention of the Texas Hard- 
ware Boosters Club. Some 550 per- 
sons were registered at the con- 
vention. 

George H. Norsworthy, president 
of Schoellkopf Co., Dallas, was 
elected president of the wholesale 


group. He succeeds A. J. Murray of 
Momsen Dunnegan Ryan Co., El 
Paso. 

The Texas Hardware Boosters 
Club elected as president Frank 
Jordan of Lufkin Rule Co. He suc- 
ceeds Hubert Groves of Fayette R. 
Plumb, Ine. 

The convention included a va- 
riety of entertainment and a golf 


Vorsworthy the New presi 
dent of Texas Wholesale Hardwa 
Assn. Mr. Norsworthy is pre 
of Schoellkopf Co., Dalla: 
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tournament, in addition to business 
meetings. 

Dr. Marvin S. Vance spoke on 
“The Three Dimensional Man” at 
the joint session of the convention. 
W. A. Phair, HARDWARE AGE edi- 
tor, discussed “How to Get Better 
Communication” at the wholesalers 
session. 

The dates for the 1960 conven- 
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tion were set for June 16-18 at 
San Antonio. 

The Golf tournament saw L. Wil- 
son, Buhrman-Pharr Hardware Co., 
turn in the wholesaler low gross to 
take the Blue Bonnet Trophy. The 
Boosters’ low gross score was re- 
corded by Lum Foster, who took 
the new Road Runner Trophy. 

Wholesaler low net, and the Lone 
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Frank H. Jordan, Jr., Lufkin Rule Co., 
is the new president of the Texas 
Hardware Boosters Club. 


Star Trophy, was earned by T. Mil- 
key, Buhrman-Pharr Hardware Co. 
The Buccaneer Trophy for Booster 
low net went to L. Proctor of Lam- 
son & Sessions Co. 

Rubbermaid dominated the guest 
golfers’ competition, with W. Ir- 
win turning in the guest low gross, 
and R. Marchand reporting the 
guest low net. @ End 


Officers of the Texas Wholesale Hardware Assn. are, seated left to 
right, A. J. Murray, retiring president; J. J. Caraway, second vice- 
president; George Norsworthy, the new president, and J. W. Barnes, first 
vice-president. Standing left to right, Howard Weddington, secretary- 
treasurer, and members of the executive committee—A. Lane, 


G. C. Ratcliff, George Black and L. Scheurer. 





Officers Of 
Texas Hardware 
Boosters Club 


Elected June 12, 1959 


President 
Frank H. Jordan 
Lufkin Rule Co. 


First vice-president 
W. B. Hoofstitler 


Russell, Burdsall & Ward 
Bolt & Nut Co. 


Second vice-president 
C. A. Goldstrohm, 


American Chain & Cable 
Co., Inc. 


Secretary-treasurer 


H. Weddington 
1327 National City Bldg. 
Dallas 


Executive committee 


Ray H. Young, Peterson 
& Lowe; E. H. Farrar, 
R. E. Cox, Sheffield Clark 
& Co.; J. L. Ballem, Bal- 
lem & Wells Co. 


The new officers of the Texas Hardware Boosters Club include, left to 
right, C. A. Goldstrohm, second vice-president; Hubert Groves, the 
retiring president; Frank H. Jordan, the new president; W. B. Hoof- 
stitler, first vice-president, and Howard Weddington, 


secretary- 
treasurer. 
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Buying Check List 


of new hardware items 


Keep up to date. Check the new items and 
selling aids in following pages and keep 
posted on new ideas for making money. 


Each item in the following pages has a number above it. When 
you want more details about an item, just circle corresponding 
number on postcard on page 75, and mail. 


Here is a quick Check List of items described in the following pages 


PAGE 


Aluminum push bars for doors ........... .. & 
Quiet-operating egg beater 
Fiber glass garden lights 
Open roast-bake pan series 
Display for marking tools 
Sewing supplies cabinet 
Punch and chisel display 
Assorted glassware sets 
New household mixer gears 
Waterproof tile setter 
Heavy-duty chopping block 
40/60 solder with active flux 
Water pumping toy truck 
Portable paint sprayers 
Display kit for fan line 
Revolving spice can holder .............. 
Stereo portable phonograph 
Low-cost stair nosing 

Child's adjustable auto 
Polyethylene sheeting rack 
14 in. rib-joint pliers 
Low-cost electric heater 
Heck sew Blade [me ...cccccccccccccc.ccs | 
Repackaged liquefied wax 
Four styles of wrenches 
Relabeled rubber cement 
Lightweight stepladder 

Felt base mat merchandiser . 
Fiber glass tray table set 
Budget pantryware line 
Display for masonry drills 
Split-unit water cooler 
Lightweight rack for rope 
Plastic coated locksets 
Repackaged rabbit balloons 
Shallow well water system 
Air filter floor display 

6 in. dado-set for $7.95 


HARDWARE AGE BUYING CHECK LIST 


[| Polyethylene step-on can 

|} Car kit for snow travel 
[)} Low cost oscillating sander .............. , 
| Heat band merchandiser 

] Vinyl! weather stripping 

Aluminum chain-link trellis 
[}] Polyethylene serving set 
Cabinet bin for pot lids 

| Pizza pan shipper-display 
"] Spray can display rack 

Carded chrome hose nozzle 
Charcoal fire lighter set 
Synthetic latex floor paint 
Low-cost 12-in. wood lathe 
All-purpose pocket door frame .. 
Balicocks in new packages ............... ‘ 
Home electric chlorinator 
Two automatic vaporizers 

New design fluorescent lamp 
Two-section laundry sorter 
Tongs-poker combination 
Low-cost spin casting reel 

Floral melamine dinnerware .............. na 
Housewares starter pack deal 
3-track aluminum windows 
Electric train sets line 

Uniform meat patty press 
Decorative wastebaskets 

Silicone lubricating spray 

Fly bait killer in dry form 
Spring-tempered handsaw 

2-pe steel drawer slide 

Electric trimmer display 

Banquet size folding table 
Gliding door hardware racks ... 
Five repackaged padiocks 
Polyethylene storage bin 
Circular saw for plywood 
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‘BUYING CHECK LIST 


Item 1 


Polyethylene step-on can 

This 16-qt plastic step-on can is 
embossed with metallic leaf to 
match Lustro-Ware’s Elegante line 


of pantryware. The outer shell is 
rigid polyethylene and the steel 
lid-lifting mechanism is housed in 
a shell. The seamless inner pail has 
a box flange top and metal bail. 
Metallic life in gold on white, pink, 
yellow and turquoise; chrome on 
red. Lists at $8.95. Columbus Plas- 
tic Products, Inc., Dept. HA, Co- 
lumbus 28, Ohio. 


Item 2 


Car kit for snow travel 

All motorists are traffic for the 
Gardex Trac - Mat Car - Kit which 
contains aids to keep cars moving 
in snow. The kit fits luggage com- 


partments. It includes a steel blade 
shovel, a pair of webbed steel trac- 
tion mats, called Trac-Mats, and a 
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combination snow - brush and ice- 
scraper. A pair of waterproof mit- 
tens is optional. The car shovel 
and the skidproof Trac-Mats are 
available separately. Gardez Inc., 
Dept. HA, Michigan City, Ind. 


Item 3 


Low cost oscillating sander 

An advanced cooling system and 
heavy-duty motor are features of 
this low priced Shopmate oscillat- 
ing sander. Sells for $24.94. Its 
rubber platen provides about 25 sq 
in. of sanding surface at 4000 
orbits per minute. Knurled roller 
locking device, fingertip control 
handle and auxiliary handle are 


other features. Nine abrasive 
sheets and polishing bonnet come 
with this Model K-280-C which 
takes one third of a standard sheet. 
Portable Electric Tools, Inc., Dept. 
HA, 320 W. 83rd St., Chicago 20, 
Ill. 


Item 4 


Heat band merchandiser 
Customers will be attracted by 
this yellow and black counter mer- 
chandiser for Easy-Heat electric 
freeze protection products. It is 
part of Profit-pack No. 3742 and 
contains boxed and bagged 6 and 
12 ft heat bands plus two free 
Fiberglas insulation kits. The dis- 
player has its own hooks to display 
the bags and measures 20 x 12 in. 


WANT MORE DETAILS ON THESE ITEMS? JUST CIRCLE 


tle ttr j 
¢ 
ze retection 


Two window streamers are in- 
cluded. Easy-Heat, Inc., Dept. HA, 
Lakeville, Ind. 


Item 5 
Vinyl weather stripping 


Swanseal, a gray vinyl weather 
stripping for doors and windows, 
seals out dirt, dust, moisture, in- 
sects and noise. It comes packaged 
in 18-ft lengths with rustproof 
nails. Swanseal is packed 16 to 
a counter merchandiser, available 
at no extra charge. Swan Insulseal 
rubber, a new garage door weather 


seal against snow and rain, will be 
sold as a companion item. Swan 
Rubber Co., Dept. HA, Bucyrus, 
Ohio. 


Item 6 


Aluminum chain-link trellis 
Home gardeners will be cus- 

tomers for this Nichols aluminum 

chain link trellis. Called Flower 





ITEM NUMBER ON FREE POSTCARD, P. 75 


Fabric, the 1959 line of trellis is 
available in two new widths—1 ft 
and 3 ft in addition to the 2 ft 
width. All widths of Never Stain 


Flower Fabric trellis are in 8 ft 
lengths and come packed with all 
needed hardware. Nichols Wire & 
Aluminum Co., Dept. HA, Daven- 
port, lowa. 


Item 7 


Polyethylene serving set 

This Blisscraft Beverage Server 
Set includes a gold-plated wire 
caddy, eight tumblers and a % gal 


pitcher with gold-plated lid. The 
pitcher and tumblers have a scallop 
design motif in gold and white and 
are made of flexible polyethylene. 
Each set is individually gift-boxed, 
two sets per master carton, and re- 
tails for $4.98. Blisscraft of Holly- 
Dept. HA, PO Box 
Calif. 


wood, 47 607, 


Los Angeles 47, 


Item 8 
Cabinet bin for pot lids 


Artwire’s Space Saver Organizer 
can be attached to the inside of 
kitchen cabinet doors or to walls to 
keep pot lids arranged neatly. The 
bin is handy for pie tins, paper 
bags, or cleaning aids. It won't 
chip, rust, peel or become sticky 
and wipes clean with a dry cloth. 


Comes in red, white, yellow, pink 
and turquoise priced at $1.59. Art- 
wire Creations Inc., Dept. HA, 41 


Wayne Ave., Suffern, N. Y. 


Item 9 
Pizza pan shipper-display 


Bake-King pizza pans are avail- 
able in an attractive counter dis- 
play package of 2 doz 12%, in. 
diameter, pans. The 
shipper-display sets up in seconds 
and has an eye Col- 


family-size 


-catching sign. 


ored labels on the pans list easy- 
to-make recipes. Chicago Metallic 
Mfg. Co., Dept. HA, 3711 S. Ash- 
land Ave., Chicago 9, Ill. 


Item 10 
Spray can display rack 

You can display 144 cans of Ill- 
bronze Spray-O-Namel in 4 sq ft of 
floor space with this all-metal dis- 


play rack. The completely assem- 
bled rack comes free with any 288- 
can assortment of Spray-O-Namel 
12 or 16 oz aerosols. Handout 
folders and a plasticized color card 
are included. [Illinois Bronze Pow- 
der Co., Dept. HA, 2023 S. Clark 
St., Chicago 16, Ill. 


Item 11 


Carded chrome hose nozzle 
Sherman’s rustproof and die-cast 

Lever-King nozzle made of bright 

chrome is retailing for $1.29. It 


features one hand control. Thumb- 
screw adjustment folds the spray 
in any position. The unit is carded. 
H. B. Sherman Mfg. Co., Dept. HA, 
Battle Creek, Mich. 


Item 12 


Charcoal fire lighter set 

The Bernz-O-Matic Bar-B-Que 
Torch Kit is designed to 
chefs in lighting 


aid out- 


door charcoal 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 75 


fires. Model No. TXB-15 includes 
the torch and heavy-duty Chalfont 
deluxe stainless-steel spatula and 
food tongs. Comes in four-color 
display package with in-use photo- 
graphs. The kit sells to dealers at 


$5.25 and is priced at $7.88. Otto 
Bernz Co., Dept. HA, Driving Park 
& Ramona, Rochester, N. Y. 


Item 13 


Synthetic latex floor paint 


This synthetic latex paint for in- 
terior and exterior use on concrete 
has been added to Pittsburgh’s 
Florhide line. Florhide Latex Floor 
Paint, which also is good for walls 
and other concrete surfaces, re- 
quires no acid etching, is easy to 
apply and dries in less than an 


Florhidé 


— “eX Fioor P? 


hour. It can be waxed after 24 
hours. Has no odor and washes 
away with soapy water at clean up 
time. Available in stone gray, slate 
gray, red ana green in quarts and 
gallons. Pittsburgh Plate Glass Co., 
Dept. HA, Pittsburgh 22, Pa. 
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Item 14 


Low-cost 12-in. wood lathe 


This Delta gap-bed 12-in. wood 
lathe offers variable speed and a 
low price. Sells for $314 without 
motor. The unit, designed for 
highly accurate work, has a hand 
wheel to dial any speed from 
660 to 3550 rpm. This can be done 
while the machine is running. Other 
features include a 1-piece bed, dou- 
ble row, and preloaded spindle bear- 
inyy at work end. Stock can be 
turned wp to 12 in. over the bed 
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and up to 15% in. in the gap. 
Larger face plate work can be han- 
dled on the outboard spindle. Delta 
Power Tool Div., Rockwell Mfg. Co.., 
Dept. HA, 458 Lexington Ave., 
Pittsburgh 8, Pa. 


Item 15 


All-purpose pocket door frame 

This Sterling pocket door frame 
No. 14380, features a_ universal 
header that can be cut to fit any 





standard door opening 2 to 3 ft 
wide. The header is marked and 
slotted at 2-in. intervals for cutting 
with a regular hand saw. The 
frames accommodate doors 6 ft 6 
in. to 6 ft 8 in. high, 134 to 1% in. 
thick, and up to 100 lbs in weight. 
Frame’s split jambs and studs can 
be nailed directly to rough header. 
Complete packaged set includes: 
steel universal header with steel 
track, 2 heavy split jambs with 
wood nailing strips, two heavy split 
studs with strips, pair No. 755 
hanger with Micro-disc adjustment, 
nylon door guides and _ rubber 
bumper. John Sterling Corp., Dept. 
HA, Richmond, Ill. 


Item 16 


Ballcocks in new packages 
3eaver 09 ballcocks are now in 
stiff pasteboard packages which 
have transparent facings. Prod- 
uct features and simplified installa- 








tion instructions are listed on the 
packages. You can use the package 
in a group of three to make a stand 
up display or it can be used indi- 
vidually for perforated panel or 
merchandise bin displays. Mans- 
field Sanitary, Inc., Dept. HA, 
Perrysville, Ohio. 


Item 17 


Home electric chlorinator 


Suburban home or farm owners 
can chlorinate their water supplies 
with just the right amount of 
chlorine for health purposes. The 
Electraclor injects a tiny stream 
of liquid household chlorine and 
can be adjusted by a finger tip 
control knob. It can treat up to 
75,000 gals per day. The unit, 
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REPEAT SALES 


You get them with Pi BOARD panels and fixtures 


Here’s a sales stimulator that does most of the job itself—a floor or counter dispenser of 
famous Masonite® Peg-Board® panels and fixtures. Uniquely practical Peg-Board systems 
create repeat sales. Customers are intrigued with the usefulness of these “Shardboards with 
holes’’...they buy more and build more, which means fast turnover, handsome profit 
for you. 

Now you can feature one or both of these eye-catching, self-service Peg-Board dis- 
pensers. All it takes to find out about them is your inquiry. The coupon below wiil help you. 


Masonite Corporation 
Dept. HA-72, Box 777, Chicago 90, IIL. 


MASONITE 


CORPORATION 


®@ Masonite Corporation—manutfacturer of quality panel products, 


Send complete facts on Peg-Board dispensers to: 


Name 








Company 





Address 





City 
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a 
Want more facts? Circle 127 
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another great product from 


AMES ee@ee0 
ROTO-EDGER 


ROTARY LAWN SHEARS 
: AMONG THE 
No. 30 nen i MANY USES FOR,” 
Deluxe , YF of 


ONE TOOL — 
Many Trimming 
and Edging Uses 


No. 10 
Standard 


IT’S PRESOLD 


powertully so in... 


¢ BETTER HOMES AND GARDENS 
¢ HOUSE AND GARDEN 


for your customers... 


QUICK, CLEAN, EASY TO OPERATE 


and for you... 


QUICK, CLEAN, EASY TO SELL 


667;% markup...40% profit 
©. AMES CO. 0. 


Ames also monufactures the famous lines of Ames Aire Casual Furniture and Ames Maid Household Furniture 


Want more facts? Circle 128 p. 75 
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BUYING CHECK LIST 


Want more details? Just 


‘ 


designed to match the appearance 
of modern appliances, can also be 
used for swimming pools. Sells for 
$199. Clayton Mark & Co., Dept. 
HA, 1900 Dempster St., Evanston, 
Til. 


Item 18 


Two automatic vaporizers 

These two GE vaporizers feature 
quick steaming action and auto- 
matic shut-off. Model V-3 has a 
heat-resistant plastic bottle and 
gives off 12 hours of steam. Units 
come in pink or blue and sell for 
$9.95 (V-2) and for $12.95 (V-3). 
Housewares and Radio Receiver 
Div., General Electric Co., Dept. 
HA, 1285 Boston Ave., Bridgeport, 
Conn. 


Item 19 


New design fluorescent lamp 
Here is a new Westinghouse 40- 
watt fluorescent lamp that lights all 
the way to the contact pins. The 
bases of the lamp give light in con- 
trast to the regular base shown at 
right in the illustration. This rapid 
Start lamp provides a 21 percent 





circle item number on p. 75 


increase in light over those now in 
use. Improvements other than the 
translucent bases have been made 
in the new lamps which list at 
$1.45. High output and Super Hi 
output lamps are available with 23 
percent additional] light at $4.25. 
Lamp Div., Westinghouse Electric 
Corp., Dept. HA, Bloomfield, N. J. 


Item 20 


Two-section laundry sorter 
Housewives will find this two- 
compartment laundry sorter handy 
for keeping colored and white laun- 
dry separate. This Cal-Dak unit 
has a tubular steel frame with San- 


forized drill containers that tie on. 
Frame is finished in bronze-tone 
baked enamel. The double model 
measures 281% in. high x 28% in. 
long. Sells for $7.95, fair traded. 
A three-compartment unit is also 
available at $9.95. Both models fold 
flat for storage. Cal-Dak Co., Dept. 
HA, 1726 Del Mar Ave., San Ga- 
briel, Calif. 


Item 21 


Tongs-poker combination 

Here’s a fire tool that acts like a 
tongs and poker combined. The 
Flex-tong comes in a three or four 
claw unit. Its scissors-like action 
can lift and turn full size fireplace 
logs. The four-claw model (shown) 
stands by itself. Both models are 
available with exchangeable han- 
dle designs that match traditional 


\ 
and contemporary Bennett-Ireland 
fireplace andirons and accessories. 
Bennett-Ireland Inc., Dept. HA, 
Norwich, N. Y. 


Item 22 


Low-cost spin casting reel 

This budget-priced Impala, spin 
casting reel has all metal die cast 
construction. Full feathering with 
floating rubber cam _ prevents 
pinched lines. The closed face reel 
has smooth brake action with 
spring load micro-dise drag adjust- 
ment and automatic anti-reverse. 





Case hardened pick-up mechanism 
insures positive line retrieve. 
Comes with 100 yd of Airex mono- 
filament line. Airex Corp., Div., 
Lionel Corp., Dept. HA, 411 Fourth 
Ave., New York, N. Y. 


Item 23 


Floral melamine dinnerware 


Turquoise Mums, a chrysanthe- 
mum pattern in turquoise and tan, 
has been added to the Masterworks 
Series of Brookpark melamine din- 
nerware. Pattern and colors are 
molded in to the melamine for 
greater permanence. This pattern 
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HAND HACK SAW BLADES Ff 














Hack Saw Blade Display 


FREE, NRHA approved display hold- 
ing 60 Duraflex and 50 Super-Safe 
hand hack saw blades in eight specs. 
recommended by NRHA for fast turn- 
over. Only 16” x 6”’ x '4’’—hang it on 
pegboard or wall. Selling features and 
user benefits clearly marked. 


$48.20 
$32.24 
$15.96 


Duraflex blades are economical, multi- 
purpose, unbreakable .. . extra flexi- 
ble for awkward and rough work. 


List price 


Your cost 





Y 
our margin 


Super-Safe blades wear 10 times 
longer than economy blades... un- 
breakable. 


Order Disston’s colorful, eye-catching 
new HB-110 hand hack saw blade 
display today. Call your hardware 
wholesaler. or write to Lyisston Lyrivision, 
H.K. Porter Company, Ine., 27 Tacony, 
Philadelphia 35, Pa. In Canada: 
Acton, Ont. 


DISSTON DIVISION 


ie ees oe ee eS 


RAAT NOON, 


H.K.PORTER COMPANY, INC. 


PORTER SERVES INDUSTRY with 12 DIVISIONS 
including: Thermoid, Deita-Star Electric. Na- 
tional Electric, Riverside-Alloy Metal, Refrac 
tories, Connors Steel, Vulcan-Kidd Steel, 
Forge and Fittings, Disston, Leschen Wire 
Rope, Mouldings and H. K. Porter Company 
(Canada) Ltd. 

Want more facts? Circle 129 p. 75 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 75 


is packaged in 16 and 45-pc sets. 
Prices start at $19.95. Interna- 
tional Molded Plastics, Inc., Dept. 
HA, 4387 W. 85 St., Cleveland, 
Ohio. 


Item 24 


Housewares starter pack deal 


Superior Rubber’s Housewares 
Starter Pak contains 30 poly- 
wrapped items in assorted colors. 
A special $1.95 bonus of five sink 
drain stoppers and five spatulas 
come with the deal. Pak includes 
five each of mats for drainboard, 
appliance and utility, bath tub and 
shower, kitchen utility, toilet and 
cosmetic trays and Bristle Welco 
mats. Superior Rubber Products 
Co., 418 W Ontario St., Philadel- 
phia 6, Pa. 


Item 25 


3-track aluminum windows 


Homeowners will be traffic for 
this triple track aluminum combi- 











bended 
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nation window, called Thermo- 
Master III. It combines the storage 
convenience of triple track design 
with a simplified method of remov- 
ing sash or screen inserts. Rigid 
vinyl tracks snap from the frame 
for easy removal of inserts. All 
structural members of the windows 
are extruded. F.. EF. Schumacher 
Co., Dept. HA, Hartville, Ohio. 


Item 26 


Electric train sets line 

Fourteen ready-to-run HO gauge 
electric train sets are available in 
the 1959 Tyco line. Prices range 


from $9.98 to $47.50. Ready-to-run 
locomotives with a new F-9 Diesel 
are featured in two freight sets 
selling at $14.98, the twin diesel 
Pace Setter 6-car freight set for 
$24.95 and in the Canadian Limited 
o-car steamline passenger set also 
$24.95. The F-9 Diesels have op- 
erating headlights. Mantua Metal 
Products Co., Dept. HA, Woodbufy 
Heights, N. J. 


Item 27 


Uniform meat patty press 


All cooks will be traffic for the 
Foodco hamburger press’. which 
makes uniformly thick meat pat- 
ties. The chromium-plated, solid 
die-cast aluminum presses. are 
easily disassembled for cleaning. 
The press retails at $2.49 for the 


ore 


j 
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aluminum finish Model 1100 and 
at $2.98 for the chrome-plated 
Model 1100CR. Comes individually 
boxed and packed in cartons of 1 
doz. Foodco Appliance Div., Kitch- 
en-Quip, Inc., Dept. HA, 100 E. 
Marion St., Waterloo, Ind. 


Item 28 


Decorative wastebaskets 


Harvell’s Gallery Basket line of 
decorator wastebaskets is priced at 
$1.98. The baskets feature a color- 
ful design with a 2% in. perfo- 
rated gallery at the top and plastic 
feet riveted to the bottom of the 
basket. It can be used in any room. 
The basket which is 15% in. high, 
has a tole design with floral back- 


grounds of off-white and velvet 
black. Harvell Mfg. Corp., Dept. 
HA, 420 Lexington Ave., New 
York, N. Y. 


Item 29 


Silicone ijubricating spray 


Sil-Glyde is a silicone lubricating 
compound available in a 6-0z aero- 
sol can. It lubricates friction points 
and prevents freezing and sticking 
of contact points in metal windows, 





i t-taedat-laleli-iiale Mikel -t-)- Samoa Met 1D 


HOW TO PROFIT FROM 
HOME WATER SOFTENERS — 


WITHOUT STOCKING THEM! 


=, 
‘ZB 





It’s easy. Just let a water-softener dealer in 
your area display one of his units in your store. 
You provide him with sales leads. In return, 
he will recommend you as the source of supply 
for Sterling Water-Softener Salt to regenerate 
the new units he sells and installs. 


STERLI! sTeRt” 


This arrangement will draw more customers 
into your store (the market for home water 
softeners is growing by leaps and bounds)! It 
will enable you to sell more of the profitable Sterling 
Water-Softener Salt products. And the added store 
traffic will prompt many impulse purchases of 
other items! (Of course, if you handle softeners 
yourself, you’re equally wise to set up a display of 
water softeners and Sterling Water-Softener Salt.) 


from the complete line of premium-quality 
Sterling Water-Softener Salt products. 


At the same time, your Sterling representative 
can furnish you with free tags, an “Authorized 
Dealer” sign, mailing pieces, ad mats, in-store 
posters, and other colorful material to help you sell 

What Sterling Salt product more Sterling Water-Softener Salt. Just clip the 

should you carry? coupon for further information. 

Different water-softener manufacturers often rec- 
ommend special types of salt to regenerate their 
units. You don’t have to carry all these different 
types! Your Sterling representative can advise you 
which Sterling Salt product will do the best job of 
regenerating any particular softener in your area. 
He can also supply you with the product you need 


International Salt Co.. Inc. 
Department HA-3 
Scranton 2, Pennsylvania 


[] Have a Sterling representative contact me with 
further profit data. 


Name 





Service and research are the extras in 


STERLING .2i-n<- SALT 


INTERNATIONAL SALT COMPANY, INC. 


Company 





Address 











City 
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WOODPECKER 
WOODWARE 


SHIPPING POINTS 


NOW TO SERVE YOU 


EAST and WEST! 


paLives 


FULL STOCKS 
NOW AVAILABLE IN 


BALTIMORE 


OUR NEW 
EASTERN WAREHOUSE 
ee 
ADDITION 


TO 
LOS ANGELES 
FOR FASTER 


SERVICE 


DELIVERY. 


TO SAVE YOU 


TIME & MONEY 





WOODPECKER 


WOODWARE !~3” 
WOODWARE 


6606 TENTH AVE., LOS ANGELES 43, CALIFORNIA 


Showrooms Also in: New York, Dallas, Seattle 
Canadian Distributors: DiWalt Sales, Ltd. 


Want more facts? Circle 131 p. 75 
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lubricating 
Compound 


Siiic ogi 


rervests 
Metin xricaiee 
Lilminares squat 


cars, drawers, toys and so on. Also 
eliminates squeaks in such things 
as weatherstripping and V-belts. 
Sil-Glyde is effective from 400 deg 
to 20 below zero F. American 
Grease Stick Co., Dept. HA, Muske- 
gon, Mich. 


ltem 30 


Fly bait killer in dry form 

Here is a dry bait for killing flies 
especially made for outdoor use 
around garbage cans, picnic areas, 
poultry houses and barns. Diazinon 


Fly Bait Killer is guaranteed to 
reduce number of flies 98 percent 
for each day of use. Packed in 
shaker cans at $1.50. Twelve per 
case. Camp Chemical Co., Ine.., 
Dept. HA, 2nd Ave. & 13th St.., 
Brooklyn 15, N. Y. 


Item 31 


Spring-tempered handsaw 
Iconomy-minded shoppers will 

be interested in a new spring-tem- 

pered handsaw, called the Atkins 


96A Speed King, priced at $3.25. 
This model features taper ground 
saw steel construction, 8-pt teeth 
all hardened for fast cutting and a 
26 in. cutting edge. Its hardwood 
Perfection handle is trimmed with 


. YX 
Se 


nickel screws. Comes packaged 12 
to a box. Atkins Saw Div., Borg- 
Warner Corp., Dept. HA, 402 S. 
Illinois St., Indianapolis, Ind. 


Item 32 


2-pc steel drawer slide 

Only four nails are needed to in- 
stall Star Metal’s steel drawer slide. 
No. 652 is a two-piece unit for 
mounting in center at bottom of 
drawer. It is available for drawers 
14 in. to 24 in. long. Star Metal 
Products Co., Dept. HA, 366-388 
Butler St., Brooklyn, N. Y. 


Item 33 


Electric trimmer display 
Porter -Cable’s electric grass 
trimmers have new cardboard con- 


r 


i 





tainers. These green and white AS 

a pone — in * a e a ‘ es ~ Lustro-Ware 

rig position for floor display. 

Porter-Cable Machine Co., Dept. > : ~ Metallic Decorated 
HA, Syracuse, N. Y. .——_ Br gph yt onl 


are “sales-sational" 
Item 34 


Banquet size folding table 


Twelve persons can be seated 
comfortably at this extra large 
banquet size folding table. The top 
of the All-Luminum Model V-36 
is of star-lux vinyl, permanently 
bonded to steel, which is resistant 
to alcohol, cutting and burning. It 
is 291% in. high, weighs 35 lb, is Stock No. BA-375, 32- 

. : ; 79 : qt. size. The “Elegante 
37 in. wide and 72 in. long. The design sets off the above 
rectangular basket. Hand- 


some molded-in feet, star- 
dust or pastel colors. 


BA-38S, 16-at. size, same 


as above in shape, design. 








B-28DS, 9-at. Round 
basket, footed style, with 
gold “modern leaf” dec- 
oration. Dainty and femi- 
nine, for boudoir or bath. 


B-32DS, 15-aqt. round 
basket, “Pinwheel” de- 
sign (not shown). 

“ 


legs and feet have a Bronze-Tone 
finish. Windsor Metal Div., AIl- : go 
Luminum Products, Dept. HA, ee a Luxurious 
36th and Reed Sts., Philadelphia 4 


46, Pa | . ose MOROCCO LEATHER 
WA Finish | 


Item 35 ie te ee Stock No.B-30DS The show-stopper for 
Gliding door hardware racks i fo office, den or living room . . . it’s the 
, 2 me Ba exciting new Lustro-Ware leather finish 

You can display gliding door 
hardware in less than 3 sq ft of 


floor space with Kennatrack’s line 


i | basket in dramatic decorator colors. 
B-31 DS. Classic |= a ' Another design triumph by Lustro-Ware 
7 : 4 . . ‘ 
oval footed bas- | % 4 master craftsmen, and newest in their 
ket, with dainty | @ ve : line of metallic leaf embossed baskets. 
‘“Plume’’ design 
on stardust or 
pastel colors. Has 
molded-in handles. 


From the richly tooled leather finish to 

the glamorous gold leaf design... 

you'll see SALES APPEAL in this basket. 

Footed style, popular square, 13'2 quart 

size, this appealing unit will ‘‘talk right 

up” to leather lovers at point-of-sale, 
Basket Tree lead to extra impulse sales. 


Merchandiser COLUMBUS PLASTIC PRODUCTS, INC. 


Holds 46 pieces. 
Write for details. Columbus 23, Ohio 


Contact your Lustro-Ware 
supplier soon .. . see the 
~ . — LINE for your housewares 
7 Senn - a. |; ee ¥ epartment, the ONE-ORDER « 
of seven merchandisers. This dis B age)| SOURCE for all your plastic 
play includes three track sizes for 4 |) housewares needs. SHOW PLASTIC HOUSEWARES 
‘ : ; ; 2 time, ANY time, you'll find 
by-passing door installations in new : ; CUARANT CES Ce Og 088 one 
oo ‘ os : SS dby ” 
FA finger adjustment line. A mini- | your profit leader. = Guaranteed by * 


ature installation (inset) shows Ne 45 sovsarsie AE 


how hardware is mounted and oper- | BOOTH 1523-1529 Atlantic City Auditorium July 13-17 
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ates. Flush door pulls worth $16.80 
are free with the purchase of the 
display racks. Kennatrack Corp., 
Sub., Ekco Products Co., Dept. HA, 
Elkhart, Ind. 


Item 36 


Five repackaged padlocks 
Five budget-priced Yale pad- 
locks are available in two new self- 


4pdq SECURE 


display packages. One of the new 
packages in a die-cut card with a 
slip-in-slot. The other is a trans- 
parent plastic bubble containing a 
padlock mounted on a card. Both 
can be hung on perforated panels. 
Yale & Towne Mfg. Co., Dept. HA, 
Chrysler Building, New York 17, 
N.Y. 


Item 37 


Polyethylene storage bin 


This Beacon storage bin allows 
easy access when stacked two and 
three high and permits full use of 


a 


| 
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interior space for extra capacity. 
Fruits and vegetables can be stored 
in the rigid high-density molded 
polyethylene bin. It is useful also 
for storing tools, rainwear and toys. 
The bin is 834 x 9% x 16%, in. and 
attractively labeled. They are pre- 
priced at $2.50 for one and $7.49 
for three. Comes in copper, yellow 
or pink. Beacon Plastics Corp., 
Dept HA, Newton 61, Mass. 


Item 38 


Circular saw for plywood 

This Disston circular saw is de- 
signed especially to cut plywood 
cleanly, without splintering the 


wood. Saw scream is eliminated 
and flutter is reduced by chunky, 
high-backed teeth. The hard chrome 
finished blade is available in 8 in. 
size only and lists at $8.95. A color- 
ful label identifies the package of 
this special blade. Disston Div., 
H. K. Porter Co., Inc., Dept. HA, 
Philadelphia 35, Pa. 


Item 39 


Aluminum push bars for doors 
Here is a series of aluminum 
push bars and pulls that can be cut 
to length on the job. These solid 
38 x 114 in. bars combine with end 
brackets for doors up to 42 in. 
wide. The deluxe assembly has 
push bars on both sides of the door 
and the economy set has push bar 
on the inside and pull on the out- 

















side. List prices: pair of push 
bars, $9.90; pulls, $2.86 each; de- 
luxe set of two push bars, one puil 
and through bolts, $22.66. Jdeal 
Brass Works, Inc., Dept. HA, 250 
E. 5th St., St. Paul 1, Minn. 


Item 40 


Quiet-operating egg beater 
Taplin’s No. 100 egg beater has a 
slim silhouette die-cast frame and a 
chrome-plated driver. A nylon pin- 
ion provides quiet operation. The 
contoured one-piece driver handle 
has a grip to prevent slipping. The 


grip and driver handle come in red, 
vellow, turquoise and black. Taplin 
Mfg. Co., Dept. HA, 19 Woodland 
St., New Britain, Conn. 


Item 41 


Fiber glass garden lights 


Fiber glass tops, decorated with 
green or red stripes, are featured 
on several Floralites added to the 
Steber garden lighting line. These 
portable lights are mounted on 14 
in. stems plus aluminum ground 
spikes. Floralites have weather- 





will YOU 
be the 


GOAT 


for 
SO-CALLED 


“MIRACLE” 
PAINTS 


Spencer Kellogg chemists constantly 

test all types of house paints for use 
on wood surfaces, including a num- 
ber of the new so-called “miracle” 
water paints. 
No other paint has been found to 
contain the combined values pro- 
vided by LINSEED OIL OUTSIDE 
HOUSE PAINTS: 


@ Application without costly 
preparation. 


®@ 1-coat hiding power. 


@ Excellent adhesion even 
to chalky wood surfaces. 


Don't be the goat for all the fancy 
promotional schemes of the so-called 
“miracle” water paints. YOU HAVE 
BUILT YOUR GOOD REPUTATION 
ON LINSEED OIL OUTSIDE HOUSE 
PAINTS ...PROTECT IT. 


g66 AND SONS, INC. 


2 = -_ BUFFALO 5, N. Y. 


il 
Es - es 
< @ Ft bs ¥ ‘ 
. . i 


* oz 
+ ea 


| a 


—— 
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Packaged for 


MORE SALES! 


“e 


NEW 


PLASTIMKING 


Fuaunred.j 


eee 4 ASHER HOSE 











30,000,000 AUTOMATIC WASHING 
MACHINE OWNERS ARE YOUR PROSPECTS! 


Only PLASTI-KING rubber automatic 
washer hose has these exclusive selling 
features ! 


® $300,000 insurance against damage 
caused by failure-in-use ! 


© Clear plastic bag for clean stock, easy 
handling ! 


® Free installation instructions on each 
package ! 


Molded-in ground wire to eliminate 
electric shock danger !* 


Engineered to fit all standard thread 
water faucets. 


BIG MARK-UP GUARANTEES EXTRA 
PROFITS FOR YOU! 


Stock up now! Insist on the money-making 


PLASTI ™ KING 


AUTOMATIC WASHER HOSE! 


a. 


Also available without 
molded-in ground wire 








GARDEN HOSE 
‘'y'’ MIXER HOSE 
AUTOMATIC 
WASHER HOSE & 


RELATED PRODUCTS Cleveland 


RUBBER & PLASTIC CO. 
- 4120 E. 104th St. 
Cleveland 5, Ohio 
Want more facts? Circle 134 p. 75 
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proof cord sets with or without an 
outlet at top of spike. Other models 
have glass globes, porcelain enamel 
reflectors or cast aluminum heads 
and junction boxes for underground 
wiring. Steber Mfg. Co., Dept. HA, 
Broadview, Ill. 


Item 42 


Open roast-bake pan series 


Easy-grip integral handles and 
sanitary open-bead construction are 
features of Wear-Ever Aluminum’s 
improved line of open roast and 
bake pans. These flat bottom pans 
are convenient for baking hams, 
bread, apples and open roasting. 
The roast pan series, available in 
three sizes, is offered at special 
prices of $1.99 to $3.49 until No- 


vember 24. They regularly sell for 
$2.45 to $3.75, slightly higher West. 
Wear-Ever Aluminum, Inc., Dept. 
HA, Wear-Ever Building, New 
Kensington, Pa. 


Item 43 


Display for marking tools 


Cado-marker, an aluminum in- 
strument with felt tip that marks 
in color on anything, is available in 
colorful display-shippers. The red, 
white and black display is made of 
heavyweight plastic-coated card- 
board. It holds 48 or 72 markers 
which can be refilled from bulk 
stock. Comes initially in a three- 


ayctant ett 


garenrentt ° 


color assortment, with an extra 
marker included free. They retail 
for 89¢ each. Cushman & Denison 
Mfg. Co., Dept. HA, Carlstadt, 
N. J. 


Item 44 


Sewing supplies cabinet 

Three models, with a variety of 
drawer combinations, are offered 
in the Starlite Sew-Chest line. The 
cabinets, with see-thru drawers for 
storage of sewing supplies, have 
metallic-flecked frames with rubber 
feet. These cabinets have a drawer 





which holds 25 thread spools. Other 
drawers can be partitioned and in- 
dexed with dividers and labels fur- 
nished. Prices range from about 
$3 to $6. Campro Products, Inc., 
Dept. HA, Canton 1, Ohio. 


Item 45 


Punch and chisel display 


This punch and chisel display 
features 13 basic fast - selling 
Vichek items. The 30 pe HD 130 
display consists of a vacuum- 
molded blue plastic tray with price 
cards for all items. It contains 15 
cold chisels of %4 to 1 in. sizes; 3 





i. 


center punches; 10 pin punches, 1% 
to 44 in.; and 2 long taper punches, 
fs in. size. All tools have polished 
taper and plated finish. Vichek Tool 
Co., Dept. HA, 3000 E. 87th St., 
Cleveland, Ohio. 


Item 46 


Assorted glassware sets 

Libbey’s new International Set 
glassware comes in three shapes. 
From left, 12 oz highball, 7 oz 
multi-purpose stemmed  on-the- 
rocks and 13 oz double Old Fash- 
ioned. Each shape is packed in a 
set of eight scenes of cities around 














Best 


Twine 


to buy 
because it's 


Sure 
to 
Sell! 


Shuford's 


STAY CLEAN" 
TWINE 


...ever-wrapped ...ever-ready! 


Shuford’s Polished and Unpolished Twine and Cable Cord 
in the exclusive STAY CLEAN package is a sure seller 
at a popular price. 


Shuford’s STAY CLEAN Twine has eye-appeal and buy- 
appeal because it stays wrapped until the last inch is used 
. Saves time and twine! 


Order Shuford’s STAY 

Gant O8 4 Biluap o> CLEAN Twine ... high 

O Guararined by > quality, extra value, strong 

Good Housekeeping . . . ldeal for office, indus- 

N27 08 soreness WE trial, farm, store and home 
use. 


Nationally Advertised! 





CLOTHES LWNES e TWINES 
PRESSURE - SENSITIVE PAPER TAPES 
SASH CORDS e WEATHER STRIPPING 
COTTON & RAYON YARNS e EXTRUDED PLASTICS 





3797 World’s Largest Manufacturer of Cotton Cordage 
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the world. The highball and double 
Old Fashioned items retail for 
about $5 per set, the stemmed on- 
the-rocks for about $7 a set. Lib- 
bey Glass Div., Owens - Illinois 
Glass Co., Dept. HA, 14th & Adam 
Sts., PO Box 1035, Toledo, Ohio. 


Item 47 


New household mixer gears 
Mixer driver gears molded from 

Nylatron GS have been installed in 

Iona’s portable and standard house- 


hold mixers, including the Mixall 
and Pride lines and the Princess 
and Speed-Mix models. The change 
will assure maximum life of the 
gears which operate without fur- 
ther lubrication. Jona Mfg. Co., 
Dept. HA, Regent St., Manchester, 
Conn. 


Item 48 


Waterproof tile setter 
Plastic Wood White Tile Cement 
now has a smooth-flowing formula 
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and special nozzle. It can be placed 
accurately and cleanly to seal 
cracks, caulk bathroom fixtures, an- 
chor rubber weather stripping and 
reset loose tiles. The White Tile Ce- 
ment is waterproof and when dry 
can be painted, varnished or shel- 
lacked. The large tube sells for 79¢ 
with full dealer markup. Boyle- 
Midway Div., American Home 
Products Corp., Dept. HA, 22 E. 
40th St., New York 16, N. Y. 


Item 49 
Heavy-duty chopping block 


Here’s a low-cost chopping block 
that can be built into kitchen coun- 
ter tops. The Chop-N-Top chopping 
block is made of laminated strips 
of Rock Maple. It forms a heavy- 
duty counter section for chopping, 
cutting and slicing and protects 
counter tops from marks and burns. 
Two sizes are available: 14% x 


14% in. at about $5 and 18 x 18 in. 
at about $8. Rock Maple Products, 
Inc., Div. Air Control Products, 
Inc., Dept. HA, Coopersville, Mich. 


Item 50 


40/60 solder with active flux 
Swif 40, real solder with active 
flux in paste form, is available in 
a 40/60 (tin-lead) grade for gen- 
eral use and with DWV tubing and 
fittings. Pre-cleaning on clean tub- 
ing and fittings, pre-heating, or 
separate application of flux is not 
necessary. Swif 40 is brushed on, 


parts are joined, then heated. 
Comes in % lb, 1 lb, 3 Ib, 10 lb and 
larger sizes. Hercules Chemical 
Co., Inc., Dept. HA, 416 Broadway, 
New York 13, N. Y. 


Item 51 


Water pumping toy truck 


Youngsters will want this Tanker 
Pumper Truck that pumps water. 
Barr’s toy is a replica of a full- 


size model. It is made of flexible 
polyethylene. The colorful toy is 
packed in a transparent package 
and sells for $2.98. Barr Rubber 
Products Co., Dept. HA, Sandusky, 
Ohio. 


Item 52 


Portable paint sprayers 


Campbell-Hausfeld’s new Pres- 
sure Queen deluxe portable paint 
sprayer features 4-cylinder quality 
construction, This model is useful 
for spray painting houses, trucks, 
furniture and appliances and for 
tire inflation or fumigation. It is 
available with 4% and 3% hp capaci- 
tor motors or a 2 hp four-cycle 
gasoline engine or a Tankmobile- 
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You can increase your sales and profits 
substantially with sturdy, beautiful, 
yet inexpensive M & D hardware fixtures. 


why?... 


M & D’s production line manufacturing 
and national distribution, with plants 
east and west, result in competitively 
low prices that are a challenge 

to the store fixture industry 


and... 


No store fixtures made today —either in 
metal or wood—offer such complete 
flexibility and as extensive a line of 
fixture accessories as M & D. 


before... 


You invest another cent in store fixtures, 
be sure to use this coupon for either our 
free brochure or store planning services. 


There’s a store planner 
in your area NOW. 
Use this coupon to obtain his 


services—WNo obligation, of course. 





M «& D STORE FIXTURES are distributed nationally 


by S¢ lecte d ha rdwa re whole salers. 


M&D STORE FIXTURES, INC. 


Manufacturing Plants in the East and Weat 





Offices in all principal cities 


Se A A ep A A A te A De A i Di 


$¢¢00OOF 


M&D STORE FIXTURES, INC. Dept. H-! 
6 No. Michigan Avenue, Chicago 3, Illinois 

245 Vineland Avenue, City of Industry, California 

I am interested in: 


[] Complete Store (] Upgrading or [ Gondolas 


[ Wall Units 
Installation Remodeling 


[] Show Cases [) Gift Islands 
NAME __ 
STREET. 


a - . ———— 


e999 99H9H9HHHHH HHH OOF 
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style on a 10 gal tank. Campbell- 
Hausfeld Co., Dept. HA, Harrison, 
Ohio. 


Item 53 
Display kit for fan line 


You can promote sales of General 
Electric’s fan line with this new 
Summertime Sam fan display kit. 
The kit includes six sets of stream- 
ers, six sets of small pennants, two 


large pennants, two pinwheels and 
two balloons. A 3-dimensional fig- 
ure of Summertime Sam is included 
in the kit. The outfit costs $3.95. 
Housewares and Radio Receiver 
Div., General Electric Co., Dept. 
HA, 1285 Boston Ave., Bridgeport, 
Conn. 


Item 54 


Revolving spice can holder 
Homemakers who like to save 
shelf space wili want the revolving 
Spicy Suzy for keeping spice cans 
easily accessible and off shelves. 
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This chrome-plated spring steel 
wire unit is installed quickly on the 
underside of the top shelf in wood 
or metal kitchen cabinets. It turns 
freely on an axle. A 9-can con- 
tainer costs 98¢ and a 12-can con- 


tainer sells for $1.39. Chesley In- 
dustries, Inc., Dept. HA, 
Telegraph Rd., Detroit, Mich. 


1 ese ded 


wtidd 


Item 55 


Stereo portable phonograph 


Sylvania’s stereo portable model 
phonograph 45P10 (shown) has 
two 5-in. speakers. A second speaker 
compartment, carried inside the lid, 
can be removed for true stereo 
sound reproduction. This model has 
a dual channel amplifier and dual 
sapphire styli. Comes in two-tone 
luggage finishes of gray and white 
or redwood and white. It lists for 


$79.95. Sylvania Electric Products 
1740 Broadway, 


Inc., Dept. HA, 
New York 19, N. Y. 


Item 56 


Low-cost stair nosing 


A permanently bonded abrasive 
inlay is a feature of this low-cost 
non-slip stair nosing. This new 


shape, No. 527 in the Chromedge 
line of aluminum moldings, is avail- 
able in popular lengths at less than 
90¢ per foot. B & T Metals Co., 
Dept. HA, Columbus 16, Ohio. 


Item 57 
Child's adjustable auto 


Youngsters will beg their parents 
for the American Air Lines Jet 
Flight Crew Car, a juvenile auto. 


The little car comes in an azure 
blue metallic color with white and 
vermilion trim forming the air 
line’s insignia. It has pedals that 
can be placed in one of five posi- 
tions to match leg lengths of chil- 
dren from two to six years. Murray 
Ohio Mfg. Co., Dept. HA, 685 
Thompson Lane, Nashville 4, Tenn. 


Item 58 


Polyethylene sheeting rack 
Here’s a low-cost compact dis- 
penser for Warp’s Coverall poly- 
(Continued on page 78) 
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FREE CHECK LIST SERVICE FOR HARDWARE AGE READERS 


Use this new, quick way to 


KEEP POSTED on 


NEW ITEMS AND NEW SELLING IDEAS 


These two easy steps will keep you up-to-date on latest information on new items, new 
merchandising ideas, special deals and other profit building information. 


As you read through this issue you will find numbers beneath all adver- 
tisements and with all items described in the Buying Check List. 


When you want more information on any of the items or ideas in the 
advertisements or in the Buying Check List, just circle the corresponding 
number on the Quick Check Postcard below, and mail. We pay the 
postage as a service to readers. Your request will be promptly passed 
on to the manufacturers involved. 


Print name and address carefully. This special Post Office Box address is for Quick Check Postcards 
only. Address all other mail to HARDWARE AGE, Chestnut & 56th Sts., Philadelphia 39, Penna. 
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HARDWARE AGE BUYING CHECK LIST 


A quick, easy way to keep up to date 


BR Each issue of HARDWARE AGE contains hundreds of new profit 
making ideas on selling, merchandising, etc., as well as 


the largest listing of new items of any hardware magazine. 


B You must keep posted on these new ideas if you want to 
keep your store profitable. HARDWARE AGE makes it easy 
for you to keep posted by using this Free Quick Check 
Postcard Service. 


P Circle the numbers on the card below that correspond 
with the numbers under the new items in this Buying 
Check List and under the advertisements. We will promptly 
forward your request to manufacturers and you will receive 
from them the latest information available. 


BR Rem: mber, with competition so strong, you must keep posted 
on everything that will help you do a better selling job. 


Be sure to also check with your wholesaler about new items. 


GET THE LATEST INFORMATION BY USING THIS POSTCARD. 
PRINT NAME AND ADDRESS CLEARLY AND MAIL TODAY 
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. We can prove that 


Shoppers Do _ Better Tools 


ZYDE MERCHANDISED QUALITY PROMPTS YOUR 
CUSTOMERS TO SELECT THE PROFIT PRODUCTS 


Urder a fast selling assortment with a free self-serve display from your jobber 
HY DE, . No. C128 Cobra Scrapers Asst. — 10 ea. on rack List $15.90, Dealer$ 9.54 


Since 1875 


No. 127 Razor Blade Scraper Asst. — 24 ea. on rack List $ 6.96, Dealer$ 4.18 
No. C125 Pizza Cutter Asst. — 12 ea. on rack List $19.08, Dealer $11.45 
No. C113 Tower — 24 Black & Silver tools List $30.30, Dealer $18.18 
No. C114 Tower — 18 Scrapers and blades List $32.70, Dealer $19.62 
No. C1ll Wallpaper Tools Display List $54.90, Dealer $32.94 
No. C120 Tower — 17 different tools List $130.14, Dealer $78.08 
No. C126 Workbench Knives Asst. — 18 on rack List $15.30, Dealer $ 9.18 
No. C117 Wall Tower — 12 different tools List $85.80, Dealer $51.48 
10. No. C115 Tower — 48 Blue Diamond Tools List $27.90, Dealer $16.74 


fix-up * paint-up tools « industrial hand and machine knives 
| HYDE MANUFACTURING CO., SOUTHBRIDGE, MASS., U.S.A. 


Want more facts? Circle 137 p. 75 
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Bassick 
NOMAR 
FURNITURE RESTS 


ai ea) Me) leh (Mile) ie) ae) at ae Me) | 


NEW 
PRODUCT 


now on cards 


; for Your 
Pick -f- 
Pur Chase” | 


: 6 


Shoppers 


New Bassick ‘‘Nomar’” furniture rests 
give beautiful rugs, carpets, other mod- 
ern floor coverings excellent protection. 

Wide flat base spreads weight, bevel 
permits easy sliding even on deep pile 
rugs. Strong,smart, polished base won’t 
mark floors. Flexible joint accommo- 
dates slant or straight legs. 

Carded packaging for peg board or 
glass bin display makes this item a 
self-seller. Cards (above) include sales 
points, suggested applications and easy 
installation instructions. 

How about setting up a “Floor Pro- 
tection” display board in “House- 
wares”? These “Nomar” rests and 
other carded Bassick glides and casters 
will stop customers and make sales. 
Grouped together, they’ll be easier to 
see and offer a selection. Write for new 
bulletin NTN-59. THE BASSICK COM- 
PANY, Bridgeport 5, Conn. Jn Canada: 
Belleville, Ont. 9.27 








[Symbol « . 

iz an 4 
IT] Bassick |p 
STEWART-WARNER CORPORATION | 
Want more facts? Circle 138 p. 75 
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BUYING CHECK LIST _ 


Want more details? Just circle item number on p. 75 


(Continued from page 74) 


ethylene sheeting. The rack of 
heavy gauge chrome-plated steel 
tubing handles widths up to 20 ft. 
The display occupies 21 x 68 in. of 
floor space. Coverall can be dis- 
pensed from any position on the 





" . Ns 
, ey ME 
i mes 


rack without changing the roll. 
Warp Bros., Dept. HA, 1100 N. 
Cicero Ave., Chicago 51, Ill. 


Item 59 
14 in. rib-joint pliers 

Utica’s 14 in. King Size rib-joint 
pliers, No. 507-14, have a parallel 


jaw opening of 2t# in. which easily 
handles the largest fittings com- 
monly found. The pliers have Plas- 
tisol-dipped handles. Also comes 
with plain jaws for work on brass 
or chrome fittings. A colorful coun- 
ter card is free with the purchase 
of three tools, each retailing for 
$3.85. Utica Drop Forge & Tool 
Div., Kelsey-Hayes Co., Dept. HA, 
2415 Whiteboro St., Utica, N. Y. 


Item 60 


Low cost electric heater 


Economy minded customers will 
be interested in this low priced 
portable electric heater. The $17.95 
unit is the lowest priced thermo- 
statically controlled heater in Ar- 
vin’s 1959 line. Price for all types 
in the line range from $12.95 to 
$54.95. There are fan-forced, radi- 
ant and combination models with 
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improved styling and new colors. 
Arvin Industries, Inc., Dept. HA, 
Columbus, Ind. 


Item 61 


Hack saw blade line 

Tyler’s new line of hack saw 
blades includes standard blades of 
super-alloy steel. They will cut al- 
most any material. Available in 10 
or 12 in. lengths, in 18, 24 or 32 


KSAW BLADES 


— 


teeth per in. Packed 100 blades per 
box. Tyler Mfg. Co., Inc., Dept. HA, 
Inglewood, Cal, 





Item 62 
Repackaged liquefied wax 


Butcher’s liquefied paste wax, 
Flo-Paste, is now being sold in 
pints, quarts and half-gallons. The 
pints and quarts are packed in a 


cylindrical can which has a conical 
top and dripless spout. There is no 
change in price. The quart retails 
for $1.49, slightly higher west of 
the Rockies. Butcher Polish Co., 
Dept. HA, 183 Commercial St., 
Malden 48, Mass. 


Item o3 


Four styles of wrenches 


These open-end, combination box- 
open end and 15 deg and 45 deg 


offset box wrenches feature slim 
comfortable handles. Strong thin 
heads on the Williams’ wrench line 
allow maximum clearance in close 
quarters. J. H. Williams €& Co., 
Dept. HA, 400 Vulcan St., Buffalo 
7 N. Y. 


Item 64 


Relabeled rubber cement 


Carter’s rubber cement bottle 
has been relabeled. It is now pre- 
priced and lists product advan- 
tages. Primary display is given to 














Oblong 
Cake Pan 








ALUWnum BAKE WARE 


New golden beauty that 
makes baking and serving a treat! 


Here’s new gold colored aluminum bakeware that sells on sight! 
Housewives love the exciting new gold color that is so stylish, makes 
oven-to-table serving so delightful. Even-heating qualities of pure 
aluminum give best baking results every time and the rich golden color 
gives a luxurious feeling that makes baking an exciting experience. 
There’s a complete selection of the most popular baking pans to 
choose from. 


Free merchandising helps. Women will flock to get'the free 16-page 
GoldenGlo recipe book offered with each purchase—over 60 delicious 
kitchen tested recipes and baking hints. Colorful counter display and 
signs add to point-of-sale merchandising. 

Write for full information and prices on GoldenGlo Bakeware. 


See it at ATLANTIC CITY HOUSEWARE SHOW 
14 BOOTH 618-620-622 JULY 13-17th, 1959 


@® CHICAGO METALLIC 


CHICAGO METALLIC MFG. CO, 


3711 South Ashiand Avenue ° Chicago 9, lilinois 
Want more facts? Circle 139 p. 75 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 75 


the words “rubber cement.” This 
product comes in a 4 oz size and in 
larger sizes from dispensing pints 
to gallons. Carters Ink Co., Dept. 
HA, 239 First St., 
Mass. 


Cambridge, 


Item 65 


Lightweight stepladder 

This lightweight Safety Ladder- 
ette is made of aluminized seamless 
tubular steel. It has a high guard 
rail which doubles as a support and 
carrying handle. Other new Snyder 
products include do-it-yourself TV 
stack stools, a line of easy-to-use 
Hand Trux, Room Cooler Tables, 
Hi-Fi/TV tables and a new line of 


kitchen, utility and bar stools. 
Snyder Mfg. Co., Dept. HA, 22nd 
and Ontario Sts., Philadelphia, Pa. 


Item 66 


Felt base mat merchandiser 
Here’s a_ display stand for 
Natco’s line of vinyl-coated felt 
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‘‘Products 


base mats. This display holds a 
half dozen 3 x 6 in. and 3 x 4% in. 
rolled mats and 2 doz 18 x 36 in. 
flat mats in an area 27 in. x 13 in. 
You receive this display with the 
purchase of any five cartons of 


Natco Household Mats. 
Corp., Dept. HA, 


Post Rd., Warwick, R. I. 


Natco 
1400 


Item 67 
Fiber glass tray table set 


3utterflies and ferns decorate 
MarshAllan’s King Size, fiber glass 
tray table set. Four tables on 


casters come in a set. The trays 
have an off-white background. Sets 
cost $19.95 each. MarshAllan Mfg. 
Co., Dept. HA, 1061 W. 11th St.., 
Cleveland, Ohio. 


Item 68 


Budget pantryware line 

Here’s a new line of budget- 
priced pantryware. Items include a 
jumbo 4-pe canister set, salt and 
pepper shaker set, ice buckets in 


two contrasting colors and cookie 
jars in two colors. This plastic pan- 
tryware is durable, permanently 
color fast and is odorless. Tri-State 
Plastic Molding Co., Dept. HA, 400 
N. Wells St., Chicago 10, Ill. 


Item 69 


Display for masonry drills 


A new Self-Seller Display for 
merchandising Hanson’s Genuine 
Carboloy Tipped masonry drills is 
available free. The three color dis- 
play is for counter or wall use. 
Drill sizes are marked and priced. 


You have a choice of two stock 
quantities: No. 512 Self-Seller with 
12 drills in sizes from 3/16 to °. 
in. diameter and No. 535 with 35 
drills in the same size range. Henry 
L. Hanson Co., Dept. HA, Worces- 
ter, Mass. 


Item 70 


Split-unit water cooler 

A split-unit, 10 gal Texas-Type 
water cooler has been added to the 
Igloo line. This model is available 
in the standard, heavy duty, and 
the stainless steel lined cooler 
series. The interior has two semi- 
circular portions, one for ice and 
one for water. A lid covers the 





THESE ATTRACTIVE DISPLAY CARTONS SELL! 


xe: 
id Rl, 


Pressure sensitive — smooth for writing — 
moisture proof — permanent sealing — un- 
affected by low temperatures—multiple uses. 
Easy grip self-dispenser rolls. Heavy serrated 
metal cutting bar. Packed 12 rolls to display 
carton—4 rolls white, 2 blue, 2 red, 4 yellow. 
Pre-priced at 35c and 98c per roll. 





Art. 930 
Art. 931 VW, 

















PRESsy 


MASK 


Pressure sensitive — crepe back — standard 
brown color — moisture proof — permanent 
sealing — multiple uses. Easy grip self-dis- 
penser rolls. Heavy serrated metal cutting bar. 
Packed 12 rolls to display carton. Pre-priced 
at 35c and 98c. 





Art. 940 %” x 300 inches 


Art. 941 344 x 90 feet 

















Put your confidence in 
the QUALITY LINE... 


Viny! Weather Stripping Mop Heads 

Wood Glue Wrapping Twines 

Braided Nyion Line Kitchen Lines 

Seine Twines Express Twines 

Seine Cords Chalk Lines 

Trot Lines Parcel Post Twines 

Staging Polished India Twines Orders of $75.00 or more, freight 

pte 0 a Cord yom es Lines prepaid. Orders of less than $30.00 

as oras ute Twine f. o. b. Mill, Lawndale, N. C., Van Nuys, 

re esting eae oe Lines Calif., Marietta, Minnesota, Dallas, Texas, 

Fishing poe ithekine Tease or Waynetown, Ind. Orders of $30.00 to 

Starter Rope Freezer Tape $75.00 freight allowed to $1.00 per cwt. 

Jump Rope Polyethylene Ropes Freight prepaid does not include extra 
charges incurred outside carrier’s 
regular zone of delivery. 


ESTABLISHED 1873 eve an } 5 ompany LAWNDALE, N. C. 


14346 Bessemer St.. Van Nuys, Cal. @ Marietta, Minn. © 3104 Gaston Ave., Dallas 26, Texas @ Way 
Want more facts? Circle 140 p. 75 
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HARDWARE and 
HOUSEWARES DEALERS 


say: 


“SEND US MORE 
OF THOSE 








GOODELL 
BAMMER- 
FORGED 


CARBON STEEL 


IS FOR THESE 


"Butcher 


ENDORSED’’ 


KNIVES 
by GOODELL 


GOODELL HAMMER-FORGED 
CARBON-STEEL CUTLERY is 
making sales records in hardware 
stores everywhere because these 
hand-honed knives KEEP their ra- 
zor-sharp edges. Customers like the 
rich rosewood handles and lacquer 
protection, too. H-490-6” UTILITY 
KNIFE — shown above — has al- 
ready proven a popular best seller. 
Stock the complete line from 3” 
Parers to 12” Butchers. 


we 
your 
Jobber Salesman 
to show you these 
**DEMAND-BAL- 
ANCED'’' GOODELL 
CUTLERY ASSORT- 
MENTS with ‘‘SELF- 
SELLING’ FREE DIS- 
PLAY RACK — and 
join the Profit 
Parade. 


FULL TRADE DIS- 
COUNTS, FULL FREIGHT 
ALLOWED ON 100/ 
ORDERS. 


odell 


Cutlers Since 
1875 


Made and Guaranteed by 
GOODELL COMPANY 
ANTRIM, NEW HAMPSHIRE 
Want more facts? Circle 141 p. 75 
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BUYING CHECK LIST 


Want more details? Just circle item number on p. 75 


water section and the spigot is 
tapped into the same side. Igloo 
Corp., Dept. HA, 35 S. Cooper St., 
Memphis, Tenn. 


Item 71 
Lightweight rack for rope 


Here’s a free lightweight counter 
rack for displaying two different 
coil units of Colorope. One unit has 
ten 50-ft and ten 100-ft coils and 
the other has ten 80-ft and ten 100- 


estas” 


ft coils. All are \% in. diameter. 
This Wall Rope product is avail- 
able in five colors, five color combi- 
nations and in standard 600-ft and 
1200-ft coils and in all sizes. Wall 
Rope Works, Inc., Dept. HA, 48 
South St., New York, N. Y. 


Item 72 


Plastic coated locksets 


Kwikset “400” line locksets now 
have durable transparent plastic 
coating to protect brass and bronze 
finishes. This coating assures a 
glossier, longer-lasting finish at no 


increase in price. Kwikset Dviv., 
American Hardware Corp., Dept. 
HA, 516 E. Santa Ana St., Ana- 
heim, Calif. 


Item 73 
Repackaged rabbit balloons 


Pioneer’s Qualatex giant rubber 
rabbit balloon is now in a four- 
color package that can be hung on 
self service displays. Each pack- 
age, with a transparent window to 
display the contents, holds one 
toss-up rabbit balloon. Comes with 


ears, head and body with separate 
cardboard feet to retail for 25¢ 
each. Pioneer Rubber Co., Dept. 
HA, 496 Tiffin Rd., Willard, Ohio. 


Item 74 


Shallow well water system 
Here’s a self-priming shallow 
well water system priced at $99.50. 
The Duro Jet-Ace is available in 
vertical and horizontal tank models. 





; a aa ae ’ \ v1.7) 
Impeller, venturi and nozzle are of “idhey 7 = see, eS ‘or 
bronze. Its 14 hp motor has a pol- ‘ =r /_ 8 ~ ee 
ished stainless steel shaft and over- 


A aes 

71 Kus " 

load protection. Duro Co., Dept. A . \ \; 

HA, 537 E. Monument Ave., Day- 6 . ‘ as Ei 

ton, Ohio. 3 Le ae 
fh | ir 

Item 75 . 


Air filter floor display 

This stand up display is free with 
your purchase of the D-100 assort- 
ment of 48 Fram Permachem- 


all Outdoors 


... WHEN YOU FEATURE 
THE NEW ; 
CADDIES AND 
PLANTERS 





treated filters for room air condi- | ’ q i TWO MONS New N 
tioners. Included are 36 SW-1/4 and — . | PROFIT-PACKED PRODUCTS \Y 
12 SW-1,, filters. These filters re- %- ° \, 
duce dust, dirt, pollen, bacteria, "y i \\ —_— FROM Colette: deve, 
mildew and mold and kill 99 per- . 7s sil 
cent of germs trapped in the filter. 
Fram Corp., Dept. HA, Providence 
16, R. 1. 








Item 76 | No. 314-B. To bring out- 


. | doors indoors, the NEW 
6 in. dado-set for $7.95 “Lantern” table or wall com- 


Arco’s dado set, for circular bination Planter with extra 


; large brass plated 42” 
) ’ 46 ra POT « ‘ Or ‘ 4 
bench saws, retails at $7.95. This plastic pot. 
6 in. set has two outside sawblades 


and seven chipper vs in. thick. Saw 


Vial . 
blades and chippers are of tough eX r) No. 215-B. A NEW, modern design 
heavv-g: » steel ut faster and Combination Beverage Caddy with 
leavy-gauge steel to cut faster an section for poner aaplies te hendin 
last longer. Comes packaged in a 


for gracious outdoor serving. Lustre- 
Bright brass finish. 


No.208-B Party Caddy No. 603-BA Candy-Nut Dish 


Send today for literature on exclusive 
VINYLmaid® Housewares, and com- 
plete, new 1959 Catalog showing 
over 80 money-making housewares 
2-color window box for self-service | and giftwares. 

convenience. Arrow Metal Products | 
Co., Dept. HA, 421 W. 2038rd St., | WIRE PRODUCTS co., INC. Mig 


— 
~ 


New York 34, N. Y. | Dept. HA, East Hampton, Connecticut CU FD 
Want more facts? Circle 142 p. 75 
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turnover potential ! 
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UWFKIN “Pee-wee” 
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*INTROODUCTORY LIST PRICES (GOOD FOR LIMITED TIME ONLY) 


Youll sell em by the dozen! 


The Peewee is styled for the household market. 
Priced for fast turnover. 


Looks right and is right in its attractive metal 
case. Smaller than most cigarette lighters. Slips 
easily into purse or pocket. The 4” blade has big, 
easy-to-read markings, White Clad® finish. 


Nationally advertised. It’s a “natural” for impulse wy pee-wee », furx: 


sales, so we’re giving the Peewee the biggest an- | = ia na ik A ye 
nouncement ever. A half-page ad in The Saturday S NEW "“PEE-WEE” 3 Sizes err 7a ae’ eo wo FT “Oe 
Evening Post is the starter. And a tie-in counter MEASURING TAPE [a : 


display is the follow-up in your store. * ey fgeKIN 


79¢ 
Note how the ad and the counter display (on 


right) work together. They show your customers 
practical, everyday uses for the Peewee and point 
out why they need this tape. The display holds 
four each of the 6 ft., 8 ft. and 10 ft. Peewees. A 
dozen in all and you'll sell them by the dozen. 
Order from your Lufkin wholesaler now! 

) 


PW 1COUNTER DISPLAY ASSORTMENT 


Peewee tapes are also available in 
individual packages. Hang them 


Memmeenees 911.52 Bee 
$7.55 | display that organizes all your 


TOTAL DEALER PRICE — WT ole pg tego faster turn- 
J . 


THE UEKI, RULE COMPANY 


RULES + PRECISION TOOLS 


SAGINAW MICH «+ MIDOLETOWN_.N VY + BARRE. ONT 


Want more facts? Circle 143 p. 75 
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easy handling ... instant fusing 


Here’s the tape for high voltage insula- 
tion! Easy to work with, Gold Seal 
Rubber Tape fuses together instantly, 
provides long-life insulation protec- 
tion. With its high dielectric strength 
and ability to conform to irregular 
shapes, Gold Seal makes a_ perfect 
insulating splice — and makes repeat 
sales! For faster turnover, for steady 
profits, ask your supplier for Gold 
Seal Rubber Tape made by Jenkins 
Bros., Rubber Division, 100 Park 
Avenue, New York 17. 


In 10-roll containers or 
single rolls. 


a 


— 
iin ' , 
a 2 Each roll sealed in 
A@> cellophane, stays fresh. 

eee” 


Gold Seal Frictione RUBBERe Plastic Tapes 


Commercial and Specification Grades 


Want more facts? Circle 144 p. 75 
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Dealer in 50th state 
makes the most of natural climate 


| 
| 
i 
| 
| 
| 


| 
| 


Perpetual sunshine and warmth spells a boom to Hawaii’s hard- 
ware dealers who merchandise lawn and garden lines. And there 
are other advantages to having sunlight in abundance. 

These pictures show Uptown Hardware, in Honolulu, the 50th 
state’s biggest city. Uptown’s front is all glass to soak in light. 
Opaque ceiling panels (see lower picture) let in still more light 
to bathe the store in brilliance. 

The wave motif on the store front reminds tourists of the 
nearby beach at Waikiki. Aside from a steady sun soaked climate, 
Hawaii’s dealers have much the same store designs and manage- 
ment problems as dealers on our continent. 





m 


Pictures courtesy of M & D Store Fixtures, La Puente, Calif. 








the /atest in 
abrasive too/s... 


mee . 


FLAT AND 
HALF-ROUND FILES 
—in Coarse and 
Medium Grits 


er 
— : 
, te. 


SANDING DISCS—Replaces sandpaper, 
yet unlike sandpaper, last indefinitely. 
Carbide grits are brazed to thin 


flexible steel, resulting in minimum 
creasing or wrinkling. Available 


Clog-Free...Smooth Action in Fine, Medium, and Coarse 


Grits and 5° and 6° Sizes. 
For Home Workshops « Carpenters 


OF: le) lal-) am) /t-1.4-) ow af (0400) 1-3-3 Com 


ABRASIVE 


There's a new Karbide King abrasive for every pth ag Speier 


io) eames Aal-1-1 | nce] ame ol-lalolaPame-(ell-1Me-lanie-lale ME) (-1ei dale Sizes 
at- Tale me-y- ly eam-y- ale ii are Me-Jal-1-) €-e- ale mo t-1ot-Mn le] a-) (104 dale 


' ABRASIVE 
sanders and polishers. These abrasives, no mat- RIM CUTTING 


fer how they are'used, are clog-free. Just wire WHEELS— in 61", 
7%", 8", 9” and 10° 
brush them or use solvent and they are ready to Sizes 


VE-Y-moh']-1ar- ale moh d-1am-ler-licmumaG-1aellel-ma@lalem-lele-liha-1- 
handlejobs effectively becausethey haveasmooth 
action feature. Your customers will find that they 
are easier to use, work fast and last indefinitely. 


Karbide King abrasives are available in a com- HAND 


: | 2 SANDERS— 
e)=)¢c MI LAL- MoD) (clit laleM-1P4-1-O el m-dal-leliale my laleliare in Medium and 


, Fine Grit 
and smoothing alJ types of woods or plastics. eaten 


They work equally well on non-ferrous metals SANDING SHEETS FOR 
ELECTRIC HAND SANDERS 
and vinyl tile. —in Fine, Medium and 
Coarse Grits. 
Two Sizes, 2%" x 6" and 
3%" x 7°. 


DELUXE SAW & TOOL COMPANY 
500 E. Main Street, Louisvilie 2, Kentucky—Dept. HA-7. 


| am interested in Karbide King abrasives, please send me complete 
information and FREE sample sanding block, so | can try it. 


Name 


Address 
as ae eiitttns : ; : 
ac $e A ‘vo 4 ry pigs 2" tf } x 


ae ie kg EP Teo A pot io City aera ee ——— lll State. 
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HARDWARE 
ITEMS 
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EASY-T0-SELL 
PROFITS 


GRIES 


Wyeth Company begins its 


second century ot business 


St. Joseph (Mo.) wholesaler marks 


100th anniversary with sales event. 


CUP HOOKS 


One-Piece Durable | 


| Ez 





6 sizes ('/2"' %"') In Nickel and 
Brass, h 

i 4 ~-- re 121) 4 
carded 
popular 
plus Nickel and 


VE 
“eS UTILITY HOOKS 


Handy self-screw all purpose hook i: 
bright plated finishes. 2-to-a-card o: 
in boxes of 50. 





Wyeth Company, St. Joseph, Mo. 
wholesaler, is beginning its second 
100 years in the hardware busi- 
ness. 

The event was observed recently 
in St. Joseph with a four-day Mer- 
chandise Fair for dealers and sales- 
“men. About 100 manufacturers had 
exhibits at the fair on two floors 


Four generations of Wyeths 


A medallion to commemorate the 
centennial has been made. One side 
shows the company trademark, the 
other shows the territory served. 

A special section of the St. 
Joseph News-Press was devoted to 
the company and its history. 

The Wyeth Co. started in the 
hardware business in the frontier 


of a Wyeth warehouse. (Continued on page 90) 


Lacquered Brc.s, Nickel, 
Chrome or Bright lridite 
Finish in boxes of 25 with 
2 flat head steel screws 
per hook. 


FOUR GENERATIONS OF WYETHS 





Bright rustproof finish... 
4 popular sizes... boxed 
In an attractive counter 


display. Also available in 


. wr WF eles 
CAP NUTS 


complete range of 
thread sizes. 

Attractively finished and packed 

in a self-selling counter display 

assortment in 4 popular sizes. 

‘ Also available in bulk or in 

Mem boxes of 100 in all thread 


GRIES 


™ — ee A SON i LO CO CR A et 





HUSTON WYETH WILLIAM M. WYETH 


JOBBERS: Write now for prices and cato- 
leg sheets on GRC's full line of money-making hard- 
ware items, including DRAPERY RINGS, SCREEN 8& 
WINDOW HARDWARE, DRAIN COCK KEYS. 
DEALERS: See your jobber salesman for immediate 
delivery on these and other 
GRC hardware items. 





GRIES REPRODUCER CORP. | 
§ World's foremost producer of small die 7m Series poh ae 
+ 161 Beechwood Avenue, New Rochelle, N. Y. iieeaiantatt a 

NEw Rochelle 3-8600 JOHN WYETH WYETH, JR. 

Want more facts? Circle 146 p. 75 


88 «© HARDWARE AGE, July 2, 1959 


WILLIAM M. WYETH, Ill 








It’s easier 
to stock 
just ON E 
line... 








It’s PROFIT-WiIsSE 
to stock... 





You get more than a quality line when you handle Channellock 
pliers. You get the line with the best seller of them all... the 
Channellock No. 420. Hundreds of thousands of this one plier 
alone are sold every year by tool suppliers all over America. That's 
why these same suppliers tell us “it’s easier to stock just one line 

of pliers. We find it profit-wise to stock the complete Channellock 
line’. You will, too. Send for our new catalog. 


CHAMPION DeARMENT TOOL COMPANY 


MEADVILLE, PENNSYLVANIA 


Want more facts? Circle 147 p. 75 
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Wyeth Co. starts 
second 100 years 


(Continued; 


‘pl 
Wg rv 


‘profit for YOU- 
Instead of only 25% 


Yes, that’s right... four times the profit for one-fourth 
the work... that is exactly what new, miracle Instant 
Wipe-On will do for you. 


town of St. Joseph, with one-fourth 
of its $5000 stock in saddlery. 

William M. Wyeth founded the 
company in a three story building 
in St. Joseph, the town he selected 
after a journey across the country 
from Harrisburg, Pa., where he 
was born. 

Business was good from the 
start. The company prospered as an 
outfitter for crossing the plains, 
as Kansas and Nebraska were 
known in those days. Later, the 
discovery of gold in Colorado 
boosted business. In 1881 Wyeth 
was incorporated as the Wyeth 
Hardware & Mfg. Co., saddle and 


You surely know about the recent adverse 
publicity, test reports and governmental 
action about some waxes and their absurd 


harness making and tin work be- 
ing done on the premises. The com- 
pany became the largest saddlery 


claims and exaggerated advertising. business in the world until the 
Yes, it is true that women are tired of being wite ry epee bile. The c 
fooled by this exaggerated advertising and advent of the automobile, e com- 
poor performance. NOW—right now—is pany closed its leather shop in 
your chance to promote and sell your 1958. 

customers the sensibly advertised Instant 








Wipe-On, a crystal clear coating for floors 
that takes the place of wax, lasts longer, 5000 dealers on route 
. . anit: 1/, 
Compare the profits you get by promoting Today, with a capital of $1’ 
Instant Wipe-On. With waxes, about the 
almost 17 acres of floor space. 
Supers and discount houses cut the price so ‘ ; an Sagi P q 
there is no profit for anybody. Nearly 40,000 items are stocke 
with price maintained. That’s four times the — About 60 salesmen call on 5000 
profit for one-fourth the work. And you ins ali dealers in Missouri, Kansas, lowa, 
Instant Wipe-On has more and better in- | ; 
gredients, costs more to make, sells for more, Wyoming and parts of Arkansas, 
and ge st for a yoy -_ Texas, Montana, Utah, Idaho. 
see the difference immediately. ey like it ' ‘i -- 
~——come back for more. Saves women work South Dakota, and New Mexico. 
than waxes advertised with exaggerated ; . . ial : 
intense aud enld an eet oolete evenywhane. that beautifies better and since its beginning. When founde1 
William M. Wyeth died in 1901 
promotion will bring you the business. his 
Rush your order—try a quart at our ex- oad sine 
president. William M. Wyeth, son 
once.) Prove it on your own floors at home. of Huston, was elected the third 
S :, ; clear | elected chairman of the board when 
aves waxing e Saves scrubbing finish Hig John Wyeth, second son of Huston, 
Restores, resurfaces, protects p 
. Wy I, son of John 
Repairs scratches and worn places wi a ee Seen ee Se 
Wyeth, is executive vice-president 


beautifies better. 
million, the Wyeth Co. comprises 
best you can make is around 25¢ a quart. 
With Wipe-On, you make $1.00 a quart and 300 persons are employed. 
also get pleased, repeat customers. Nebraska, Colorado, Oklahoma, 
because it actually lasts many times longer] the miracle plastic finish A Wyeth has headed the firm 
Liberal, hard-hitting local co-op ads and| Protects longer than wax 
son, Huston Wyeth, became 
pense. (Send postal—we will credit you at 
Crystal : ; president in 1925. In 1947 he was 
Dries in 15 minutes F ON became the fourth president. Wil- 
Not a wax—not “cut’”—full profits 
and treasurer. 


rotects ond beastie 


It's a big spring spruce-up item! 


| 7 Officers are John Wyeth, presi- 
ak ee dent; M. R. Whitman, first vice- 
$1.49 pint $2.49 quart ™ 9 Moors president and general manager ; W. 
40% discount & M. Wyeth III, second vice-presi- 
dent and treasurer; G. V. Weddle, 
assistant treasurer; W. R. Johns, 
secretary, and M. W. Wyeth, chair- 
man of the board. 


Order at once from your distributor or direct! _ 
EMBREE MANUFACTURING COMPANY - ELIZABETH 4, N.-J 





ant more facts? Circle 148 p. 75 
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NUMBERS 


FOR YOU 


Sp 


Yim, 


“SAFE” black hammered, rustproof 
aluminum numbers assure a lifetime 
of customer satisfaction — just show 
‘em to sell ‘em. 


@ Rugged green, black and white display 
box retains its eye appeal for many, 
many months. 


Requires only 92” x 13” of counter space. 


Refill stock is immediately available; spec- 
ify ALH 2880-1D. 


Weighs 4% Ibs. 


100 numbers (10 each, “1” thru “0”); spec- 
ify ALH 2880D-1D for display with numbers. 


Suggested retail price: 
21¢ each. Total value: $21.00. 


Display is free. 
You pay only for the numbers. 


veer nn 


Order From Your Jobber 


SAFE PADLOCK AND HARDWARE CO. 
LANCASTER, PA. 


Want more facts? Circle 149 p. 75 








EOOKG- 


DISPENSES 6-FOOT WIDE 
POLYETHYLENE COVERING! 


oe ¥ i eh kad 


NEW! COMPACT! Dispenses 
profit by the yard 


ADVERTISED | 


LIFE 


Heavy Duty 


Polyethylene Covering 


for 1001 volume-building uses! 


Amazing space-saver! Exclusive, new display-dispenser! Takes only 21 
inches to accommodate 6-ft. wide Tidy Cov’r and 33 inches for the big 
10-ft. wide material. It’s the unique Tidy Cov’r folding that does it 
And it’s the versatility that makes it a hot repeat seller! Order from 
your distributor today. 


BY GERING 


<n Ye o 

* Guaranteed by 
Good Housekeeping 
Y tay a 


45 soveaviscd 


* USE IN HOME, GARDEN, FARM, BUSINESS! As a boat, equipment. furni- 


ture cover; crawl space liner; portable garage; painting drop cloth, 
more! 


© 6-FT. AND 10-FT. WIDTHS! Both in 200-ft 
foot for quick measuring’ 

* MIRACLE POLYETHYLENE! Transparent, flexible, lightweight, waterproof 
protects against water vapor, wind, weather damage! 


Samples and literature by writing Dept. HA-72 


GERING 


GERING PLASTICS division of STUDEBAKER-PACKARD CORP. Kenilworth, N. J. 
DISPLAYED AT NATIONAL HOUSEWARES SHOW 
BOOTH B-59—AIR-CONDITIONED ROOM 8 
Want more facts? Circle 150 p. 75 
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rolls, edge-marked every 





STARRING today in the 


nation’s most interesting 
homes! Your most profitable 
cabinet hardware line! 


STAR'S 


FAST SELLING 


merican 


Y ; 


Handsome steel and die-cast pieces 
beautifully finished in Chrome, Black, 
Polished Brass, Polished Copper. 
Nickel or Prime Coat. 


SWEPT-WING 
HINGE 

519 

Flush Type 

#516 

eg Goncones 


Wee a in %", Y,", 
#518 
Offset Type In %' 


DRAWER SLIDES 
#652 
All-steel 
sturdy drawer 
slide, mounted 
under drawer 
in center with 
only four nails 


7595 

3'' Centers 

(not avail- 
able in nickel) 


SEMI- 
CONCEALED 
HINGE 

#416 

For overlaid 


doors up to % 
of an inch thick 








ALWAY MAGNET 
CATCH 
#232. 
Only catch in its 
price class that can 
be used on lipped, 
flush or overlay 
doors (Aluminum 


Ask for complete 
catalog & price 
list TODAY. At- 
tractively finished 


Birch Plaqu 
11'/s"'x 15/2" x 

to display 
mounted samples 


available upon 
request. 


ycTs Co. 
STAR METAL reer 


380 Butler Street, Br 


Sold through wholesalers only 
Want more facts? Circle 151 p. 75 
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Bookt 


for a dealer's library 


a 





“Famous Slugger Yearbook; Of- 
ficial Softball Rules; Official Base- 
ball Rules” are three hardy annuals 
now available to dealers in 1959 
editions. One of the books, the 
Yearbook, is offered free to dealers 
in nominal quantities as an incen- 
tive giveaway. It cannot be resold. 
The rulebooks for softball and base- 
ball bear a small cost, and dealers 
may buy them in quantity for re- 
sale at a profit. Your ball-fan cus- 
tomers will be traffic for all three 
volumes. Some dealers give away 
all the books as part of a sporting 
goods’ sale event. Available from 
Hillerich & Bradsby Co., 434 Fin- 
zer St., Louisville 1, Ky. Yearbook 
pages: 60. Official Softball Rules 
price: 7¢. Official Baseball Rules 
price: 5¢. Resale for each: 10¢ 
or more. 

“Management for the Smaller 
Company” is a valuable reference 
for dealers with management prob- 
lems or growing pains. This book 
offers checkpoints that you can use 
to compare your business against 
others with similar problems. It 
shows you how to establish sound 
objectives and operating principles. 
It shows 
profit opportunities. Many aspects 
of personnel administration, such 


as salaries and union-management | 

7 
are amply covered. This | 
book is based upon the fact that | 


relations, 


smaller firms have very special 


problems needing special solutions. | 
“an Manage- | 
New | 


Available from Ameri 
ment Assn., 1515 Broadway, 


York 36. Pages: 402. Price: $9. 


, ‘ ; | 
“Evaluating and Using Business 


Indicators” brings dealers precise 
data on economic trends and pros- 
pects for the future. It shows how 
to use the many business indicators 
to predict the course of future 
events concerning your business. 
Financial specialists consider the 
impact of foreign developments, 
and the business 
next decade is surveyed. 
from American Management Assn., 
1515 Broadway, New 
Pages: 159. Price: $3.75. 





how to plan for future | 





outlook for the | 
Available | 


York 36. | 


REALISTIC ? 
You'd swear they 
just flew in: 


have everything your 


customers want... 
QUALITY . .. Victor Decoys have that 


quality look that tells your customers al a 
glance that here is the finest made. True-to- 
life design; the finest materials; expert 
craftsmanship and finish... all of these and 
more combine to make Victor Decoys the 
fines! you can offer to your customers. 


NEW DESIGNS ..- Victor Decoys 


now offer you a new, more true-to-life look. 
Decoys are wider across the back, sit lower 
in the water, giving a more lifelike appear- 
ance to high-flying game. Adjustable, all- 
position heads on many models and 
authentic, non-glare finish afford even 
greater realism. 


COMPLETE LINE ... When yovw sell 
the Victor Decoy line, you sell the most 
complete line in the world. Victor Decoys 
are available in molded fiber, plastic, and 
wood; in the widest range of species; and 
in a range of prices to suit the needs and 


pocketbook of every customer. | 


No. D-3 
Victor 
Magnum 








Built of light, tough molded fiber; finished in natural colors. 
Glass eyes. Mallard has head and wings painted with iri- 
descent paint for added realism and attraction. 9 species. 


No. D-10 
Victor 
Majestic 
Standard 


Life-size, Tenite plastic decoy; internally balanced. 
W ater-proofed and finished in realistic colors. Adjustable, 
all-position head with molded eyes. Seven species. 


Authentic, molded fiber goose decoy designed for field 
use. Two types of adjustable and interchangeable heads, 
upright and feeder. Stake included. Three species. 


Your wholesaler has the full-color Victor 
decoy catalog. Write for it. Stock the com- 
plete line—order from your wholesaler. 


ANIMAL TRAP COMPANY OF AMERICA 
Lititz, Pa. e Pascagoula, Miss. 
Niagora Falls, Canada 


Want more facts? Circle 152 p. 75 A 
Want more facts? Circle 153 p. 75 > 





[96 NEW MONEY-MAKERS FROM MILLERS FALLS 


tS See 
TOOLS 








YOU CAN BE 


with these New 


NEW HAMMERS TO ROUND OUT YOUR LINE! 


4 


= oi | : BALL PEIN HAMMERS 


CLAW HAMMERS RIP HAMMERS 


al 
. “Sure-grip”’’ oval hickory handle 
Top quality hickory handles e¢ Mirror polished e Black-painted head e 


octagon heads e ‘‘Perfect-drive’’ crown and pitch Highly polished face and pein 


Eleven new models to give you an even greater ) | Overall | Ship. W 


| i ’ 
CLAW at | List | Overall | Ship. Wot. 


Price No. BALL PEIN Length Ib oz 


range of sizes and styles in Millers Falls line Length | lb. o 


of fine hammers. Hickory handles shaped for 13 ox. | 1214” 4 14 | $4.50 1908 8 oz. 1234” 0 
firm grip and comfort (octagon on claw mod | Woz | 13 . 0 | 4.50 1912 12 oz. 1234” 15 
els, flat-sided on rip, oval on ball pein). All 200z. | 131%,” 6 15 4.75 1916 16 oz. 14” 6 
clear lacquered and securely wedged. Perfect | RIP 1920 20 oz. 1414” 10 
balance. Alloy steel heads precision hardened | | 16or. | 13 6 2 4.50 | 1924 24 ox. 1512" 8 
and tempered to minimize chipping. Claws | 20 oz. | 13% | 7 8 4.73 | 32 ox. 1334" 12 


bite even smallest nails Packed 4 in acarton Packed 4 inacarton 


BRAND NEW COMBINATION SQUARES 


Accurate, well-finished squares ¢ Grooved blades are grad- 
vated in 8ths, l6ths one side 16ths and 32nds (quick 


reading) on other © Double hairline levels © Cat's eye 


STEEL MEASURING TAPES 
THAT “MEASURE UP” 


All models packaged in handsome display boxes. Tapes 
are 3g flexible, white-faced steel. inches and fractions 
vials ¢ Hardened, spring-held scribers ¢ All edges ground in black. 16° stud markings and quick-reading foot figures 
are in red. Lightweight, pocket size. Detachable blades 


Tapes packed 1 per box 


e Cast beams 


No. 1276 handy 6° Pocket Square 
Packed 1 per box. Ship. wgt. 6 ozs 
$1.98 list price 


No. 3050 50-ft. No. 3100 100-ft. 
Ship. wgt. 12 ozs. Ship. wat. 1 Ib. 2 ozs. 
$5.29 list price $7.29 list price 


DELUXE MODELS — METAL HOUSING 





£ 

No. 1271 priced for promotions (12” 

Packed 10 per box. Ship. wat. 7 Ibs 
ryVVvVVvVYTY 2 boxes in a master carton. Ship 


wat 
14 Ibs. 10 ozs. $.99 list price 


Sturdy, rust-resistant steel case covered with attractive 
vinyl. Reinforced opening and roller. Stainless steel and 
aluminum trim. Hook on end of tape for easy, one-man 
measuring. Winding handle folds flush and has push 
button release. Easily refilled with replacement blades 
No. 3051 (50-ft.) Replacement Blade $3.50 list price or 
No. 3101 (100-ft.) Replacement Blade $5.25 list price 


VVVUVVVUV 


No. 1280 rust-resistant black blade with 
white figures for easy reading (12” 
Packed 1 per box. Ship. wat. 12 ozs 
$1.98 list price 


No. 2050 50-ft. No. 2100 100-ff. 
Ship. waft. 9 ozs. Ship. wat. 1 Ib. 1 oz. 
$3.29 list price $4.95 list price 


STANDARD MODELS — PLASTIC HOUSING 


No. 1290 Deluxe. Same as No. 1280 
Combination Square above, plus center 
head (12”). Packed 1 per box. Ship. 


wgt. 1 lb. 1 oz. $2.75 list pice Big buy’’ in tape rules for less than the price of a refill 


Durable, high-impact styrene case steel reinforced for 
long life. Easy, one-finger winding. Fits comfortably in 
palm. Streamlined, black case has strong eye appeal 


>SisSsnt<-<S> S > Bhs Oars KKK 





TOP MAN 


Millers Falls Tools... 


FINEST FOLDING RULE 


Large, eas: -reading numbers 
sides, 


lieth” graduations on both 
Brass-plated, smooth-working spring 
joints. Extends to 6 ft. plus 6” brass slide for inside meas- 
urement or depth gauge. Made of selected hardwood 
Packed 6 per box. Ship. wat. 2 Ibs. 4 ozs. 


No. 160 $2.50 LIST PRICE 


th edges. 


TIME SAVING PIPE REAMERS 


Quickly remove burrs from ends of pipes and conduits 
Selected 
Big sellers to 


Countersink or enlarge holes in sheet metol 
Bit brace shank 
plumbers, electricians, tinsmiths, etc 


alloy steel for long life 


PIPE REAMERS 


No Fits Pipe S} ip Wot List Price 


4 ozs. $1.95 
8 ozs. 2.50 


172 - Wy,” 
1 ib. 6 ozs. 4.25 


imi @ box 


NEW, INEXPENSIVE “QUIK-BITS” No. 400 


Priced tor volume sales Hold-fast’’ hex shanks 


—_ 
for slip-proof drive. Fit any 14 or larger chuck quik Bil 
Specially heat treated and tempered for long 
life Easily resharpened. Bore through hardest 
wood. Depth of cut: 414. Length overall: 614” 


Individually carded for self-service and display 


W at 
lib. 11 ozs. 
lib. 14 ozs. 
2 Ibs. 

2 ibs. 3 ozs. 
Z2 ibs. 5 ozs. 
2 ibs. 10 ozs. 


Carded and packed /Qin 


No. 4006 BIT SET 


Roll up sales with this roll of 
bits. Plastic pouch with “hang 
up” holes contains popular 
selection of six bit sizes: 3g. 
Vn” 4g, 3440 Ve° and 1— 
Packed 3 in a box. Ship. wat 
2 Ibs. $4.25 list price 


: 
! 
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? 
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HEAVY DUTY POWER BITS 
No. 838 


Bore big holes easily with high speed steel 
blades that cut through ordinary nails, ob- 
structions, etc., tound in floors and partitions 
Milled flats for firm chuck grip. Fit any 3g” 
or larger drill. May also be used in 14" drills 
with Shank Adapter or Quick-Change Chuck 


Depth of cut: 7”. Length overall: 83g” 


' ' f 
Hole {Shank | Ship List 
| Dia Dia. | Price 


7 


3 
7 ‘* 


, ‘ 
5” | “ . - | $1.65 





b. 12 ozs. 


| i 


Packed in plastic sleeves — 6 ina box 


’ y r y 
‘Hole [Shank | Ship | List 
Dia. | Dia. | Wot. | Price 

> + + t 4 
1 Ib. 12 ozs. | $2.20 
1 ib. 14 ozs.| 2.30 
1 ib. 14 ozs.) 2.40 
2 Ibs. | 2.50 





] *” 
1 ” 
3 ‘* 
! 


; 


i1 
’* 7 
LA 1 
838-1',”" | 1 





Packed in plastic sleeves — 4 ina box 


— Wea DUTY oem ES 
er 7 ROME oo: 
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No. 8380 
POWER BIT MERCHANDISER 


Sell the benefits of big-bore bits with this eye 
catching, compact display (3° x 12’). Hard 
maple test block dramatizes bit’s cutting ability 
Packed 1 in a box. Ship. wgt. 8 lbs. Free display 
List price of tools: $35.90. 


No. 8383 
14” POWER BIT EXTENSION 


Triples the reach of power bits 
of 838 Power Bits. Carded and packaged 4 in 
Ship. wgt. 2 lbs. 8 ozs. $2.50 list price 








Takes all sizes 


Qa box 


No. 8381 
SHANK ADAPTER 


Permits use of No. 838 Power Bits and No. 8383 Extension 
in 14” drills. Mounted on blister-pack display card and 


packed 6 in a box. Ship. wat. 12 ozs. $.95 list price 


No. 8382 QUICK-CHANGE CHUCK 


The easy way to change bits 
Mounted on blister-pack dis 
play card and packed 4 in 
a box. Ship. wat. 1 lb. 2 ozs 
$1.75 list price 








NEW BALL-BEARING '%' DRILL ABRASIVE CUT-OFF SAFETY BLADES 


Tile, pipe, cinder block, concrete 
AT O N Ly w, 95 LIST PRICE are ia eens and easily with 
these rugged, resin-bonded blades. 
Specially designed for long life 
and safety at high speeds. 5” 
arbor holes. 


FOR | NON-FERROUS fh METALS 


| No.8A | 8” | $5.50 
| No.7A | 7” | 4.75 
ow savery ADEs |_No. 6A | 6” | 3.75 
FOR MASONRY 
No.8B | 8” | $5.50 | 
No.7B | 7” 4.75 | 
No. 6B it . 6” | 3.75 | 


asnasive CUT: 


Pushed l ina fibre eavellene. 


eer 


ss* 
werk une pau 


No. 1678 COLORFUL 
MERCHANDISER 
High, industrial-grade performance at a remarkably low Complete assortment to fit 
price that’s what you can offer your customers in this all standard portable 
new 4” Drill. Ball-bearing armature for extra power, electric saws. Three each 
stamina, and smooth-as-silk operation. Full 2.7 amp. rating. Nos. 6B and 7B blades, 
two each Nos. 6A and 8B, 
one each Nos. 7A and BA. 
Packed 1 in a box. Ship. 
wgt. 6 Ibs. 2 ozs. Display No. 646 Saw with abrasive 


free. List value of blades cut-off blade slices through 
homeowners. Packed 1 in a box. Ship. wat. 4 lbs. 6 ozs. $54.25. concrete block. 


2S XS HSU SK -OD SOS BESTA LO DESTAS> 
NEW UNIVERSAL WOODWORKING LATHE 
(=< 


=) 


2250 RPM gearing for high torque. New, exclusive, easy- 
to-use spindle lock. Full-grip side handle. 7-ft. 3-conductor 
cord. Direct drives wide line of inexpensive attachments. 
A real bargain buy for professional craftsmen as well as 


No. 2180 $3,450 LIST PRICE 


8° SWING — 30” BETWEEN CENTERS 


:, Vvww 
Here's a low-cost way fo produce high quality woodworking that will appeal to ¥vvry 


many customers. Packed with superior sales features previously found only in vrvvr 
more costly lathes. Turns work up to 8” in diameter and 30” long. As a universal "vv 
lathe, it can be powered by any suitable electric drill or motor with at least 
144 H.P. Particularly suited for use with the famous ‘888’ Power Unit, the 2180 
Lathe is the latest addition to the versatile ‘“‘Dyno-Mite’" Power Workshop 


Packed in 2 cartons. Ship. wgt. 17 Ibs. and 8 Ibs. 


No. 2181 MOTOR MOUNT No. 2182 TOOL REST No. 927 FACE PLATE 


6” diameter for turning out bowls, 


ash trays, lamps, etc. Extra heavy 
Makes it easy to turn long pieces of work. coautrettion Gashad 3 la @cansten. 
Keeps long turnings straight. A popular Ship. wgt. 2 Ibs. $3.75 list price. 
accessory. Packed 1 in a carton. Ship. 


Fit ticall i tor. i 
its practically any drill or motor. Permits wat. 4 ibs. 8 ozs. $5.95 list price. 


quick change of belt speeds. Pulley and 
V-belt included. Packed 1 in a carton. Ship 
wgt. 5 Ibs. 8 ozs. $5.95 list price. 


ne FALLS (/ 
ppele) S— ) 


SINCE 


1868 
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conventions shows conferences 











Convention Check List 


For complete details about the conventions listed by dates below use 
the alphabetical listing following this quick check list. 


imberly | iomas arawar 7, 
os ates 6 mg Stocks the World's 


Janney p Hil | 
t.12 and Gift Sh Minneapolis Birmingham S | ‘ 
= trper cng Me 9 Stolen Ga 16-19 Moore-Handley Hardware Co. Largest Upp y 0 
& 


Housewares Gift Show, Phil- Inc., Fall Merchandise Mart 


adelphia Birmingham 
13-17 National Housewares Exhibit, 31 to Walter H. Allen Co., Stockhold 


Atlantic City Sept. | ers’ Meeting and Merchan 


13-24 American Hardware Supply Co. sensi cantina PRODUCTS 
Gift Show, Pittsburgh September 


19-23 National Retail Hardware 
Assn Conaress Los Angeles 6-9 Beck & Gregg Hardware Co. 
. v 22 ‘ asl Cc - 7 
19-29 Geo. Worthington Co. Toy and Fall Merchandise Show. At 
Gift Show, Cleveland anta 


26-28 Our Own Hardware Co., Sum 13-16 Midwest Hardware & Tous Immediate Shipment! 
mer Convention and Stockhold wares Show, Chicago 


ers’ Meeting, Minneapolis 16-17 Industrial Distributors’ Forum. DISTRIBUTOR’S DISCOUNT 
26 to Moore Handley Hordwore Co. Wash ngton i of 


Aug.! Inc. Fall Merchandise Mart 21 Franklin Hardware and Supply Without Minimum 
 Neehvill Co., Annual Convention and , 
aeeiien Ceca chides! Meolles a Stock Requirement! 

ton, Pa. 


27-30 Nationa! Builders’ Hardware 
2-5 Combined Wholesale Hardware Convention, New Orleans 


Exhibition Dinkins-Davidson 28 to National Hardware Show, New SOCKET HEAD | 

Hardware Co. Kin } Hoard ware Oct. 2 Yy rk ; = CAP SCREWS 

Co., Sharp-Horsey Hardware Mw {ALLOY AND | 

Co., Atlanta October the 
} 


Liberty Distributors Summer 4-7. American Hardware Manufac conchae | 
Buying Meeting, Chicago turers Assn.—National Whole 

Associated Fishing Tackle Mfrs. sale Hardware Assn.—Nationa! 
Trade Show, Chicago Assn. of Sheet Metal Distribu 
Moore-Handley Hardware Co. tors, National Convention, At 
Inc., Fall Merchandise Mart lantic City 

Mobile -10 Mid-America Lawn, Garden & SOCKET SET SCREWS 
Sporting Goods Jobbers Assn. Outdoor Living Trade Show (ALLOY AND HEXAGON KEYS 
annual meeting, Chicago. Chicago 

Moore/Handley Hardware Co. Pacific Southwest Hardware STAINLESS STEEL) — 
INC Fall Merchandise Mart Assn. Convention, Anaheim, 
Birmingham Calif. 

Long- Lewis Hardware Co. Hardware Wholesalers Inc.., 
Wholesale Trade Days, Birming Convention and Merchandise 


ham Show, Fort Wayne SHOULDER SCREWS 











August 





























National Events D. C., sponsored by the American 

Supply & Machinery Mfrs’ Assn., 

Atlantic City Convention of the Inc., and the National Industrial 

American Hardware Manufacturers’ Distributors’ Assn. For informa- 
Assn.—National Wholesale Hard- tion write W. B. Thomas, Hunter- FLAT HEAD 

ware Assn.—National Assn. of Thomas Associates, 2130 Keith | SOCKET CAP SCREWS 

Sheet Metal Distributors, Oct. 4-7, Bldg., Cleveland 15. 

Atlantic City, N. J. Headquarters 


L 
| kr BUTTON HEAD 
Dennis and Shelburne Hotels. Ar- . oa a SOCKET CAP 
thur L. Faubel, AHMA secretary, Liberty Distributors, Fifth and Bris- Vv 


SCREWS 
342 Madison Ave., New York 17. tol Sts., Philadelphia, Summer Buy- 
Thomas A. Fernley, Jr.. NWHA ing Meeting, Sheraton Hotel, Chi- | 
managing director, 1900 Arch St., cago, Aug. 2-5. | Write for 
Philadelphia 3. | 64-page Catalog today. 
| Try us on your next rush order! 














National Builders’ Hardware Conven- 


, ; yd | 

Associated Fishing Tackle Manufac- tion, Sept. 27-30, New Orleans, | | 

turers Trade Show, Aug. 2-7, Hotel Headquarters hotel, Hotel Roose- | 

Sherman, Chicago. John M. Holmes, velt. Exposition and meetings at | 
430 Bond Bldg., Washington 5, D.C. Municipal Auditoruim. Sponsored 


by National Builders’ Hardware SCREW CORPORATION 


Assn., John R. Schoemer, managing 691 BROADWAY * NEW YORK 12, N.Y. 
Industrial Distributors’ Forum, Sept. director, 515 Madison Ave., New 


16-17, Statler Hotel, Washington, York 22, and American Society of Sang 7-060 
| Want more facts? Circle 154 p. 75 
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SALES BUILDERS 
from NATIONAL... 


NATIONAL VINYL-INSERT 
THRESHOLDS 


Provide air-tight fit and combine good 
looks, easy installation, efficiency, low 
price. Heavy-duty vinyl strip is easily in- 
serted after threshold has been fastened 
down. No exposed screws, no hook strips. 
Comes in 3 widths (1%", 32", 4°)— 
any length. 


TWO-IN-ONE DOORSTOP 
WEATHERSTRIP COMBINATION 


Heavy gauge rolled aluminum moulding 
has viny! insert which weatherstrips doors 
or windows and assures noiseless closing. 
Aluminum is surface treated to prevent 
oxidation and to provide bond for paint. 
Available in 7’ lengths with screws—in- 
stallation holes punched. 


““CASE-TITE”’ SNAP-ON 
WEATHERSTRIP 


Designed for metal casements and made 
of special spring alloy aluminum. It's in- 
expensive and simple to apply—no nails, 
screws or special tools required. Snaps 
on sash frame and is held firmly by its 
own tension. In bulk (6° lengths), or in cut 
sets for 2, 3, 4 light vents. 


ORDER FROM YOUR JOBBER TODAY 
OR WRITE FOR CATALOG 


NATIONAL METAL 
PRODUCTS COMPANY 


National Metal Products Co. 
2 Gateway Center, Pittsburgh 22, Pa. 
Want more facts? Circle 155 p. 75 
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Architectural Hardware Consult- 
ants, George P. Merrill, executive 
secretary-treasurer, 220 “E” St., 
Santa Rosa, Calif. 


National Hardware Show, Sept. 28- 
Oct. 2, Coliseum, New York City. 
Sponsored by National Hardware 
Show, Inc., 331 Madison Ave., New 
York 17. Frank Yeager, managing 
director. 


National Housewares Exhibit, July 
13-17, Convention Hall, Atlantic 
City, N. J. Sponsored by National 
Housewares Mfrs. Assn., 1130 Mer- 
chandise Mart, Chicago 54, Dolph 
Zapfel, executive secretary. 


National Retail Hardware Assn. Con- 
gress, July 19-23, Statler Hilton 
Hotel, Los Angeles. Sponsored by 
National Retail Hardware Assn., 
964 N. Pennsylvania St., Indian- 
apolis 4, Ind. 


Sporting Goods Jobbers Assn., Aug. 
3-4, Sheraton Hotel, Chicago, an- 
nual meeting. Ellis Murphy, Room 
923, 600 S. Michigan Ave., Chi- 
cago 5. 


Regional Events 


Walter H. Allen Co., 6210 Denton 
Drive, Dallas, Aug. 31 to Sept. 1, 
annual Stockholders’ Meeting and 
Merchandise Show at Baker Hotel, 
Dallas. 


American Hardware Supply Co., Gift 
Show, July 13-24, at company dis- 
play rooms at 41 Terminal Way, 
Pittsburgh 19. 


Beck & Gregg Hardware Co., 217 
Luckie St., Atlanta 1, Sept. 6-9, at 
Biltmore Hotel, Atlanta. 


Combined Hardware Wholesalers’ 
Dealer Show, Dinkins-Davidson 
Hardware Co.—King Hardware Co 
—Sharp-Horsey Hardware Co., 
Aug. 2-5 at Atlanta Biltmore Hotel. 
Dinkins-Davidson Hardware Co., 88 
Central Ave., S. W., Atlanta 3. 
King Hardware Co., 490 Marietta 
St., N. W., Atlanta. Sharp-Horsey 





HARDWARE HUMOR 


HARDWARE _ 








IT'S BEEN 
A LONG TIME 


12 years to be exact. For 12 
years now our consistent advertis- 
ing has been sending customers, 
millions of them, to hardware 
stores—to your hardware store for 
their Water Masters. And our 
1959 advertising campaign is 
bigger than ever. 


A small stock of Water Masters 
assures you of easy, quick furn- 
over, round the year sales. 


GET THE 
GENUINE 


WATER 
MASTER 


The Hardware Man’‘s 


TOILET TANK BALL 


America’s Largest Seller 


Want more facts? Circle 156 p. 75 








Life Lite’ 


RECHARGEABLE 


This revolutionary new flashlight is the 
perfect gift item appealing to everyone! 
Handsomely designed in two-toned grey | 
and golden finish. A natural impulse sel- 
ler . . . great traffic builder! Life-Lite re- 
charges when plugged into AC outlet. 
Never corrodes! A profitable, nationally 
advertised product 


ta deamnininn $59 


4 


, > 


NEVER 
NEEDS 
BATTERIES! 


$ 


FOR IMMEDIATE PROFITS 7 


CONTACT YOUR WHOLESALER 


TODAY OR WRITE , oo 
Alkaline Battery Division 
ulton Industries, Inc. 


Vere et, ee 


Want more facts? Circle 157 p. 75 








ITH these bold, bright, Lamson 
W oarton labels, you can fill orders 
faster — with fewer mistakes. Even in 
dimly lighted stockrooms, you can 
easily spot the right fastener on top- 
most shelves. Labels are printed in 
different colors, for easy product 
identification. 
Inside the carton, as well as outside, 
you get the best from Lamson. You get 


Get the extra vatue ot WISIIBIILITY 


fasteners made to top quality standards 
in the industry’s most modern plants. 
You get the benefits of one-source 
buying, from the Lamson complete 
line. “Bulk up” your orders to save 
handling and delivery costs. 

Your Lamson Distributor is our 
working partner in bringing you the 
easiest-to-handle, easiest-to-sell line of 
fasteners in the industry. 


LAMSON €& SESSIONS 


5000 TIEDEMAN ROAD + CLEVELAND 9, OHIO 
Plants in Cleveland and Kent, Ohio « Chicago and Birmingham 


Want more facts? Circle 158 p. 75 
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WE DO A REAL ALL MY DEALERS 
BIG BUSINESS TELL ME THAT— 
NOW - THANKS AND LOOK AT ALL 
TO YOUR FULLER THE SPACE YOURE 
TOOL-A-MAT SAVING 


PRLS 1) TT T1001 Awa 


7 
TOOL-A-MAT Takes only 15’ 
Get the story from your job 


S| FULLER Bil) se 


3522 Webster Avenue, New York 67 


Fuller Products are made in U.8.A., England and other countries, of the highest quality materials, by skilled 
eraftsmen . . . designed for service . . . and rigidly inspeeted to preserve Fuller Quality and Reliability. 


Want more facts? Circle 159 p. 75 








Ss. 


“Let's hold the meeting at your 


E 
house. It’s so warm with that : 
it 
fi 


Gas Heater!” 


9 Vented Models 
15,000 to 85,000 BTU 


25 Unvented Models 
10,000 to 50.000 BTU V 800 


Ladies like homes that are comfortable. 
With Martin they can be warm—be safe— 
be satisfied. Note the Continental 
Console Styling with lifetime porcelain 
finish. All AGA approved for natural, 
liquefied or manufacturers’ gases. 

Send for New Catalog 


“Space Heaters from the Space Capital’’ 


MARTIN 
Stamping & Stove Co. 


am ITSVELLE. ALABAMA 
Want more facts? Circle 160 p. 75 
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Convention Calendar 


(Continued ) 


Hardware Co., 276 Marietta, N. W.. 
Atlanta. 


Franklin Hardware and Supply Co. 
Annual Convention and Stock- 
holders’ Meeting at company offices 
and warehouse, 863 Easton Rd., 
Warrington, Pa., Sept. 21. Open 
house Sept. 20. 


Hardware Wholesalers, Inc., Oct. 
25-27, convention and merchandise 
show, at company offices, Nelson 
Road, Fort Wayne, Ind. 


Janney, Semple, Hill & Co., Toy and 
Gift Show, July 6 until Sept. 12, at 
company headquarters, 22-26 Sec- 
ond St. S., Minneapolis 1. 


Long-Lewis Hardware Co., Fifth Ave. 
N. at 9th St., Birmingham 2, Bir- 
mingham Wholesale Days, Aug. 
10-15. 


Mid-America Lawn, Garden & Out- 
door Living Trade Show—Chicago, 
Oct. 8-10, International Amphi- 
theatre, Chicago. Frank Yeager, 
331 Madison Ave., New York 17, 
managing director. 


Mid-West Hardware & Housewares 
Show, Sept. 13-15, Navy Pier, Chi- 
cago. William B. Moody, show 
manager; William F. Ewert, oper- 
ating manager. Sponsored by IlIli- 
nois, Indiana, Michigan and Wis- 
consin Retail Hardware Assns. 


Moore-Handley Hardware Co., Inc., 
27 South 20th St., Birmingham, 
Ala., Fall Merchandise Marts, at: 
Nashville, July 26 to Aug. 1; Mo- 
bile, Aug. 2-8; and Birmingham, 
Aug. 9-12 and 16-19. 


Our Own Hardware Co., Summer Con- 
vention and Stockholders’ Meeting, 
July 26-28, at general offices at 
618 N. 3rd St., Minneapolis 1. 


Pacific Southwest Hardware Assn. 
Convention, Oct. 13-15, Disneyland 
Hotel, Anaheim, Calif. Otto H. 
Grigg, 1519 S. Garfield, Los An- 
geles 22, managing director. 


Supplee-Biddle-Steltz Co. House- 
wares & Gift Show, July 7-9, at 
company warehouse, 5th and Bristol 
Sts., Philadelphia 5. 


Wimberly & Thomas Hardware Co., 
Inc., 1809 First Ave. S., Birming- 
ham, Wholesale Trade Days, Aug. 
10-15. 


The Geo. Worthington Co., Toy and 
Gift Show, July 19-29, at company 
warehouse, 802 St. Clair Ave. N.W.., 
Cleveland. 








> 


‘ YR ‘ % Try % ’ ’ ea ’ 
MELMAC” CENTER at GIMBEL’S, 
PITTSBURGH, PENNSYLVANIA 
Take advantage of consumer familiarity with the name. 
Metmac”™. Bring your MELMAC quality melamine 
dinnerware patterns together in a MeLmMAc Center. Try 
it. even if you carry only two or three lines. Stock should 

move faster—profits soar higher. 


MELMAC is the registered trademark of American Cyanamid Company 





Want more facts? Circle 161 p. 75 





World’s Most Complete Metal Ladder Line 


) So light a 2-foot The adjustable, 
; runge ac 
ladder can belifted = op°7PR" us way 


with one finger forms a regular 
stepladder: can 


[] Stronger than any _—be used on uneven 
surfaces such as 


other metal ladder, — strraces ses 
pound for pound upward to make 


(_] Precision engineered °° © ***ension.” 
(J Fireproof, rustproof. PATENT PENDING 
corrosion and 
shock resistant 


(_} Non-magnetic, 
non-smudging, 
non-sparking 





iP si LOulLy 


_ MAGNESIUM LADDERS 


ae nit 
 Outlast ... outperform other ladders. 


' Write for full information, catalog and prices 
on complete line and other household products. 





SHITE METAL ROLLING « STAMPING CORP. 
"} 443 Fourth Avenue, New York 16, N. Y. 


PLANTS: Warsaw, Ind. and Brooklyn, N. Y. 
World's Largest Producers of Magnesium Products 


| 
| 





Want more facts? Circle 162 p. 75 


STEADY SELLER 


with its quality look and feel! 


TIDY-MAT 


Want more facts? Circle 163 p. 75 
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C. Hager & Sons Hinge Mfg. Co. ¢ St. Louis 4, Mo. 
In Canada, Hager Hinge Canada Limited «+ Kitchener, Ontario 


Founded 1849 —Every Hager Hinge Swings on 100 Years of Experience 











EE —— 


Want more facts? Circle 164 p. 75 
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When anglers can browse 


you sell related items 

If you want to sell an angler 
more than one fishing item then 
display a variety to attract him. 
And display fishing gear so that 
he will want to browse. 

Like any other sportsman your 
fishing enthusiast wants a wide 
selection of gear for his sport. He 
may use one rod more than any 
others, but he still likes to have 
a choice. 

Smaller items such as lures, and 
artificial baits are a constant eye- 
catcher for him. Here’s a space- 
saver idea which catches the at- 
tention of anglers each time they 
enter or leave the Wehrmann 
Hardware Store in Sheboygan, 
Wis. 

One-inch pipe set into a plywood 
base gives firmness. The pipe can 
be rotated. Bait cards are at- 
tached to five-sided sheet metal 
display units. These stands have 
half-inch pipe supports bracketed 
to main one-inch pipe. 

Other fishing gear is shown on 
wall shelves near the five-sided 
lure, tackle and related items dis- 
play. 

After customers pass this dis- 
play they see fishing rods on a 
wooden stand which shows rods 
upright where customers easily 
reach them. 


Base for carded display unit also is 
used to promote minnow pails. 


GOOD NEWS terer trom 





A 
t esl 








THE ONLY WAY TO HAVE 
A FRIEND IS TO BE ONE... 


And we're the friendliest folk: you've ever seen. 
We want everyone in the DURO-Plastic distribut- 
ing family to know that there isn’t anything we 
can do... that we won’t do to increase the sale 


of our products in your store. 


PLASTIC MENDER and 
ruUSt REMOVER 3. | wa 


Asa TurwrE 


Fabric repairs 


newest items. PM-I repairs all vinyl plas- 
tics, and RR-I is just about the slickest 
rust remover and chrome cleaner you've 
ever seen. The packages are so beautiful 
that even my mother-in-law can't contain 
herself when looking at them! Buy now! 


Cordially,  . 
Vw 


Sales Manager and Son-in-lLaw 


My Mother-in-law’s a (OUD) is the only mother-in-law approved line. 


veteran. She was 


the battle of the bulge. ORDER FROM YOUR JOBBER OR WRITE 


THE WO ODHILL CHEMICAL CO. 


‘Originators and world’s largest manufacturers of Plastic Aluminum” 
1390 East 34th Street Cleveland 14, Ohio 
Want more facts? Circle 165 p. 75 
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How to survive and make 
money in hardware is subject 
of 32 p. Store Managers’ 
Guide. Gives useful figures 
on store sales, bankruptcy 
rates, etc. Send 25¢ for a 
copy to Reader Service Dept. 


Start a profitable Rental Busi- 
ness. 12 p. reprint tells what 
to rent, how to set charges, 
customer agreements, book- 
keeping forms, and other 
information. Send 25¢ to 
Reader Service Dept. for 


your copy. 


HARDWARE AGE 


ae Me ie el ek 

















even the bathroom is 


PURITAN 


CT GECULE 


11 decorators’ colors 


See your jobber! 


CLEVELAND 2, OHIO 
Want more facts? Circle 166 p. 75 
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IF YOU SELL POWER MOWERS YOU'LL WANT THESE 





straight 


from the shoulder 
tacts 


; ie Selling the mower is 
Nor just the beginning of 


a marriage between 
ENGINES 
ae you and the customer— 
a relationship that 
cannot survive on 


broken promises 
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i honeymoon between the buyer and seller of 


gasoline powered equipment is a short one. What does 
your customer think of you, your service and your 
promises after initial customer satisfaction wears off 
—after he’s forgotten what a good buy he made? 

We at Clinton give customer-dealer relationship after 
the sale top priority. 


That’s the main reason for Clinton’s comprehensive 





testing program. We test the equipment—we mate the 





engine to the machine—we make sure the engine and 





the equipment together perform far beyond the stand- 





ards of normal use. Because of this care taken in match- 





ing engine quality and performance to the equipment 





being powered, you won't find the same inexpensive 





Clinton Engine on low cost equipment and on pre- 





mium priced equipment as well. Your customer gets 





the quality performance and full value he pays for and 





has a right to expect. 





Let me ask you. Wouldn't you prefer to sell equipment 
that has been critically tested by the engine manufac- 
turer and given a Certificate of Approval? Wouldn't 
you rather sell equipment powered by engines which 
had been quality matched to the performance and price 
of that equipment? 

Only Clinton offers you:such a testing program. Only 
Clinton offers you the assurance that equipment must 
earn approval before it can be Clinton powered. Only 


Clinton truly matches the engine to the equipment. 


DON THOMAS 


President 


CLINTON ENGINES 


CORPORATION 


WORLD'S LARGEST MANUFACTURERS OF THE MOST COMPLETE LINE OF AIR-COOLED GASOLINE ENGINES 
Dept. A-4, Maquoketa, lowa 


Want more facts? Circle 167 


p. 75 
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How’s the Hardware Business? 





Best home building year in history probable 
but dependent upon several important "ifs" 


Some 1,450,000 homes will prob- 
ably be built in 1959. This will be 
a record, well ahead of the 1,328,- 
000 homes constructed in the rec- 
ord year of 1955. But there are a 
couple of important “ifs” involved. 

The “ifs” are: if Congress ap- 
proves new mortgage insuring au- 
thority for the Federal Housing 
Administration; if the threatened 
July 1 steel strike does not hamper 
delivery of the many steel items 
necessary to completion of new 
homes. 

Right now, housing starts stand 
at an anually adjusted rate of 1.340 
million. This is down slightly from 
the April rate of nearly 1.4 mil- 
lion. The figure, though high, would 
be higher but for some hesitancy 
on the part of builders. These 
builders are holding back to see 
if FHA will be voted funds by con- 
gress to continue insuring mort- 
gages. 

A long-term steel strike would 
have its effect on building, too. 
Though a strike is expected, it is 
seen as only a token strike of short 
existence. 

The best building months, July- 
August, are still ahead. With fast 
Congressional action on FHA funds 
and a short steel strike, 1959 will 
be a boom year for new housing. 

Heavy home construction is al- 
ways a boon to hardware dealers, 
for it means new customers buy- 
ing dozens of new items for their 
homes. The 1959 home market has 
another important aspect. There 
are 56 million homes more than 
nine years old which need some de- 
gree of improvement, from closet 
and patio hardware to virtual re- 
construction. 

With banks eager to loan home- 
improvement money under FHA, 
and personal income nearing a new 
peak of $357 billion annually, home 
improvements are also headed for 
one of the best years on record. 

New homes and old-home im- 
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provements spell bonus sales for 
dealers. Basic hardware, tools, fas- 
teners, housewares, and lawn and 
garden sales benefit when home 
building activity or improvements 
increase. 


Hyde Mfg. brings out 
marine line of tools 


The Hyde Mfg., Southbridge, 
Mass., is entering the marine sup- 
plies market with a line of boat 
tools under the brand name of 
Capt. Hyde. 

The tools in the line are a re- 
finishing paint and wood scraper 
with narrow blade and long, slim 
handle; a heavy-duty bent scraper 
for removing scale and for remov- 
ing paint with a blow torch, chemi- 
‘al or electric paint remover; a 
flexible caulk knife. 

All tools are individually pack- 
aged on blue and white nautical 
‘ards featuring illustrations of tool 
uses on boats. The tools are dis- 
played on a wire rack with the 
Capt. Hyde identification. The rack 
is free with the assortment. 

The Capt. Hyde Line also fea- 
tures an electric paint remover 
which is not included in the assori- 
ment. Catalog sheets and further 
information are available from the 
company. 


ASMMA index shows new 
orders still booming 


New orders for industrial sup- 
plies and machinery in April were 
down slightly (1.4 percent) from 
March, but still rolling along at a 
high rate. 

New orders in March this year 
matched the all-time high set in 
January, 1957, according to the 
American Supply & Machinery 
Manufacturers’ Assn. The April 
figure was down 3 points, to 218 
points (July, 1948 — 100 points). 


Wholesale sales gain 
15 percent in April 


Merchant wholesaler sales 
climbed in April for the eighth suc- 
cessive month. April sales were 
estimated by the Dept. of Com- 
merce at $10.7 billion, 16 percent 
ahead of April, 1958, and 3 percent 
higher than this March. 

Sales in the hardware whole- 
saler group rose 15 percent in April 
over the same month last year, 
while inventories were up 5 per- 
cent. 


Factory sales of paint 
up $35 million in ‘58 

Factory sales of paint, varnish 
and lacquer to the trade in 1958 
rose to $995.4 million or $35.5 mil- 
lion over 1957 figures according 
to the Dept. of Commerce. 

April sales totaled $103 million 
an increase of $15.3 million over 
March this year. 


Consumer Mailers 





New Wholesalers’ Aids 


for Dealers’ Use 


Bostwick-Braun issues 
mailer for summer sale 


A mid-summer sale flyer for 
dealer promotion has been brought 
out by Bostwick-Braun Co., Toledo, 
Ohio, wholesaler. 


The four-page mailer in full 


CHAMPION BUSBER 
Me 


GARBEN HOSE 





F, 4 
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oat’ BE SURE TO STOCK THESE 
wr prROVEN SALES _ LEADERS! 


PLATED HEX KEY SETS PLATED OPEN END WRENCH SETS 


"Ie. F is oe 2 oe cl ewewmes "Saree, OGG 2 « 0 0 6 o Pee. 
#18,7 pe. . . 37¢ "Ser atGea, SOG - « + « + Be 
#44, 11 pe. 79¢ #4B, 4 pc. clip set, black . 95c 
*Skin-Packed Items. All others in durable, attrac- #SP7K. . - 95e #51 634P clip set, plated . $1.35 
tive self-selling printed plastic pouches. #9SL,1 8 pc. . ° $1.39 #51634RP, 5 pc. pouch e « $ 1.49 


OPEN STOCK KEYS PACKAGED PRICE PER HUNDRED 


Dimensions Socket Set Socket Head Pressure Quantity 


Approx. wt Price : 
jsmey “od wna ~ pag a loos tj = oie Terms: 2% 10 days, net 30, F.O.B. factory. 


035 1, 2 100 r $1.80 Full freight allowance on 100 Ibs. on Hex 
5 3, 4 C 100 2 1.80 
5,6 : 100 2 2.00 
100 4 2.64 
100 6 3.16 . 
sae c te For full-line catalog and name 
\ 3.390 
100 2.1 4.22 of nearest jobber, write: 
100 3.3 4.40 


50 «| 50 5.40 
50 6.9 6.40 
25 12.5 10.80 
25 10.2 f 15.20 


25 1] 33.00 


ee i: ee aa INDUSTRIES, INC. 
25 16 64.00 7 


25 a 96.00 Upland 7, Penna. 
, a a 12 148.00 


1M, WM 10. 16 162.00 
1%, 1% 10 25 296.00 
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Keys. All other wrenches 150 Ibs. or more. 
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New Wholesalers’ Aids 
(Continued) 





color on a newspaper size sheet 
features one coupon special worth 
$2. 

This flyer contains specially- 
priced items selected to pull added 
traffic on outdoor living equipment, 
sporting goods, children’s summer 


Allied Western offers 
off-season promotion 


A “Gadgetfare” tabloid promo- 
tion to stimulate dealer traffic for 
in-between selling periods has been 
designed by Allied Western Dis- 
tributors, Inc., wholesaler at San 
Francisco. 

The Gadgetfare promotion has 
been distributed to Western Hard- 
ware dealers for mailing to more 


Key eee 
GATE OMY 


toys, houseware items and hand 
tools. 


than 400,000 customers. The flyer, 
with four pages and 65 items, 











PORTABLE 
PATIO LAMP 


Priced by Droplite to 

sell Profitably at 

$2.39! Works where 

other more expensive 

lamps won't; sells 

when other lamps 

don't. Rustproof, 

weatherproof, tar- 

nishproof. Rugged, 

heavy-duty wire and 

clamp. Protective vinyl coating. 
Perfect for outdoor use. Great 
for garage, workshop, attic, 


crawispace, darkroom, all hobbies. Cd 


marks Allied’s expansion into the 
housewares field. It is the com- 
pany’s first tabloid promotion. 

A circus theme is used to denote 
a carnival of values. Much of the 
merchandise offered is shown at 
special prices. Dealer reaction has 
been so good, Allied says, that 
plans are now underway for the 
next tabloid. 


DELUXE 
JUMBO PLASTIC 
CLOTHES LINE 


Verified retail value $1.98 & up. 
Droplite makes it a hot seller 
from $1.29 to $1.49! Heavy- 
duty steel core. Guaranteed 


t| il 
. 
IS On NN ae no stretch, no sag, for two 
| Z full years of constant use. Dries 
. = fast, stays clean, resists mil- 
dew. In colorful, sales-stimulat- 
; ing vinyl display bag. 


SPOT-A-LITE ALL-PURPOSE LAMP 


Priced to sell fast at $2.49. 
Modern styling in four 

bright decorator colors. 
Clamps anywhere for use as 
study lamp, bed light, read- 
ing lamp. Used with in- 
sect-repellent, spot, flood: 
all regular 

and spe- 

cial bulbs 


Bingham offers dealers 
packaged 88¢ toy sale 
A complete 88¢ toy-sale package 
is offered to dealers by the W. 
Bingham Co., wholesaler at Cleve- 
land. 
This toy sale package includes a 
broadside and 46 piece display kit. 
(Continued on page 112) 


fast _- 
movers 





EXTENSION CORD 


; "OP YAAGE TOYS at Gree LOW LOW PaKE 
HOT promotional items. Oversize and 
rugged for indoor and outdoor use. 
Guaranteed unbreakable rubber con- 
nectors. Red, green or black wire. 
IS ft., 25 ft., 50 ft., and 100 ft. lengths. 


drop-lite ELECTRIC MFG. CORP 


119 Ave. D, New York 9, N.Y. CAna/ 8-3370 
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SUT BOW AnD SAVE! 
LARGE SELECTION TOF TOTS! 
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we'RE MAKING BIG MONEY Now THAT WE'RE SUGGESTING — 
SCOTCH’ BRAND MASKING TAPE WITH EVERY PAINT SALE / 








“SCOTCH” and the plaid design cre registered trademarks of 3M Co., St. Paul 6, Minn 
<n 


Tiinnesora (fining ano \/fanuracturing company E> 


V 
++ WHERE RESEARCH IS THE KEY TO TOMORROW SR 
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and car keys / 
AUTOMATICALLY : 


PRESS lever, which automatically 
STARTS machine, which automatically 
oe = =| CUTS Key — machine automatically 
mover | JL |{| STOPS itself 
al NO FUSS—NO BOTHER 
Its a MONEY-MAKER 


Here's the Chicago Double Acting Gravity Type for You! 
Hinge for Lightweight Dwarf Louver Doors. 


SOME EXCLUSIVE FEATURES—-Smooth Easy Action ® No- MAIL COUPON TODAY 
Sag Pivot Mounting ® Minimum Oscillation ® Violent 

Action Eliminated ® One Size for %4” to 1%” thick doors. KEIL LOCK CO.. INC 

Avaiteble with Hold Goon Fetare Tyee, goo? telés door | | Charlestown, New Hampshire 


STOCK e DISPLAY e SELL f 


. 
: _— 








| 
| 














Type F8007 and FH8007— for Full Height Louver Doors—requires Please send complete information on your 


at least %°' space between door top and frame head . . . . 
ee ea on ae No. 1 series of Key Duplicating Machines 


Ask Your Jobber or Write Direct for Literature Name 


“Makers of Quality Hardware Since 1885" PLEASE PRINT 


— Address 
Chicago Sprina abeuue (hr City Zone State 


1500 CARROLL AVE., CHICAGO 7 ILL | 
Want more facts? Circle 171 p. 75 Want more facts? Circle 172 p. 75 
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Republic Bolts and Nuts... 


BUILD CUSTOMER CONFIDENCE 


There’s something about a spanking clean show win- 
dow that inspires an attitude of confidence toward 
you and your business. And it is the confidence of your 
customers which, in the long run, builds your sales and 
profits. 

Republic Bolts and Nuts are confidence-builders, too. 
When you display the name “Republic Steel’, you imme- 
diately identify yourself with a company your customers 
know and respect. Republic produces the world’s widest 
range of standard steels and steel products. Moreover, 
the Republic Steel trademark—just as it appears on each 
fastener package in your store—is promoted the year 
around in leading trade and consumer advertising media. 
As a result, Republic’s fine reputation for integrity and 
product quality will boost your stock with customers— 
as surely as a spotless show window! 


Equally as important is the technical excellence of 
Republic products. Republic Steel’s Bolt and Nut Divi- 
sion has had more than a century of design and produc- 
tion experience—has the know-how and facilities to pro- 
duce fasteners of unexcelled quality. And Republic is an 
integrated steel producer, with full control over every step 
in the manufacturing process—from raw ore until the 
finished fasteners reach your store. 

In addition, Republic supplies you with a number of 
valuable selling aids. So if you’re really ‘“‘on the go’’— 
determined to build even greater prestige and profits for 
your business—Republic Bolts and Nuts can help you 
keep established customers coming back, and new ones 
coming in. Wouldn’t you be wise to stock them now? For 
complete information, get in touch with your nearest 
Republic Distributor. Or mail the handy coupon. 


The Public Respects the Quality of Republic Products! 





FLEXIBLE PLASTIC PIPE—for livestock watering, lawn sprinkling, 
irrigation uses. In coils from 2” through 3” diameter; straight 
lengths in 4” and 6” diameter. Plus a complete line of fittings. 














ROOF DRAINAGE PRODUCTS— oc complete line that's competitively 
priced and ready to use. These uniform products are supplied in 
galvanized steel and ENDURO® Stainless Steel. 





STEEL PIPE—for plumbing, heating, air conditioning, and all other 
home and building uses. This high-quality pipe is available in a 
full line, in sizes you want. 


WIRE NAILS AND STAPLES—ca complete line for every farm and 
home use. Also ideally suited to and accepted by the building 
trades. Made from wire specially produced for nail manufacture. 
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like a Spotless Window... 


3 

CHOICE OF 20,000 STANDARD TYPES AND SIZES, a few of them shown in Republic Steel's convenient Price-Finder, which can be hung in any handy 
picture above, is a valuable Republic selling ‘plus’. Republic Bolts and location, to help you quickly locate and price any type of fastener. And 
Nuts come in eye-catching, spill-proof packages with easy-to-read labels Republic also supplies informative literature. 

that make attractive self-selling displays. Another important selling aid is 


REPUBLIC® 
STEEL 


Wolddi Wideat Range 
% Standand Steels ani 
Sth Produ Deel 


Want more facts? Circle 173, p. 75 
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J 


> 


REPUBLIC STEEL CORPORATION 
DEPT. HA-6968 
1441 REPUBLIC BUILDING + CLEVELAND 1, Ok'O 


Please send more information on: 
C) Fasteners C) Nails and Staples 
[) Flexible Plastic Pipe C) Steel Pipe 
© Roof Drainage Products 


Name Title 





Company 
Address 








City Zone State 
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Bingham offers dealers 
packaged 88¢ toy sale 


(Continued from page 108) 


To get the deal, dealers agree to 
buy the 88¢ toy assortment of 30 
dozen toys. There are no more than 
12 pieces of any one toy in the as- 
sortment. 

Dealers who buy the deal get the 
30-dozen assor{ment, display kits 
of streamers and other selling aids, 
and 500 of the four-page broad- 


sides complete with their imprint. 

Some 33 items are featured at 
88¢ each in the broadside, ranging 
from guns to dolls. The broadside 
is designed for Fall and Winter 
mailing. 


Business failures up 


Business failures were 314 for 
the week ended June 4, Dun & 
Bradstreet reports. Failures the 
preceding week were 264, but 325 
for the corresponding week of last 
year. 


Promotions 


Manufacturers’ New 
Merchandising Plans 














The 


OMPLETELY Dey m 45 minut 


TINSSER «© / 


. cuwica™ 


DO-IT-YOURSELFER and PROFESSIONAL ! 


With quick-drying B-I-N Primer-Sealer 
you can solve any of your customer's 
problems requiring priming, sealing 
and stain-killing. In one application, 
this versatile white undercoat... 

» PRIMES ... any interior surface; has excel- 


lent hiding power; even adheres to glass, 
metal, and other difficult-to-grip surfaces. 


» SEALS... even the most thirsty, porous 
surfaces; dry wall, new or painted plaster, 
raw wood, plywood, wallboard. 


» KILLS STAINS... grease, soot, sappy 
streaks, knots, old varnished woodwork, 


and dries completely dry, ready for finish 
coat, in just 45 minutes. 


Both professionals and homeowners like 
its ease of application—by brush, roller 
or spray gun—its freedom from linger- 
ing paint odor, its easy cleanup. And 
painters know they can prime and pro- 
ceed to their finish coat without moving 
drop cloths or scaffolding. 


Also manufacturers of Bulls Eye® Shellac * 


Spray Shellac « 


The quick drying feature of B-I-N is as 
important to the home owner, trying to 
stretch his spare time, as it is to the cost 
conscious professional. 

Profit from these Added Advantages: 


A profitable item, fair traded for your | 


protection. 


Backed by advertising in American | 
Home and Living for Young Home- | 


makers. 


Carrying one all purpose primer re- | 


duces inventory. 


Free “How-to-do-it” folders available | 


for your consumer trade. 


ZINSS 


S/NCE /6489 


WM. ZINSSER & CO. 


516 West 59th St. 319 N. Western Ave. 
New York 19, N. Y. Chicago 172, Illinois 


Trimlac® © Bulls Eye Black Gloss® 
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Bernz contest creates 
hardware store traffic 


Otto Bernz Co. will begin a con- 
sumer contest Aug. 15, with a tie- 
in traffic builder for hardware 
stores. The contest, Bernz-O-Matic 
Family Sweepstakes of 1,001 
prizes, will be backed by heavy 
consumer advertising. 

Customers who enter the contest 


Tm wee 
FAMILY SWEEPSTAKES OF 1001 PRIZES 


WIN+2-WEEK VACATION = 


im ACAPULCO anv MEXICO CITY © coe cnmniene 


noe 


~ 


-— 
PRES ENTEY BL ANE 


PLUS HUNDREDS OF OTHER EXCITING PRIZES! TAKE ONE 


a we Ge nog 
~ me SC csvey staan 
t-— = tee) ” ge 


: 
od 2 
«x 


tics BS 


i" VS. a BIS 


get an entry blank at hardware 
stores. To qualify, a customer fills 
out his name, address and the name 
and address of his dealer. The 
blank lists 25 uses for the Bernz- 
O-Matic torch and contestants are 
asked to add a 26th use. A customer 
does not have to purchase a Bernz- 
O-Matic product. Winners will be 
chosen by a drawing, beginning the 
week of Dec. 7. 

Consumer advertisement in two 
colors will appear in full and double 
page spreads from Septemoer 
through November in Saturday 
Evening Post, Better Homes & 
Gardens, True, Living for Young 
Homemakers, Parade, This Week, 
Popular Science, Popular Mechanics 
and New York Times Magazine. 

Dealers of the first 20 winners 
will receive $250 in free 
Matic merchandise. 


,ernz-O- 





see tomorrow’s products 
at the 14th annual 


NATIONAL | 
HARDWARE 
SHOW 


including the 


LAWN, GARDEN « OUTDOOR 
LIVING DIVISION 














It's the show buyers know as the most 
complete and diversified trade show in 
America. More than 40,000 attend annu- 
ally to learn what's new in hardware, 
housewares and allied items ... lawn, 
garden and outdoor living products. 





COLISE 
This year over 1,000 manufacturers will 


. NEW YORK CITY 
unveil tomorrow’s products, packages, pro- i 
motions and profit-offerings. So plan today | 
to attend. Fill out and mail the coupon for 
your free badge of admission. 





— 
NATIONAL HARDWARE SHOW 
Suite 1103, 331 Madison Ave., New York 17, N.Y. 
Please check below if you wish us to make hotel reservations for you. 


Please Print) 


SEPT. 28 - OCT. 2 TYPE OF BUSINESS 


Please check below the classification of your business. 

- Wholesaler Retailer Dept. & Chain Store Buyer 

please fill out coupon and mail wb , Importer-Exporter Mfgrs’ Agent Manufacturer Other 
NATIONAL HARDWARE SHOW Please send us your hotel reservation blank. 

M ~ 1 ° e L r i . 

Suite 1103, 331 Madison Ave., New York 17,N.Y. inors under 18 yrs. of age will not be admitted under any circumstances 


ee 
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SAW SMITH 


radial 


afm @ Sa W 


with the 


23165 


exclusive selling features 














ath 5 


EXCLUSIVE! 


Out-front Controls 
_.. loosen, locate, lock 
instantly, easily . 
with one hand! 


EXCLUSIVE! 


Vari-speed Selective 
Drive... . 7 speeds, the 
correct RPM for any 
possible operation! 


EXCLUSIVE! 


Sliding Table... solid, 
adjustable, ends fence 
and table slat changing, 
fumbling! 


EXCLUSIVE! 
Automatic Coil Cord 
... hidden, out of the 
way, protected from 
damage at all times! 


_~ — 


EXCLUSIVE! 


Switch-over Blade 
.} unique either-end 

arbor, full table capac 

ity for all miter cuts! 


most potent power tool profit package ever offered the dealer! 


Product ...The newest, 
finest and safest in radial 
arm saws .. . the peak of 
power tool achievement! 
Not “redesigned or window- 
dressed”. . not just “im- 
proved or streamlined”... . 
but a totally new power tool. 
SAWSMITH was creatively en- 
gineered from the ground up 
especially for your most 
demanding power tool 


Promotion ... We're keeping an eye on your cus- 
tomers . . . we’re keeping their eyes on you. They will 
see SAWSMITH again and again .. . in a battery of big, 
hard-hitting ads in the big-time, big-circulation mag- 
azines read most by your power too! prospects: 
Saturday Evening Post, Popular Mechanics, Popular 
Science, Mechanix Illustrated, Better Homes & Gardens, 
American Home and Family Handyman. You'll build 
traffic . . . stop traffic with an unusual display, colorful 
point-of-sale aids, attractive consumer literature and 
generous cooperative advertising. It’s a complete, 
completely new program to bring prospects into your 
store and send ’em home as happy owners! 


nn } 
——— 


—_ 


\ 


Profit... Competitively 
priced, SAWSMITH offers far 
more in exclusive features! 
Demonstration is dramatic 
... selling is easy! Attractive 
dealer terms include maxi- 
mum trade and quantity 
discounts, liberal freight 
terms, deferred billing, many 
other features tailered to 
make SAWSMITH most- 
wanted ... in store and in 
workshop, too! 


send now 1oF 
details of te 
‘al introductory 


Newest member of America’s FIRST FAMILY of Power Tools 
... by the manufacturers of the world-famous SHOPSMITH Mark 5 


YUBA POWER PRODUCTS, INC. 


800 EVANS ST., CINCINNATI 4, OHIO 


A Subsidiary of 


YUBA CONSOLIDATED INDUSTRIES, INC. 





New FREE Lock Merchandiser 








Colorful 
Compact 
Store-tested 


It’s a beauty and it really moves mer- 
chandise! It’s Free! All you pay for are 
the items on the display. 

Every retailer who has tested this new 
ILCO Counter Merchandiser (No. DP57) 
says it's the hottest lock salesman he 
ever had in his store. Here’s why: 


1. Locks and latches are strong “impulse purchase” 
items. 








2. li's colorful and appealing to the eye: wing 
panels a gorgeous red, center panel a deep blue, 
attractive natural wood frame. 


3. Quality merchandise with a name your cus- 
tomers know and have confidence in — ILCO. 


4. Quick turn-over, standard stock items: night 
latches, deadlocks, padlocks, cabinet locks, key- 
hole locks, cylindrical locksets, door knobs — 24 
items in all! 


5. Compact — consolidates display space for 24 
popular items into less than 2 sq. ft. of counter space; 
dimensions: Base 40” x 6”, overall height 22%”. 


IMMEDIATE DELIVERY — Ask your jobber about this spectacular new 


| ' ; | . ; , 
o/)) sales producer or write direct for complete information 


INDEPENDENT LOCK CO. 


Fitchburg, Mass. 


< Want more facts? Circle 176 p. 75 
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Established manufacturers’ 
representatives wanted for 
famous brand of nation- 
advertised firearms 
State 


present lines handled and 


ally 
and accessories. 
how long associated with 
each. Advise states now 
covered, also names of 
associate members of your 
firm. Territories available 
latter part of 1959. Send 
complete resume when re- 
plying. All inquiries will be 
answered. Reply to: Box 
72, Hardware Age, 56th 
& Chestnut Sts., Phila. 39, 
Pa. 








| 
| 
| 














( WRITE FOR YOUR FREE: ) 


¥/ Complete Newest Set 
of Key Board Tags 
vColorful Streamers 
Thot Will Brighten Up\ \\ 
Your Store ' \ 
vW New Edition of Key \\\ \\ 
Blank Comporative List 


STAR Key & Lock 


Manufacturing Co. 


51 South First Street 
Brooklyn, N. Y. 
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Start a profitable Rental Busi- 
ness. 12 p. reprint tells what 
to rent, how to set charges, 
customer agreements, book- 
keeping forms, and _ other 
information. Send 25¢ to 
Reader Service Dept. for 


your copy. 
HARDWARE AGE 


Chestnut & 56th Sts., Philadelphia 39 


2700 outdoor posters 
advertise Lawn-Boy 


More than 2700 twenty-four sheet 
posters feature Lawn-Boy’s Quiet- 
flite model on outdoor advertising 
displays throughout the country. 

These posters mark the end of 
the first year of Lawn-Boy’s newly 
developed pattern of supplying out- 
door advertising on a cooperative 
basis to distributors and dealers. 
The outdoor program was based on 
last year’s sales from which a pack- 
age of all types of advertising was 
prepared for distributors. All de- 
tails were worked out for outdoor 
advertising long before the season. 
Darrell Meyer, Lawn-Boy advertis- 
ing manager, points out the pro- 
gram was accomplished with a min- 
imum of operational time and de- 
tail. 


5 power tools offered 
by Liberty wholesalers 


Five popular power tools and a 
special display rack are being of- 
fered to dealers by members of the 
Liberty Distributors Group. 

A 7-in. portable saw, 
versible drill, 14 in. drill, a sander 
and a power jig saw, all carrying 
the Trustworthy label, are the fea- 
tured tools. 

Liberty’s 
4300 N. 


14-in. re 


headquarters 
Sth St., 


are al 


Philadelphia 5. 


Wear-Ever offers low 


prices on sauce pots 
A price 
Sauce pots, 


promotion on covered 
running through Sept. 
24, is being offered to dealers by 
Wear-Ever Aluminum, Ine., New 
Kensington, Pa. 

Four sizes are featured: A 
at $2.69 (reg. $3.25); 6 qt, at $ 
(reg. $3.95); 8 qt, at $3.99 (reg. 
$4.50); and 10 qt, at $4.69 


$9.59). 


be qt, 


3 39 


{ rey 


GE hair dryers 


General Electric is entering the 
home hair dryer field with a model 
to carry a suggested manufactur- 
ers’ retail price of $29.95. The 
model is to be available at the re- 
tail level in September. 


for 
over 
75 years 


—McGILL 


24 TRAPS 


and RAT 


Over 75 years of customer preference 
attractively packed in this convenient, 
self-service 2-PAC. Eye-appealing, buy- 
appealing, pre-priced two for fifteen cents, 
and transparent package are proven traffic 
stopper features. Easy dependable, four-way 
trigger action build customer satisfaction. 


ALSTEEL 2-PAC 


This attractive, nickel- 
plated Alsteel 2-PAC 
sells itself. Easy and safe 
to set, sanitary ejection 
plus fast, dependable 
action features trap 
more sales. 


GEM TICKET PUNCHES 


A quality pressed steel 
nickel-plated punch with 
knurled handles at a 
popular low price. Avail- 
able with six assorted 
dies and three round 
dies. Pre-priced card 
attached. 


McGIL 


MARENGO ¢ 


METAL PRODUCTS 
COMPANY 
ILLINOIS 
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NRHA Will Spotlight Turnover and Profits 
At Its Los Angeles Congress; Jaly 19-23 


Profits, turnover, competi- 
tion and labor problems will 
be some of the_ subjects 
studied at the 60th annual 
Congress of the National Re- 
tail Hardware Association. 
The convention will meet at 
the Statler Hilton Hotel in 
Los Angeles, July 19 to 23. 

Here’s the program: 

Sunday: Registration, 
board of governors’ meeting, 
and dinner for NRHA of- 
ficers, directors, past presi- 
dents and their wives. 

Monday: Registration con- 
tinues, president’s reception, 
dinner, entertainment and 
dance. 

Tuesday: Official family 
breakfast for state, regional 
and national association of- 
ficers and directors. 

Melvin Kraemer, 
president, will 
convention. 

Roland A. Harris, execu- 
tive vice-president, Canada 
Cycle & Motors Co., Toronto, 
Ont., Canada, will talk on 
“People, Products and 
Space.” 

Leonard Farr, Farr’s, 
Coos Bay, Ore., will speak on 
“Are You Competitive?” 

J. E. Fishburn, Jr., vice- 
president, Bank of America, 
Los Angeles, will take “A 
Look at Tomorrow.” 

The convention will then 
adjourn for the day to enjoy 
the afternoon and evening at 
Disneyland. 

Wednesday: Russell R. 
Mueller, Indianapolis, man- 
aging director of NRHA will 
report on “A Definition of 
Distribution With Profit.” 

Howard W. Price, execu- 
tive vice-president and gen- 
eral manager of The Salt 
Lake Hardware Co., Salt 
Lake City, will talk on “The 
Wholesaler’s Stake in Build- 
ing Turnover At Retail.” 

John F. Spaulding, presi- 
dent, Skil Corp., Chicago, 
will discuss “Turnover — A 
Marketing Must.” 


NRHA 
keynote the 


L. E. Doyle, vice-president, 
Forest Lawn Memorial Park, 
Glendale, Calif., will speak 
on “When All Is Said and 
Done.” 

The Congress banquet, 
floor show and dance will be 
held that night. 

Thursday: Committee re- 
ports and election of officers. 

Godfrey P. Schmidt, coun- 
selor at law and monitor for 
the Teamsters’ Union will 
talk on “The Thrust for 
Power by Labor Union Lead- 
ers.” 

Roe Bartle, Kansas City 
mayor, will conclude the final 
session with his talk, “So 
You’re Going Home.” 

Following noon adjourn- 
ment the association’s board 
of governors will hold a 
meeting. 


S. R. SLAYMAKER II 


Slaymaker Lock Co. 
Elects Vice-President 


S. R. Slaymaker II, former 
assistant secretary and ad- 
vertising director, has been 
elected vice-president, Slay- 
maker Lock Co., Lancaster, 
Pa. 

Mr. Slaymaker will be 
responsible for the company’s 
advertising and promotion. 
He joined the firm in 1947 
as a salesman. He is the 
son of the company’s presi- 
dent, and grandson of the 
founder. 
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W. E. GALLAGHER 


Walt Gallagher Joins 
Texas Wholesale Firm 


Walt E. Gallagher has 
joined the sales department 
of Corpus Christi Hardware 
Co., Corpus Christi, Tex. 
wholesaler, and will do spe- 
cialty selling and sales pro- 
motion work. 

He was with Hibbard 
Spencer Barlett & Co., Evan- 
ston, Ill. wholesaler, and 
Peaslee Gaulbert Corp., 
Louisville, Ky. wholesaler. 


Southington Hardware 
Advances Chamberlin 


Cyrus C. Chamberlin has 
been elected vice-president, 
sales, Southington Hardware 
Div., Screw and Bolt Corp. 
of America, Southington, 
Conn. 

Mr. Chamberlin, who has 
been in the industrial fas- 


Cc. C. CHAMBERLIN 


tener field for 25 years, was 
the division’s general man- 
ager. 





Brush Makers Plan 
Promotion Campaign 


Expanded cooperative in- 
dustrial promotion, statisti- 
cal interchanges, and an en- 
larged membership were 
planned at a meeting of the 
Industrial Brush Div., 
American Brush Mfrs. Assn. 
last month in Chicago. 

First project in a promo- 
tional campaign will be a 
non-technical illustrated bro- 
chure on the types and uses 
of industrial brushes. Copies 
will be sent to purchasing 
agents, and also distributed 
by manufacturers. 

An extensive wage rate 
survey by job descriptions 
was approved. A composite 
report is to be made to 
members in October. 

Imports are not a problem 
at this time, the meeting 
was told. A survey showed 
a few specific instances of 
heavy inroads in domestic 
markets. 


A new membership com- 
mittee was organized to ex- 
pand memberships. William 
C. Arthur, Anderson Corp., 
Worcester, Mass., is chair- 
man. 

A formal declaration of 
purposes and objectives of 
the division was adopted, 
subject to final approval by 
mail ballot. 

Officers elected are: 

Chairman, V. F. Miller, 
Mill-Rose Co., Cleveland. 

Vice-chairman, Karl E. 
Weiler, Weiler Brush Co., 
Cresco, Pa. 

Secretary, Robert Reich- 
enberg, Woonsocket Brush 
Co., Woonsocket, R. I. 

Treasurer, Joe Larson, 
Sparta Brush Co., Sparta, 
Wis. 

Seventeen manufacturers 
attended the meeting. The 
next meeting will be in 
Worcester, Mass., in Oc- 
tober. 
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WIN JOHNSON 


J. R. Clark Co. Names 
Johnson Sales Director 


Win Johnson has been 
named sales director, J. R. 
Clark Co., Spring Park, 
Minn. Glenn R. Hovde was 
appointed assistant sales di- 
rector. 

Both men joined the firm’s 
engineering department in 
1949, 

Mr. Johnson has been as- 
sistant purchasing manager, 
advertising manager, eastern 
division sales manager and 
assistant sales director. 

Mr. Hovde has been in the 


city desk and production con- 
trol departments, and adver- 
tising manager and midwest 
division sales manager. 


Reiselt Will Manage 
Liberty Retail Stores 


Gordon E. Reiselt, south- 
ern New Jersey salesman, 
Supplee-Biddle-Steltz Co., 
Philadelphia, Pa. hardware 
wholesaler, has been pro- 
moted to manager, Liberty 
Retail Stores, Inc. 

The Liberty Stores are 
sponsored by the Supplee- 
Biddle-Steltz Co. 


J. M. Tassie Elected 
Lenox, Inc. President 


John M. Tassie has been 
elected president and chief 
executive officer, Lenox, Inc., 
Trenton, N. J. Mr. Tassie 
has been president of the 
company’s two wholly-owned 
subsidiaries. 

Leslie Brown, the former 
president, was elected chair- 
man of the board. 





News About Dealers: Store’s Old-Fashioned 
Atmosphere Gets Publicity, $1500 in Sales 





Washington, D. C.—W. S. 
JENKS & SON HARDWARE in 
the downtown section re- 
cently did $1500 worth of 
volume without spending a 
nickel for promotion. A city 
newspaper published a story 
about the unusual lines of 
hardware—pot bellied stoves, 
copper kettles, apple pickers, 
and wheat mills—that this 
store is famous for stocking. 
After the article was pub- 
lished, 10 Franklin fireplaces 
were sold at $150 apiece. 
Owner Victor Siegel has pur- 
posely kept the store front, 
interior, displays, and mer- 
chandise assortments some- 
what cluttered and old fash- 
ioned. He says there is a 
little bit of nostalgia in all 
of us. 


Rudyard, Mont. — SANVIK 
Bros., INC., salesman Donald 
Blake and his wife were on 
a trip to Hawaii last month. 

(Continued on page 121) 


Arrow Hardware: Please 
Write to Us Again 


We received a request for 
information from Arrow 
Hardware, Route 88, Arrow- 
head Park, N. J. Unfortu- 
nately this address appears 
to be incorrect because mail 
addressed to it has been re- 
turned. 

We would appreciate it if 
Arrow Hardware would get 
in touch with us and let us 
know exactly how mail must 
be addressed to reach them. 


Dealers Continue Balloting on Fair Trade; 
Harris Says Support by Dealers is Helpful 


Additional ballots on Fair 
Trade received by Hardware 
Age in the past two weeks 
continue to show an over- 
whelming desire for an ef- 
fective Fair Trade law. 

(See HA, June 4, p. 73, 
and June 18, p. 107, for ear- 
lier details on this Fair 
Trade study.) 

As this report is written, 
the voting results now show 
these figures: 

Total ballots cast 

For Fair Trade 

Against Fair Trade.... 
Disqualified 

% in favor of Fair Trade 95 

As reported in these pages 
in previous issues, Hardware 
Age submitted the results of 
this survey to members of 
Congress who are influential 
in the passage of the two 
Fair Trade Bills now under 
consideration. 

Acknowledgement of this 
material has been received 
in letters from Rep. Peter E. 
Mack, Sen. Hubert Hum- 
phrey, and Rep. Oren Harris. 


Rep. Harris is chairman of 
a House committee that held 
hearings on Bill HR 1253 
earlier this year. 

A copy of the voting re- 
sults was also sent to Sen. 
Thurmond of a Senate com- 
mittee that has been holding 
hearings on Bill S. 1083. The 
acknowledgement from Sen. 
Thurmond was in the form 
of a mimeographed post card. 
It is doubtful if his staff 
actually showed him the ma- 
terial. 

Hardware Age plans to 
draw this voting to his atten- 
tion again. But, in the mean- 
time, individual! dealers could 
help the effort for a Fair 
Trade law by writing their 
views to their own Congres- 
sional representatives. 

Rep. Harris, in acknowl- 
edging the information on 
the Fair Trade voting, said 
that “it will be helpful to us 
when HR 1253 is debated on 
the floor of the House, and 
we appreciate your making 
this information available to 
the Committee.” 





CARL G. GUTMAN 


Skil Appoints Gutman 
New Products Manager 


Carl G. Gutman has been 
appointed to the newly-cre- 
ated position of new products 
manager, Skil Corp., Chi- 
eago, Ill. 


Mr. Gutman was with 


Black and Decker Mfg. Co. 
and has almost 20 years ex- 
perience in the portable 
power tool field. 

Edward K. Sterba has been 
named product manager for 
lawn and garden, automotive, 
portable saw and Perma-Grit 
tools and related accessories. 
Mel Von Busch becomes 
product manager for metal- 
working and service trade 
tools and related accessories. 
William J. Brady was ap- 
pointed product manager for 
woodworking tools and re- 
lated accessories. 


National Key Elects 

Duane Willis 
elected vice-president, Retail 
Sales Div., National Key Co., 


has been 


Cleveland. Mr. Willis joined 
the firm in 1954. 
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Sales Vice-President 
Elected at McCulloch 


Charles D. Allis, former 
general sales manager, Mc- 


CHARLES D. ALLIS 


Culloch Corp., Los Angeles, 
Calif., has been elected vice- 
president, sales. 

Mr. Allis serves on the 
board of directors of the 
Power Saw Mfrs. Assn. 


Ridge Tool Expands 


Ridge Tool Co., Elyria, 
Ohio has signed an agree- 
ment with P. T. Tools Div., 


G. N. Raymond, Ltd., Mel- 
bourne, Australia, for the 
manufacture and sale of 
Ridgid Tools in Australia 
and New Zealand. Produc- 
tion will start immediately. 


Air Control Acquires 
Wood Products Line 


Air Control Products, Inc., 
Coopersville, Mich., has pur- 
chased Rock Maple Products, 
Ine. The newly-acquired 
company’s line of built-in 
and portable chopping blocks 
has been added to the Leigh 
line of building products. 


Ramset Names Benedict 
To Sales Manager Post 


R. H. Benedict, Jr., former 
assistant field sales manager, 
has been named sales mana- 
ger for Ramset Fastening 
System, Cleveland, a part of 
Olin Mathieson Chemical 
Corp. 

Mr. Benedict joined the 
company in 1955 to take 
charge of its Ramset train- 
ing school. 





News of the Trade 





Union Wadding Elects 
Sales Vice-President 


Stanley H. Britten has 
been elected vice-president, 
sales, Union Wadding Co., 
Pawtucket, R. I. 

He was director of sales, 
Rubberset Co., Westfield, 
N. J., a subsidiary of Sher- 
win Williams Paint Co. 


Mastic Tile Appoints 
Fisher Sales Manager 


Robert L. Fisher has been 
appointed general sales man- 
ager, Mastic Tile Corp. of 
America, Vails Gate, N. Y. 

Norman Martin was named 
western division sales man- 
ager and Lawrance Horan, 
his assistant. 

Joseph Morris was ap- 
pointed assistant sales man- 
ager, Eastern Div. 


Enterprise Co. Elects 
Hobbs a Vice-President 
Harley B. Hobbs, advertis- 


ing director, Enterprise 
Paint Mfg. Co., Chicago, IIL., 


has been elected a vice-presi- 
dent. 

Patrick Anderson has been 
advanced to advertising 
manager. 


Jacobus’ Sons Acquire 
Andrea Corp. Supplies 


A. G. Jacobus’ Sons, Inc., 
Verona, N. J. has acquired 
the inventories and equip- 
ment of Peter Andrea Corp., 
17 Vandewater St., New 
York, N. Y. 

The newly-purchased 
equipment and machinery 
will be installed at the Jacob- 
us Roller plant at Pine St., 
Verona, N. J. The Andrea 
Corp. manufactured polyure- 
thane foam painter roller 
covers. 


RPWDA Moves Offices 


The Retail Paint & Wall- 
paper Distributors of Amer- 
ica, Inc., has moved to new, 
larger offices. New address: 
8131 Delmar Boulevard, St. 
Louis 30, Mo. Telephone 
VOlunteer 3-1010. 


the world’s finest magnesium levels 


with many EXCLUSIVE features! 
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DEALERS: 


PICTURE 
HANGERS 


by ATE 


BETTER HOUSEHOLD 
MARDWARE SINCE 1872 


BULL tere PICTURE 


HANGERS 
E. H. TATE CO. © 251 CAUSEWAY ST © BOSTON, MASS 
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MAKE EXTRA PROFITS WITH 


Flaohival 


**America's Favorite"’ 


Electric Immersion Water Heater 


Ideal for home, laundry or general farm use. Plugs into any wall 
socket (110 volt AC or DC). Over 1 million in use. Good profit 
item. Nationally advertised. 


Write for literature, naming your favorite jobber 


FLASHEAT ELECTRIC, INC. 


a a gg Leading Mfr. and Supplier to Jobbers 


F $5.95 
| List 
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Watertown Co. Names 
Marketing Director 


George N. Wilcox has been 
promoted from assistant to 
the sales manager to the 
newly-created post of di- 
rector of marketing, Water- 
town Mfg. Co., Watertown, 
Conn. 

Mr. Wilcox will direct 
sales activities of the com- 
pany’s Lifetime Melmac din- 
nerware line and of the Cus- 
tom Molding Div. and will 
coordinate all marketing 
functions. 


Groya Gets Delta Post 


George J. Groya, 
service manager, Delta Power 
Tool Div., Rockwell Mfg. 
Co., Pittsburgh, Pa., has been 
named product manager of 
Delta Woodworking. 


former 


Salscheider Is Elected 


Ray J. Salscheider has 
been elected executive vice- 
president, Denison-Johnson 
Inc., Mankato, Minn. Mr. 
Salscheider was president of 
a manufacturers’ representa- 
tives firm. 


Thi 


picture window 


complete line 


vials 


of fine, 


News About Dealers: 





(Continued from page 119) 


Mr. Blake’s 
lected from 


name was se- 
more than 100 
dealers and their salesmen 
who were finalists in the 
Ortho Hawaii Sweepstakes. 


Millington, Tenn.—A KEEN 
KUTTER STORE has been open- 
ed here by Roger P. Aycock 
and James L. Missiledine. 


Northwest Detroit, Mich. 
—HARDWARE & BUILDERS 
SUPPLY SUPER MARKET, 
Grand River and Stansbury, 
opened a new modern build- 


Bruning Brothers Name 
Kerin Sales Director 


Ray S. Kerin has been ap- 
pointed director of _ sales, 
Bruning Brothers, Inc., Bal- 
timore, Md. Robert J. Marsh 
was named Middle Atlantic 
sales manager. 

Mr. Kerin will handle 
sales, merchandising and ad- 
vertising. Mr. Marsh has 
been a New York representa- 
tive with the firm for five 
years. 
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News of the Trade 
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ing with 10,000 sq ft of dis- 
play space and 3000 sq ft of 
storage space. Two hundred 
cars can be parked in the lot. 
Samuel Gurstell manages the 
store. 


Sanborn, Iowa — George 
and Martin Van Zee recently 
opened VAN’S HARDWARE 
store here by offering free 
coffee, cookies and door 
prizes. 





Rickel’s 3rd Store Covers One-Half Acre 


Rickel Hardware and Plumbing Co.., 


it's third store at Succasunna (Dover), 


Union, N. J., recently opened 
N. J. The giant store has 


20,000 sq ft of display area. Arched roof eliminates post supports 


inside the store. 


A 3-day grand opening celebration saw 21,000 
customers come through the turnstiles. 


Store is self-service, complete 


with snack bar, music, air conditioning, and all hardlines including 


heating and plumbing items. 
Paramus, N. J. 


BIGGEST SELLING “long 


Other Rickel stores are at Union and 


levels. 


WRITE for dealer information! 


J. H. SCHARF MFG. CO. 


6120 Binney S?. 
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AlL WEW/ 
MEAT THERMOMETER 


Here's the sales leader you've 

been waiting for —a quality 

roast thermometer of stain- 

less steel construction, 

completely sealed for 

washability, attractively 

carded and priced for Retail 


volume sales. $] .98 


e Washable 
e Pre-set pointer 
e Stainless Steel Construction 


A NEW IDEA IN 


i "ONM- Ocrasion’ aiet Givine: 


Here are two wonderfully 
practical and attractive 
gift packages from Cooper. 
Ideal for executive gift giving 
... birthdays ... anniversaries 
. all occasions. 


Weather Guides 
GIFT SET 
No. 250 


Designed for indoor 

and outdoor use, the 

set contains the Suffield Wall Thermometer, Fair- 

field Wall Barometer and the Litchfield Outdoor 
Thermometer. The wall thermometer and barom- Retail 
eter are companion pieces finished in lustrous brass 


and hand-rubbed hardwood. The Litchfield Out- $20.00 


door Thermometer features a large translucent dial 
that projects the temperature scale bold and clear 
for easy reading. Adjusts to any angle — swings 
completely clear of window. 


OK 
Sk 


Weather Watchers 
GIFT SET 
No. 260 





News of the Trade 





Toy, Gift Preview At Bingham Show 


Getting ready for the predicted Fall boom in sales, the W. Bingham 
Co., Cleveland wholesaler, recently held a three-day toy and gift 
show for dealers. The show was held in different parts of Bingham's 
Cleveland warehouse, with toys shown in one warehouse section and 
housewares and gift lines in another. New items in both categories, 
and a special 88¢ toy sale and broadside received enthusiastic dealer 
reception. The company also announced that its IBM RAMAC in- 
stallation is proving so successful that another unit will be added 
to existing facilities to aid in perpetual inventory control. 


ae 


i 


... A Hit With The Youngsters Too 


Retail For indoor use .. . contains the 


Sufheld Wall Thermometer and 
$1 5.00 companion Fairfield Wall Barometer. 
All three may be ordered separately — prices on request. See 
our complete line, individually carded in four colors for impulse 
buying. 

BOOTHS #1226-1228 + National Housewares Show es 
Atlantic City, N.J. 


THE COOPER THERMOMETER COMPANY 
tel lelolla om Gell -iailaeh 
Want more facts? Circle 185 p. 75 
122 e HARDWARE AGE, July 2, 1959 


3 5: ae 
ae - a 


Surrey with the fringe on top is what it's called, and the riders are 
Larry and Carla Hilbert, visiting Bingham's show with their dad 
who runs R B Variety and Hardware store, Wadsworth, Ohio. 
This item was one of the show hits. 








We'll be at Booths 
1118 and 1120 at the 
Housewares Show — 
See you in 

Atlantic City! 


Flambeau 


PLASTICS CORPORATION 


Baraboo, Wis. 








ROLL BUMPERS 


FOR DOORS THAT SWING BACK TO BACK AND BUMP 


@ PREVENTS DOOR KNOBS FROM INTERLOCKING 
@ STOPS MARRING OF DOORS 

© SCREWDRIVER INSTALLATION 

© WORKS WITH DOORS IN ANY POSITION 

© MADE OF STURDY ALUMINUM 

© SATIN ALUMINUM OR SATIN BRASS FINISH 


OPERATES IN MANY POSITIONS 


— | 
Doors hinged at 


equal distances Doors hinged unequal Doors hinged from 
from the corner distances from corner opposite sides 


6 SARGENT & GREENLEAF, INC. 
o Rochester 21, New York 


on ae ) 
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Easel type display board can 

be set on counter or mounted on 

wall. Accommodates ten (10) pair of 
Rollmates. Can be replenished quickly. 


Self Selling Packages are packed in 


attractive transparent bubble 
package for clear visibility. 
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Fast moving, highly functional, spontaneous 
sell-on-sight appeal. Triple-plated chrome, 
brass or 24 carat gold. Easy to install on ceramic 
tile or any wall surface with a guaranteed ad- 
hesive or screws included with each package. 


Free display board 30” x 24” Mounted, ready for 
sure fire merchandising at the point of sale. You 
invest only in the accessories. 


Visit Our Showrooms or Write for Catalog 
HOUSE OF FISKE 
1237 W. 47th Street «+ Chicago 9, Ill. 


Visit Us... 
NHMA NATIONAL HOUSEWARES EXHIBIT 
‘Convention Hall, Atlantic City 
July 13-17, 1959 Booth 1759 


Want more facts? Circle 188 p. 75 
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News of the Trade 


brief reports of 


MANUFACTURERS SALESMEN 


@ Libbey Glass Div., Owens-Illinois Glass Co., Toledo, 
Ohio—Paul F. Zimmerman, from San Francisco sales 
branch manager to western regional sales manager with 
headquarters in San Francisco; Larry G. Busdieker, Seattle 
sales office manager to San Francisco branch manager; 
Joseph V. Shipman from Libbey’s Philadelphia branch 


| Office to Seattle sales manager. 





@ Atkins Saw Div., Borg-Warner Corp., Indianapolis — 


| David W. Dewey, former sales representative Yale & Towne 


Mfg. Co., Atkins Eastern Div. manager for distributor 
sales in Maryland, Delaware, Pennsylvania, New Jersey, 
New York and the New England states. 


@ Challenger Lock Co., Anaheim, Calif.—Walter L. Kinney 
former manufacturers’ representative in northern Cali- 
fornia, to door hardware representative in that area. 


@ Borden Chemical Co., New York—Charles A. Matzen, 
Jr., to West Coast sales representative for the consumer 
products department. 


@ Ideal Toy Corp., New York, N. Y.—Dennis C. Way- 
bright, Jr., from toy buyer for Firestone Tire & Supply Co. 
to southeastern salesman with headquarters in Atlanta. 





news in brief of 


MANUFACTURERS AGENTS 


@ Kingsley and Marshall, San Francisco—Merrill C. Mar- 
shall has become a partner in the firm formerly known as 
J. L. Kingsley Co. The new firm will continue to represent 
housewares manufacturers and will remain in its Western 
Merchandise Mart offices. 


@ Moody Machine Products Co., Providence, R. I.—Louisi- 
ana, Texas, Oklahoma, Arkansas, Mississippi and Alabama 
to Wesley A. Lewis, New Orleans, for hardware and sport- 
ing goods lines. 


@ Yale Materials Handling Div., Yale & Towne Mfg. Co., 
Philadelphia—West Texas and southeastern New Mexico 
to El Paso Flournoy Co., El Paso, for industrial lift trucks 
and tractor shovels. 


@ Kusan, Inc., Nashville—A. H. Delfausse Co., New York, 
eastern sales representative for the train and kit division. 


@ Jack Murray and Co., Chicago—John Evers, former 
district sales manager O. Ames Co., has joined the firm 
as manager of sales in Michigan. 


@ F. L. Thomas Co., Ardmore, Pa. 
from 15 E. Laneaster Ave. to 20 
Ardmore. 


The firm has moved 
East Athens Ave. in 


@ Vocaline Co. of America, Inc., Oldsaybrook, Conn. — 
Michigan, Ohio, Kentucky, Indiana, Illinois and Wisconsin 
to Dorsey Endres and Co., Glenview, III. 


@ Atlas Tack Corp., Fairhaven, Mass.—Florida and south- 
ern Georgia to Fry-Holbrook and Associates, Atlanta, Ga. 


@ Ilona Mfg. Co., Manchester, Conn.—Indiana and Kentucky 
to J. J. Fitzpatrick Co., Cincinnati, Ohio. 








MELMAC” CENTER at THE EMPORIUM, 
SAN FRANCISCO, CALIFORNIA 
Take advantage of consumer familiarity with the name, 
Metmac“. Bring your MELMAC quality melamine 
dinnerware patterns together in a Metmac Center. Try 
it, even if you carry only two or three lines. Stock should 


move faster—profits soar higher. 


MELMAC is the registered trademark of American Cyanamid Company. 


“BREAD & BUTTER” 
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If you don't visit booths 318-320-322 


Atlantic City you'll miss seeing the 


world's tastest sel bath scales and the 


r eo 


tronaest hamoers ever Dullt 


We'll be looking for you! 





PLASTIC 
MIRROR HOLDERS 


by 


BETTER HOUSEHOLD 
HARDWARE SINCE 1872 


, PLASTIC 
BULL DOG MIRROR HOLDERS 


E H. TATE CO. @ 251 CAUSEWAY ST. ® BOSTON, MASS 
Want more facts? Circle 191 p. 75 


Extra Sales... Extra Profits 


All Year Round! _7>>-~ 
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ITEMS 


By PRO-TEX 


Just display them . . . watch ‘em sell! No work ... no effort. 
Handy. Practical. Necessary in every home. Finest construction. 
Proven sellers. Steady, money-making line of staple household 
items. Boost sales. Increase profits. Stock . . 


Pro-Tex line today | 


7 SEN Se a sail 
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. sell the complete 


BURNER PADS 


In a variety of sizes and 
Metal Rim—Metal 
Face—With and Without 
Air Cooled Handles 


styles 


A “must” with smart housewives. 
Burner Pads spread heat evenly—pre- 
vent breakage of glass utensils—keep 
food from sticking and burning — 
eliminate smoke stains on pots and 
pans. Sturdily constructed—long, satis- 
factory service. Very popular number. 


ironing Aid! 


METAL & ASBESTOS 


IRON RESTS 


In a variety of 


shapes and sizes . 
Smart .. . modern .. . fast-selling 
line of tron Rests. Each Iron Rest 


L/L features a bright, durable metal top 
and heavy asbestos base. All edges 
S - and corners are smooth and rounded. 


( 3 Sturdily constructed. Priced for action. 
Sensational! 3-WAY IRON REST. 


1. Clamps on ironing board. 
2. Used as trivet. 
3. Stores iron and cord 


Serving Aid! 


METAL & ASBESTOS 


HOT DISH 
MATS 


In attractive colors 
— and designs 
Not paper. Not cardboard. Durable 
steel tops not affected by heat; will 
not absorb moisture or grease. Wipes 
clean with a damp cloth. Soft asbes- 
tos back protects against scratches 
and marring. Hundreds of uses around 
the house. Poly wrapped in sets: 
1—7” x 10’ and 2—6" x 8”. 


See the complete PRO-TEX 
the JULY housewares show. 
Booths 664-666. 


Ask your jobber for the 
full story on the profit- 
packed PRO-TEX line. 


METAL PRODUCTS COMPANY 


2138 LEE ROAD . CLEVELAND 18, OHIO 
Offices in principal cities in the United States and Canada 


Want more facts? Circle 192 p. 75 
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Sport Goods Makers 
Cancel Show Exhibit 


The manufacturers’ ex- 
hibit portion of the National 
Wholesale Sporting Goods 
Show, scheduled at the Sher- 
aton hotel in Chicago, August 
2-5, has been cancelled. 

The program of meetings 
and speakers will go on as 
originally planned. 

Election of officers and the 
annual meeting of the Sport- 
ing Goods Jobbers Assn. will 
take place during the same 
3-day period in the Sheraton. 
This group together with 
Trade Association Shows 
will sponsor an evening 
meeting August 3 for all 
members of the industry. 


Belknap Hardware Show 
To Close November 10 


The Toy and Giftware 
Show sponsored by Belknap 
Hardware & Mfg. Co., Louis- 
ville, Ky. wholesaler, is open 
to dealers until Nov. 10. 
Housewares, sporting goods, 
electric appliances and china- 
ware are shown. 


New Stanley Manager 


Howard G. Smith has been 
named manager, Stanley 
Building Specialties Western 
Co., El Monte, Calif., sub- 
sidiary of the Stanley Works. 
Mr. Smith is former vice- 
president and general mana- 


ger, Resin Industries, Santa 
Barbara, Calif., Sub., Bor- 
den Co. He was with that 
firm for nine years. 


Hardware Institute 
Holds Annual Meeting 


Architectural hardware 
distributors from the United 
States and Canada attended 
the fourth annual Ohio 
Architectural Hardware In- 
stitute on the Ohio State 
Jniversity campus the week 
of June 18. 

The Institute was designed 
to improve the techniques of 
architectural hardware sales- 
men. 

George O. Merrill, execu- 
tive secretary-treasurer, 
American Society of Archi- 
tectural Hardware Consult- 
ants, one of the sponsoring 
groups, served as coordi- 
nator. The College of Educa- 
tion’s Distributive Education 
Service and the School of 
Architecture at Ohio State 
were also sponsors. 


Bryant Electric Names 
Larson Sales Manager 
Allan W. Larson has been 


appointed sales manager, 
Bryant Electric Co., Div., 
Westinghouse Electric Corp., 
Bridgeport, Conn. 

Mr. Larson was sales man- 
ager of the lighting division. 





Ace Summer Show Attendance At 100 Percent 


®,. 
PIE! Ag 


A 100 percent attendance record of dealers from 18 states was set 
at the June Summer convention and toy show at the Chicago head- 
quarters of Ace Hardware Corp. Sales of toys and gifts set a 


new record. 


Some 80 manufacturers showed their wares to an 


attendance of 860 Ace Stores personnel. The wholesaler announced 
that there are nine circulars, three 40-page booklets, and a series 
of full-page ads set for this year. New dealer affiliations, includin 
stores in the $500,000 to $1 million bracket, were noted in Nort 
Carolina, Tennessee, Florida, Missouri, and Kansas. Other Ace an- 


nouncements include plans to move the firm into a new 500,000 


sq ft building, and completion of an IBM installation. 
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Keystoners Entertain 
At Full Day's Outing 


The 22nd anniversary 
party of the Keystoners was 
held June 12 at the Manu- 
facturers’ Golf & Country 
Club, Oreland, Pa. It was a 
full day’s outing for upwards 
of 400 members and guests. 

Some 200 golfers played 
the long course, while other 
hardwaremen spent the day 
playing softball, swimming, 
playing horseshoes, or chat- 
ting in the clubhouse. 

A scheduled program of 
outdoor entertainment fol- 
lowing dinner was washed 
out by a violent thunder- 
storm. 


Hardwaremen Attend 
Rabinowe Sales Clinic 


Hardwaremen from a four- 
state area recently attended 
a “How to Sell It” clinic 
sponsored by E. Rabinowe & 
Co., Yonkers, N. Y., whole- 
saler, for its circular dealers. 

A two-hour presentation 
was given on four points 
that the Rabinowe firm feels 
are necessary for successful 
direct mail circulars. 

Manny Rabinowe, vice- 
president and general sales 


manager for the firm, con- 
ducted the sales meeting. He 
covered the retail sales ap- 
proach, sales planning, win- 
dow-dressing and how to sell 
more goods. 


Tait Appoints Laseter 
National Sales Head 


J. Brand Laseter, formerly 
sales manager Rapidayton 
and Commander Divs., Tait 
Mfg. Co., Dayton, Ohio, has 
been named national sales 
manager. 

Mr. Laseter’s new position 
places him in charge of all 
field sales activities in the 
United States and Canada. 

In another move, George 
Griffin, formerly on the sales 
promotion staff, has been ad- 
vanced to sales promotion 
and advertising manager. 


Robert Kreiman Named 
Argus Sales Manager 


Robert T. Kreiman, former 
sales manager, Robertson 
Photo-Mechanix, Inc., has 
been appointed sales mana- 
ger, national accounts of 
Argus Cameras Div., Syl- 
vania Electric Products Inc. 











| OBITU 


ARIES | 





James Barch 


James Barch, 59, vice- 
president and treasurer, City 
Hardware & Supply Co., died 
May 29 in Cleveland follow- 
ing a heart attack. Mr. Barch 
and his brother, Virgil C., 
president, were associated in 
the store with their late 
father, James Barch, who 
founded the business almost 
60 years ago. 


Hugh McNulty 


Hugh McNulty, 84, Coal- 
port, Pa., hardware dealer 
for 60 years, died June 2 in 
Bardell Convalescent Home, 
Utahville, Pa. 


H. L. Terhune 


H. L. Terhune, 71, co- 
owner, Lakewood Hardware 
Co., Dallas, died June 6 
after a long illness. 


G. A. Barrett 


G. A. Barrett, 76, retired 
salesman for Stratton-War- 


ren Hardware Co., Memphis, 
died April 30, in Baptist 
Hospital. Mr. Barrett retired 
11 years ago, after 50 years 
with the firm. 


Chester Borys, Sr. 


Chester Borys, Sr., 46, 
owner, Bridgeview Hardware 
store, Bridgeview, IIll., died 


_ 


May 7. 
John David Lacy 


John David Lacy, 56, owner 
of Lacy Hardware and 
Plumbing Co., died of a heart 
attack at his Charleston, W. 
Va. home June 9. 


George Slockett 


George Slockett, 58, manu- 
facturer’s representative, 
died in Bryn Mawr Hospital, 
Bryn Mawr, Pa., recently. 


Charles Roberts 


Charles Roberts, 39, presi- 
dent of Milton Hardware Co., 
died June 7 at his home in 


Milton, Mass. 





A report in pictures of events in the trade 





HA Photo Angles 


Remington Arms Co. chain saw field organization recently met with headquarters personnel at Bridge- 
port, Conn., for the annual series of sales meetings. Left to right, P. F. Olfert, San Francisco district man- 
ager; J. R. Hildreth, New York district manager; D. A. Corner, Canadian operation sales manager; F. E. 
Morgan, assistant director of chain saw sales; K. E. Nelson, B.B.D. & O. advertising agency account ex- 
ecutive. 


9 J Jee og * oe, wk A re 5 ae a P Rik ee nee i, 
North & Judd Mfg. Co. executives and salesmen in conference in Massachusett's Berkshire Hills discuss optimistic business outlook for 1959- 
60; hear addresses by company officials on policies, sales and advertising plans; then return to Connecticut to tour New Britain plant 


and the Wilcox-Crittenden Div., Middletown. 


; 
: 





Sales representatives of the Campbell Chain Co., York, Pa., with company officials at sales meeting in Princeton, N. J. Highlight of 
meeting was discussion of outstanding features of new fully-integrated chain manufacturing plant at Alvarado, Calif. 
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Classified Opportunities Section 





Help Wanted, Accounts Wanted 
Business Opportunities 
Representatives Wanted, etc. 


Set solid, maximum 50 
Each additional 


words.. 
word 


Positions Wanted 


Rate) set solid, maximum 


$5.08 


(Special 
50 words 
Each additional ; 05 
Allow Seven Words Ps Keyed Address 
or Your Address 





CLASSIFIED ADVERTISING RATES 


BOXED DISPLAY AD RATES 
$8.00 per column inch 
5%, discount allowed for 4 or more con- 
secutive insertions of Boxed Display Ads. 


Cuts or special borders not accepted. 
Address your correspondence and replies to 


HARDWARE AGE 


Classified Opportunities Dept. 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


NOTE: Samples of merchandise, 
catalogs, etc., will not be forwarded to box 
number advertisers, unless accompanied by 
sufficient postage for remailing. 


literature, 


No agency commission allowed. 


HARDWARE AGE is published every other 
Thursday. Classified forms close 3 weeks 
prior to publication date. 


Remittance must accompany order in form 
of check or money order, payable to HARD- 
WARE AGE—Classified Section, not currency 
or stamps. 











Representatives Wanted 





Representatives Wanted 





Representatives Wanted 








REPRESENTATIVES WANTED 


To call on RETAIL hardware dealers, department 
stores, garden centers. Several fine territories open 
Exclusive. Top commission earnings High rate 
Popular line for home, garden, outdoor. Direct from 
manufacturer. Permanent position. Give territory and 
other details. Canada only 


J. Gradek Woodwork Co., Ltd. 
St. Eustache, Fresniere, PQ. 





SALESMAN WANTED 


Represent Eastern Manufacturer of bench rules. 
squares, sheetrock T-Squares, and other measur- 
ing tools. Made of non-rust hard-tempered 
aluminum. Most Territories open. 
THE FAIRGATE RULE CO., INC. 
Cold Spring, New York 











WANTED 
MANUFACTURER'S 
REPRESENTATIVES 


NOW CALLING ON JOBBERS IN 
HARDWARE AND ALLIED FIELDS. 


Prominent manufacturer of 
sories and promotional tool repre- 
entation in the following states: 

Ohio — Michigan — Colorado — Utah — 
Wyoming — Mir aesota — The Dakotas — Texas 
— Louisiana — Arkansas — Oklahoma — 
Mississippi — New Mexico — Virginia — West 
Virginia — Kentucky. 


Fyl! 


too! 
s seeks 


power 


tam 


acces- 


details letter, 


in first please 
Box 713, ¢/o HARDWARE AGE 
Chestnut "6 56th Sts., Philadelphia 39, Pa. 














REPRESENTATIVES REQUIRED 


British Manufacturers, terrific potential, require rep- 
resentatives to call on U. S. Manufacturers, with a 
view to obtaining orders for special parts, semi-manu 
facturers, etc. Stamping, pressing, spinning, polish 
ing, paint finishing capacity in all metals. We are 
especially interested in the hardware, furnishing, 
lighting trades. We are intent on entering the 
American Market in volume, and require a few keen 
men to go hog with us 


x 716, ¢e/o HARDWARE AGE 
Chestnut "s 56th Sts., Philadelphia 39, Pa. 














WANTED — MANUFACTURERS REPRE 
SENTATIVE now calling on the retail hard 
ware trade to handle a line of grass swing blades 
on which you will have no competition due to the 
design and _ construction. Southeastern terri 
tories now open. Please state territory covered 
and type of lines handled. Good commission, pro- 
tected territory Write Alabama Supply and 
Equipment Co., P. O. Box 485, Phenix City, Ala- 
ama, for further information 


-_ 





r ACTORY REP RESEN’ TATIVE WANTED 
One of nation’s largest manufacturers of floor 
and rug maintenance equipment has several ex- 
cellent territories open tor representatives now 
contacting the hardware trade Line includes 
popular, new “Velvet Touch” rental program 
Enables hardware stores to obtain necessary equip 
ment, merchandising material and supplies to 
offer their customers a complete ‘‘do-it-yourself”’ 
carpet and floor cleaning service on a profitable 
rental basis. Excellent commission arrangement 
Write Advance Floor Machine Company, 4100 
Washington Avenue, North, Minneapolis 12, Min 
nesota, attention: James C. Ferguson 

EX ‘ELLENT SEASONAL ITEM FOR 
RE - RESENTATIVES calling on hardware 
wholesalers, chains, etc. Plastic envelope changes 
standard casement-window § screens into 
windows. A “hot” item in Wash., D. C. 
test last Will do well in all 
such windows. Stormvelope Co., E 


Bethesda 14, Md. 


SALES REPRESENTATIVE WANTED 
FOR ESTABLISHED PAINT BRUSH MAN 
UFACTURER; liberal commissions; protected 
territories; good opportunity for salesmen having 
contact with hardware, paint, lumber, chain, drug, 
supermarket outlets. Open territories: Eastern 
Penna., New Jersey, Maryland, District of 
Columbia, Wisconsin, Minnesota. Write us full 
details. Box c/o Harpware AGrE, Chestnut 
& 56th Sts., Philadelphia 39, Pa 


storm 
> ile 5 
areas having 


Halbert Rd 


s¢ ason. 


712, 
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NATIONAL MANUFACTURER 


of good quality, competitively priced paint 
brushes, has several protected territories avail- 
able. Top commission, all shipments prepaid. 
Splendid opportunity for the right men. State 
full particulars in first letter. 

Box 710, c/o HARDWARE AGE 


Chestnut & 56th Sts., Philadelphia 39, Pa. 











SALESMEN WANTED, 
ume business, to sell Japanese Tools and 
ware in case lots to be shipped direct to 
nearest port. Commission 5%. Many 
now open for exclusive representation. Write all 
particulars about yourself in your first letter. 
Box 704, c/o HArpware Ace, Chestnut & 56th 
Sts., Philadelphia 39 39, Pa 


vol- 
Hard- 

your 
territories 


accustome a: to 


SALESMEN NEEDED — YOU ING - FREE 
TO TRAVEL. Paint experience and following 
necessary—to cover mid-western states for Chi 
cago factory making quality line Aluminum-Gold 
paints, general and special types aerosol paints 
and lacquers, solvents, specialties, with large po- 
tential in paint ~hardware—mill suppl y—electrical 

lumber—many industrial outlets. Highest sal 
ary—commission—expenses to aggressive men, 
willing to build and grow with young company 
Protected territories also open for agents (sideline 

commission basis). Write with details of back- 
ground and references to: Box HaArp- 
WARE AGE, Chestnut & 56th Sts., Philadelphia 39, 
la 

M ANU F 
WANTED. 
calling on 
wanted to 


705, c/o 


ACTURER’S REPRESENTATIVES 
Manufacturers’ Representatives now 
Hardware distributors and jobbers 
handle line of polyethylene flexible 
pipe. Reply giving territory covered, number of 
field men working, number ot wholesale ac 
counts being sold. Most page on open. Reply: 
CONSOLIDATED PIPE COMPANY OF 
AMERICA, 1066 Home RB v5 Akron, Ohio. 

EXCLUSIVE PROTECTED TERRITORIES 
open for nationally distributed unique water re- 
placement plumbing specialty item package for 
sale to plumbing supply houses; hardw are distrib- 
utors and retailers. Unique demonstration sells 8 
out of 10 on first call. Box 123, c/o HARDWARE 
AGE, Chestnut & 56th Sts., Philadelphia 39, Pa. 


SIDE L INE S SAL ESME N calling on hardware 
stores, to sell guaranteed Damp-resister for 
Damp Walls manufactured by old established firm 
20% C Ranetite Mfg. Co., Inc., 1917 


© Commission. 
South Broadway, St. Louis 4, Missouri 











HARDWARE SALESMEN 


Calling on retail 
yard dealers, also 
supply concerns 
fits all screws 
of walls 
territory to 


hardware and lumber 
plumbing and electrical 
One size Screw Anchor 
and designed for all types 
High Commission Protected 
qualified salesmen 


FITSALL SCREW ANCHOR 
473 S. Franklin St.. Hempstead, New York 





SALESMEN WANTED 


Nationally known manufacturer has a 
few choice territories open for a com- 
plete line of sales tested, profit proved 
window materials. See our ad page 23. 


Box 715. e/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 














TOP SELLING 2nd LINE FOR MEN no now 
calling on paint, hardware and lumber dealers 
Promotionally priced paints from $2.55 to $4.95 
retail. Leading paint manufacturer offers top 
commissions and exclusive territories east of 
Mississippi. Box 709, c/o HarpwareE Ace, Chest- 
nut & 56th Sts., Philadelphia 39, Pa. 


REP RESENT ATIVES WAN TED TO ‘SEL L 
DIRECT to large users, retail or jobber level, 
plastic pipe, fittings and clamps, toilet seats 
(sprayed, vinyl covered, and mother-of-pearl), 
plastic clothes line, industrial hose, including all 
kinds of hose for automatic washers. Box 209, 
c/o Harpware Ace, Chestnut & 56th Sts., Phila 
delphia 39, Pa. 





Accounts Wanted 








Consistent, Conscientious, Concentrated cover- 
age of metropolitan New York and New Jersey 


BOBROW LEWELL ASSOCIATES 


814 Broadway, New York 3, New York 
(We get results) 


























HAVE TERRITORY—WILL TRAVEL 
Young (36 and 25), aggressive Manufacturers 
Agents opening new territory in Florida, Georgia, 
Alabama. Want general hardware, household, or 
sporting goods lines. Intensive, modern techniques 
employed to represent you better. College grad 
uates. If you need coverage here, write today. 
tox 700, c/o Harpware AGE, Chestnut & 56th 
Sts., Philadelphia 39, Pa. 





SALES | RE SU IL TS? | We 
concentrate in Michigan, Ohio, 
ana. Will handle two additional lines 
highest grade considered. Write Box 
HARDWARE AGE, Chestnut & 56th Sts., 
phia 39, Pa. 


them 
Indi- 
-only 
219, c/o 
Philadel- 


WANT 


get 
because we 


~ COMMERCE CENTERS IN 
and we’re in the middle. Manufac 
representatives situated in the Toronto 
requires additional top quality line hard 
houseware for wholesale trade in Eastern 
Canadian Provinces. No gimmicks please. Write 
to Landmark Agencies, 60 Talwood Drive, Don 
Mills, Ontario 


‘AN. AD: 4’ S 
ONTARIO 
turers’ 
area 
ware, 








Accounts Wanted 


Help Wanted 








NON-FOOD 
LINES WANTED 


New England States. Thoroughly experi- 
enced sales representatives (2 men) ex- 
panding direct sales to supermarkets. We 
are not interested in your line for hard- 
ware stores, rack jobbers or distributors. 
Many years experience in sales promotion 
with a complete understanding of mer- 
chandising techniques. Best of references 
available. 


Contact J. B. Stetson Sales Corp. 
27 Wiltshire Rd., Brighton 35, Mass. 











REGIONAL SALES 
PLASTIC PIPE. 
well established, 
three men with 


MANAGERS FOR 

Unusual opportunity with 
aggressive manufacturer for 
successful sales experience in 
plastic pipe on distributor level. We have open- 
ings in (1) Northeastern states, (2) Midwest and 
(3) Southeastern states. Excellent salary plus 
incentive and travel expenses. Wonderful growth 
opportunity. Reply in strict confidence to arrange 
interview. Dept. H., Consolidated Pipe Company 
ot America, 1066 Home Avenue, Akron 10, Ohio. 


BUYER HOU SEW ‘ARES: 
fornia firm has opening for experienced 
and merchandiser. Remuneration 
sults. Good opportunity for 
4Q years of age. 
recent passport 
WARE AGE, 
aa, Fa. 








Cali 
buyer 
based on re 
aggressive man 25- 
Write qualifications and enclose 
size photo. Box 629, c/o Harp- 
Chestnut & 56th Sts., Philadelphia 


Southern 





Business Opportunities 





MANUFACTURERS' AGENT 


now selling to all Hardware Jobbers, 
and Chain Stores, Super Markets, 
etc., in Central and Western New 
bordering Counties 
taking on two 
accounts 


Department 
Automotive Jobbers, 
York State and all 
in Pennsylvania is interested in 
additional lines to sell to present 


Box 610, ¢/o HARDWARE AGE 
Chestnut & 56th Sts., Philadelphia 39, Pa. 











REPRESENTATIVES 


af jobbers. Can render reliable 
We are national distributors with 
established actively operating branch offices in New 
York, Philadelphia, Detroit, Cleveland and Louis- 
ville. We carry the account or you can bill direct. 


Inquiries invited. WRITE ANCO Corporation, 7 
Wood Street, Pittsburgh 22, Pa. 


Covering all phases 
aggressive service 














WANTED 


CLOSE OUTS SURPLUSES 
OF ANY KIND 


LARGE QUANTITIES PREFERRED 
WILL PAY CASH 
WRITE, WIRE OR PHONE 


MORTON VENIG 
1841 East 6 st. Cleveland 14, Ohio 
Main 1-4664 








CALIFORNIA 


Reputable sales company with 
warehouse facilities, selling in Northern and 
Southern California to Lumber Yards, Building 
Suppliers and Hardware Stores, wants additional 
line to represent. Now successfully promoting 3 
lines. Complete and aggressive coverage. Inquiries 
invited from Manufacturers. Address: Erlick, 131 
Alhambra St., San Francisco 23, Calif. 


SUCCESSFUL FIRM OF MANUFACTUR- 
ERS REPRESENTATIVES, now representing 
two largest, well established Manufacturers in 
their field, wants one more good line. We sell 
Hardware Wholesalers, Building Material and 
Industrial Jobbers in Indiana- Kentucky and Mich- 
igan. Box 702, c/o Harpware Ace, Chestnut & 
56th Sts., vieennmenndh 39, Pa 


LINES WANTED. Active manufacturer’s 
representative seeks line for New York City, New 
Jersey and Connecticut territo Will submit 
major building material and hardware distributors 
as personal references Box 703, c/o HARDWARE 
AcE, Chestnut & 56th Sts., Philadelphia 39, Pa 


HOUSEWARES SPECIALIST. Would relo- 
cate but preter mid-Atlantic states Manutfac- 
turer’s policy changed, so need a key line. Good 
following among: Better distributors, department 
stores, chains Would consider joining estab 
lished agency. Harvard Business School Gradu 

Box 620, c/o Harpware Ace, Chestnut & 
Sts., Philadelphia 39, Pa 








ries 


MANUFACTOUR- 
sales results can be planned 

Our sales force of 3 experienced men can 
ive you these results in the Minnesota, Wiscon- 
sin, Illinois and Indiana garden and hardware 
distribution field Why Wait? tox «6601 
HARDWARE AGE, Chestnut & 56th Sts., 
delphia 39, Pa 


EQUIPMENT 


season 5 


GARDEN 
ERS Next 


, ¢/o 
Phila 


WANTED: Import sndiiatie Mfg. agent 
ing all phas ses of hardware and om lp st._-e outlets 
wishes line of import padlocks. Bo» 711, c/o 
HARDWARE AGE, Chestnut & 56th Sts., Philadel- 
phia 39, Pa 

MANUFACTURERS 
presently covering New 
Heating and Plumbing, Automotive, Industrial 
and Hardware Jobbers seeks additional lines 
from Prime Manufacturers. Box 623, c/o Hart 
WARE Ace, Chestnut & 56th Sts., Philadelphia 
19. Pa 


$d 


cover- 





ee 


REPRESENTATIVE 
York State servicing 





DO YOU WANT TO RAISE CASH? 
DO YOU WANT TO SELL OUT? 


lf you want a sale, reduction, money raising, 
removal or closeout, get America's most re- 
liable and productive sales plans. Send for 
prospectus today. 


J. H. VOLL SALES SERVICE 
115 West Main St. Madison, Wis. 











WANTED SPECIALTY JOBBERS 


Traveling 3 to 10 men in the midwestern, 
southwestern and northwestern states. We 
proposition for you to 
fastener line that will fit in 
present operation. Write us for 


SHARON BOLT & SCREW CO., INC. 
ENDICOTT ST., NORWOOD, MASS. 


have a good sell a 
with 


cle tails 


complete 
your 











CALIFORNIA RETAIL 
AND RENTAL STORE. Two 

located in Southeast Los An 
geles area. Approximately 20 miles from Disney 
land Full stock of hardware and small 
rental. Hardware gross 1958, $125,000: rental 
gross 1958, $16,000. 7,000 sq. ft. of display area 
in modern, clean building with a 1,000 sq. ft 
warehouse. Corner location with parking for 2 
cars. Established 12 years. $75,000 for stock 
ind fixtures Long term lease tox 708, e/ 
HarpDWARE Ace, Chestnut & 56th Sts., Philadel- 
phia 39, Pa. 


SOUTHERN 
HARDWARE 


family operation, 


! 
Too! 








TO BUY Hardware 
New England town. State size of 
sales, rent and terms. All replies held in strict 
confidence. Box 701, c/o HArpware Ace, Chest- 
nut & 56th Sts., Phliadelphia 39, Pa 

GRASS SHEAR MANUFACTURER wishes 
to sell inventory, tools and dies used in the manu 
facturing of a grass shear to retail for under 
$1.00. Little Cash Needed. For details—Box 622 
c/o Harpware Ace, Chestnut & 56th Streets, 
Philadelphia 39, Pa. 

FOR SALE 


for 30 years 


WANTED Store in 
town, annual 


small 


HARDW ARE ! STORE established 

Located in small Montana City 

Farming and livestock in surrounding county 

Clean stock. General h ardwi are—paint, sporting 

goods and gifts. Little Cash needed. For 

Box 706, c/o Harpware AGE, 
s., Philadelphia 39, Pa 


details 


Chestnut & 56th 





AN EXCEPTIONAL RETAIL 
OUTLET OPPORTUNITY 


FRANKIE'S MARKET, ROUTE 17, LODI, N 
a 13 year old retail mart: twelve acres over- 
all. Over 100,000 square feet of buildings has 
a Hardware concession available. 

This fabulous Merchandise Mart is open 
every Thursday and Saturday [1:00 A.M. to 
11:00 P.M. Sunday 11:00 A.M. to 6:00 P.M. 

Weekend traffic in excess of 40,000 people 
with 250 merchants selling everything from a 
hairpin to a mink stole. Retail volume runs 
into millions. An exceptional opportunity for 
the merchant that can BUY RIGHT and toke 
advantage of the tremendous traffic. 

The rental is approximately $200 per month. 
Based on 12 operating days per month, ap- 
proximately $16 an operating day. All utilities. 
Light, Heat, Clean-up, Advertising, Watchmen 
Service is paid by the Market. 

No long term leases involved: one month's 
rent, one month's security closes the deal. ACT 
wae IS A PROVEN RETAIL HARDWARE 

UTLET. 


Call or write: FRANKIE'S MARKET 
Route 17, Lodi, N. J. 
GR 2-7700 
Harry F. Kwartier 








We Have a Franchise Available 


New Haven and 
Connecticut and 
Putnam and Dutch- 
York State. For de 


Territory 
Fairtield 
Merth rn 
ess Counties in 
tails write 


SHARON BOLT & SCREW CO., INC. 
P.O. BOX 239, NORWOOD. MASS. 


is comprised of 
(‘ounties in 
Westchester, 
New 











HARDWARE APPLIANCE retail store. Es 
tablis hed for over 40 years. Located in central 
' ulifornia in main shopping area. Clean stock of 
havior ire, housewares, gifts and paints with fran- 
chises on brand name appliances and television. 
Modern store and fixtures. Excellent long term 
lease. Sales volume for 1957, $300,000. Sacrifice 
sale at well below cost due to age and ill health 
For details, Box M-26, c/o Harpware Aor, 
Chestnut & 56th Sts., Philadelphia 39, Pa. 


SPECIAL GOVERNMENT SURPLUS 600 
new and used dial indicators made by Ames and 
Federal $5.00 and up. Special Government Su 
plus first quality Star Hacksaw blades 12 x 18 
teeth all aay factory boxed. ! gross to box $8.(( 

).B. store. GRAMERCY HARD 
. fe. 23rd St., New York 10, New 
-GR 5-51. 30. 





Yor k.— 





Positions Wanted 





EXPERIENCED 
SALESMAN 


RELIABLE HARDWARE 
with 4 years retail, 9 years as 
jobber salesman and 2 years as factory salesman 
calling on Hardware Stores, large Lumber Yards, 
Wholesalers and Builders Hardware Stores d 
sires to represent Hardware Manufacturer or 
Manufacturers Representative Co. I am covering 
Northern Illinois, Southern Wisconsin and Chi 
cago in which I have very good and loyal a 
counts. Will also consider Southern Calitornia 
area. Box 714. c/o Harpware Ace, Chestnut & 
56th Sts., Ph iladel lphia 39, Pa. 


CALIFORNIA RESIDENT, 
lling experience to 
Yards, 


Stores, 


with 15 years 
Hardware Whole 
tuilding Materials Sw 
wants to represent 
Man i? icturer’s Re 


iggressive COVeET 7 ¢ 


successful se 
salers, Lumbet 
pliers, Hardware 
Man ufacturer or reputable 
oe Co mplete and 
with established accounts Box 707, ¢ HAR! 


ware Ace. Chestnut & 56th Sts., P hiladelph Ma 
Pa 


DIREC r FACTORY 
13 years’ experience 
ware, electrical, plumbing 
in the Virginias — Carolinas desires c 
with Manufacturers of Hardware Specialty prod 
ucts, tools, etc Also oo to operate branch 

Box 524, c/o Harpware Ace, Chest 
Philade iphia 39, Pa 

HOU 'SEWARES VETERAN is ready for 
sales management. 20 years with top com}; 
Would relocate, but prefer mid-Atlantic states 
Harv ird susiness School Graduate Box c I, ¢ 
Harpware Ace, Chestnut & 56th Sts., Philadel 
phia 39, Pa. 


REPRESENTATIVE 
calling OT) wholesale hard 


ind mill supply ; 
| 


obbers 
mnection 


warehouse. 
nut & 56th sts., 


MATLIeS 
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PIONEER ty 


“Vinylite” “USMION- KOATED Index to Advertisers 
wyIRE eens AIDS 





THE ADVERTISERS INDEX is published as a convenience and 
| not as a part of the advertising contract. Every care is 





taken to index correctly. No allowance will be made for 
errors or failure to insert. 


PLATE STORING RACKS | A Disston Div. 
-_ we “Ss 1 . ‘ . 2 H. K. Porter Co., Inc.. 
No. 750 — 10'4" x 6" Smo American Chain Div. Ameri- Drop-Lite Electric Mf. 


No. 7000 — 21” x 6” Large | can Chain & Cable Co. 
DINNERWARE STORAGE RACK | American Cyanamid Co. 
No. 208 — 17%” long, 9” Deep, |  Melmac Div 

| Ames Co., O. 
| Animal Trap Co. of America 
| Artistic Wire Products Co., Embree Mfg. Co. 


|. Inc. . Empire Brushes, Inc. 
PLASTIC DRAIN A TRAY mpire shes, 
Hi-impact Styron Artwire Creations, Inc. | Empire Level Mfg. Co. 


DRI-ALL DISHDRAINERS No. 400 — 21” x 14” x 1%" 


No. 2800 — 17” x 132" x 52" | 3 
No. 3750 — 18” x 15” x 6” GaN 
| Ballonoff Metal Products Co. 125 Fiske Company . 404 


Ze a = The 78 | Flambeau Plastics Corp. ... 123 
rearley Uo. Flasheat Electric Co., Inc... 120 
DOUBLE DUTY ' 
Brown, Inc., John Clark .... 132 : 
DISHDRAINERS Franklin Glue Co., The 


Fuller Tool Co., Inc. 
No. 149 — 13%” x 10” Twin Sink No. 109 — 17” x 13” x 3%" 
No. 149 — 16” x 12” Regular No, 119 — 17" x 13" x 4” Cc 
Send for complete Catalogue today or contact our local representative. Cal-Dak Co.. The 


Capitol Mfg. & Supply Co.. GAM Mfg. Co. | 

| Century Products, Inc. ..... Staite Co i  #i§ 
| Champion DeArment Tool Gering Products, Inc.....91, 101 
Want more facts? Circle 193 p. 75 TTT Ee Dees Goodell Co. .. re Se 
| Chicago Metallic Mfg. Co. Gries Reproducer Corp. : 88 
& CHAIN @ Chicago Spring Hinge Co... Gulton Industries, Inc. ...... 98 
Cleveland Mills Co. ..... 
| Cleveland Rubber & Plastic 
Co. 70 H 

Clinton Engines Corp. 20, 104-105 
| Clopay Corp. ....30-31 | Hager & Sons ne — 
| Columbus Plastic Products, Co., C. , .. 102 
| Ine, Hyde Mfg. Co. a 
| Continental Can Co. 

Cooper Thermometer Co. 
| Corning Glass Works | 

Consumer Products Div.. 32-33 

Crown Rubber Co. | 130 | Independent Lock Co., Inc.. 113 

International Salt Co. , 65 











D 


| Deluxe Saw & Tool Co. ' 
| Diamond-T-Waxed aed Jefferson Screw Corp. 
pean Jenkins Bros. 7 


sem like “a oe fxs wpe 
Try this space-saving sales promoter. A full as- | with CROWN . ee 














sortment of 4 reels of most popular, fast-moving 
types and sizes of Turner & Seymour small chain. 
Write for descriptive literature. 


And don't forget the complete line of Turner & 
Seymour chain, including sash, jack, register, safety, 
furnace, universal, cable, double loop, and others 


- : Corrugated 
in many sizes. 


e ALL WEIGHTS & SIZES Tile Patterns 
ia-te) @ieme)- a.) ¥-1-]@ mele] me). i 


THE TURNER & SEYMOUR MFG. CO. ¥ ¢ CURVED NOSE OR FULL RISER 
TORRINGTON, CONNECTICUT | Order from your wholesaler or write: 
| Gown. a8 i-}-i5 5. COMPANY Fremont, Ohio 


Want more facts? Circle 194 p. 75 | Want more facts? Circle 195 p. 75 
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Index to Advertisers 





K : S 


Keil Lock Co., | Safe Padlock & Hardware 


Kellogg & Sons, Inc., Spencer 69 UN 6 ie ws ea oe 


Knape & Vogt Mfg. Co. .. Sargent & Greenleaf, Inc.... 123 
Scharf Mfg. Co., J. H. 
Sheffield Bronze Paint Corp.. 4 
L Shuford Mills, Inc. ...... 71 


Lamson and Sessions Co. ... 99) Slaymaker Lock Co. ........ 131 


Landers Frary & Clark 
Universal 

Lawn Boy Div. | 
Outboard Marine Corp... 3) 

Lufkin Rule Co. | 


. 34-35 





M Tate Co., E. H. 
Toastmaster Div. 
M & D Store Fixtures, Inc.... 73 McGraw-Edison Co. 26-27 
Marlin Firearms Co. ....... 110} Toro Mfg. Co. ............ 40 
Marshalltown Trowel Co. ... 12! | True Temper Corp. .. so 9 
Martin Stamping & Stove Co. 100/ Turner & Seymour Mfg. Co... 130 
Masonite Corp. ........... 61 
Master Lock Co. ... io 
McGill Metal Products Co... 110 | 7 
McGraw-Edison Co. | 

Toastmaster Div. 
Miller & Co., Inc., 
Millers Falls Co. 
Minnesota _—e & Mfg. 

Co. 109, 131) 
Molly Corp. , . 132 


| WwW 


.. 120, 125, 132 





......26-27| Union Carbide Plastics Co. 
Robert E.. 132!) Div. of Union Carbide 
93-96; Corp. ... 36-37 
| Upland Industries, Inc. . 107 


N 


| Wallace Silversmiths 
TT | Water Master . 
9g | Weller Electric Corp. 
White Metal Rolling & 
Stamping Co. 
Woodhill Chemical Co. 
Woodpecker Woodware, Inc. 
Pp Worthington Co., George 


Phillips Chemical Co. ... 

Pioneer Gen-E-Motor ates 

Plast-Tex Corp. | Y 

Porter Co., Inc., H. K. 
Disston Div. 


National Hardware Show .. 
National Metal Products Co. 


Oo 
Ox Fibre Brush Co., Inc.... 38 


Yuba Power Products, Inc. 
Subsidiary of Yuba Con- 
solidated Industries, 


R Inc. 


Republic Molding Corp. .... 24 
Republic Steel Corp. -T1O-11 7 
Revere Copper and Brass, Inc. | 


Rome Mfg. Co. 


29 | Zinsser & Co., Wm. 








ng Ulaymaker offers 


FREE 


= RACK 


OUTSELLS LocKs e OTHER » > 
BOXES AS MUCH AS 5 T0 1 


SLAYMAKER LOCK COMPANY, LANCASTER, PA. 
World's Largest Producer of Brass Padlocks 
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120-121 | 


Star Key & Lock Mfg. Co... I17 | 
22 Star Metal Products Co. .... 92 | 
Swing-A-Way Mfg. Co. .... 28 | 



































*‘We don’t bother with oil—we’re making more 
money suggesting ‘ScoTcH’ BRAND 33 Plastic 
Electrical Tape with every electrical sale.”’ 


“SCOTCH” and the plaid design ore registered trademarks of 3M Co., St. Paul 6, Minn. 





A 
Tiianesora [finine ano ()ffanuractunine commana 
+++ WHERE RESEARCH IS THE KEY TO TOMORROW SN 

>>> 4 
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114-115 | 


" wh ’ ~ Try 7 ’ rs ’ 
MELMAC® CENTER at MACY’S, 
NEW YORK, NEW YORK 
Take advantage of consumer familiarity with the name, 
Metmac™. Bring your MELMAC quality melamine 
dinnerware patterns together in a Me_tmac Center. Try 
it, even if you carry only two or three lines. Stock should 


move faster—profits soar higher. 


MELMAC is the registered trademark of American Cyanamid Company. 
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‘AMERICA’S MOST 
Level Line since 1919 


ADVANCED 





EMPIRE LEVELS GOOD RETAILERS STOCK THEM! 


10926 West Potter Road, Milwaukee 


13, Wisconsin 
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Write for Free— 
Bhiciaehitia- 


——————— 


"tl? 


; 


UI 


iF 


ALWAYS SELL GENUINE 


t= eM OLLY ;° jes = 


SCREW ANCHORS and JACK NUTS 


oe 3 


ss 


—— 


SS nour CORP. 
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Kenberry GADGETS : 


Se// Fast, Use 
Little Space 


Display as a family of 
gadgets in one place on ' 
peg boards or counter 
bins for fastest self-ser- 
vice sales. Serving Tongs 
in many sizes, styles. 
Cheese Slicers. Jar 
Wrenches. Deluxe Chrom- 
ium Roast Rack. Skewers 
in all sizes. Lacing Pins. 
Plate Hangers. Fotato 
Bake Rack. Broom Clips. 
Food Mixers. Beaters. 
Many other gadgets. 


More than 50 
Kenberry GADGETS 


Ask your jobber 
or write for list 





ARE PROFITABLE ~~~ 
é 


GOURMET ROTARY KNIFE 


JOHN CLARK BROWN '!x¢ 


ONE MONTGOMERY ST 
BELLEVILLE 9,NJ 








| GADGETS 





You can sell a set 
to every household 


6-in-1 Set 





4-in-1 Set 


Stee! 
with knurled brass 


A 


} 


Includes 
nail-puller 
sizes of 
drivers 


hammer. screw drivers 
and 4 


screw 





handles in 4 sizes 


Packed in Display Boxes or Carded 


Reading, Pa. 
Liberal freight allowance. Write for 
prices, including name of your jobber. 


Send 50¢ for prepaid sample. 


GAM Manufacturing Co., Lancaster 1, Pa. 
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CUP HOOKS 


by "TE 


BETTER HOUSEHOLD 
HARDWARE SINCE 1872 


BULL DOG cup Hooks 


E. H. TATE CO. © 251 CAUSEWAY ST. © BOSTON, MASS. 





DON'T MISS THE 


BUYING CHECK LIST 


ON PAGE 57 
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REGULAR— 


7 sizes for every need 


a heavy nickel plate. 


Adjustable Combina- 
tion Leveler and Glider 
for Uneven and Un- 
steady Furniture. 


DOMES oF SILENCE 


Extra case hardened. Excellent mirror finish, plas 


FURNITURE LEVELER-> 


one set of 4: Seater 


card 


GENUINE, ORIGINAL 


DOMES ~ SILENCE 


INSULATED 
FURNITURE GLIDES 


RUBBER-CUSHIONED! 
GLIDE 


SOFTLY, SILENTLY, 


ot 2 ae 





One set of 4 in a 
3-color box. 1!2 boxes 
n a 3-color display carton. 


SIZES: 114", Ye", Yar, 34's hs Ya" 
Ask your Jobber or write— 





SIZES—I"" base, 4 on 
card; I'4"", 2 on card; 
'/."", 2 on card. Drive 
into universal socket 
or 5/16" hole. 


ROBERT E. MILLER & CO., 


SMOOTHLY, OVER 

ALL FLOORING. 

SIZES AND TYPES 
FOR ALL WOOD OR METAL FURNITURE, 


INC., 35 Pearl St., New York 4, N. Y. 








132 e HARDWARE ACE, July 2, 1959 


Want more facts? Circle 204 p. 75 














5 
i 
z 




























































































From tip to grip this new model 8200K is superior in performance, appearance and sales appeal to 
any other gun! Exclusive 90/125 watt Dual Heat feature serves more soldering needs. Gun heats in 
314 seconds. New Wellertip uses copper for greater heat transfer and iron-plating for longer life. 
Copper conducts heat 5 times faster than steel, permits operation at lower temperature, prevents 
damage to other parts. Supplied in complete kit at the price of an ordinary single heat gun— 
$7.95 list. Weller Electric Corp., 601 Stone’s Crossing Rd., Easton, Pa. 


Model 8100 Model 8200K Model 8250A 
100 watt gun DUAL HEAT kit s ‘her 250 watt gun 
$5.95 $7.95 g $12.95 








